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4K MEDIA 

53 West 23rd St., 11/FI. 

New York, NY 10010, U.S.A. 

Tel: (1-212) 590-2100 

e-mail: kgray@4kmedia.com, laceyent@gmail.com 
website: www.yugioh.com 


4K MEDIA INC. 

a member of konami group 
Stand: 13.11 

Contact: Shinichi Hanamoto, chmn. & pres, 
corp. officer; Kristen Gray, SVP, business affairs; 
Jennifer Coleman, VP, lie. & mktg.; Kaz Haruna; 
Brian Lacey, inti, broadcast dist. cnslt 



4K Media's Yu-Gi-Oh!ZEXAL 


PROGRAM HIGHLIGHT 
Yu-Gi-Oh! ZEXAL Season 3 (Animation, 49x30 
min.) Peace has returned to Heartland City, but 
it's short-lived. The leaders of Barian World are 
invading Earth to take down Yuma and Astral 
and steal all their Numbers. Can our dueling duo 
defeat the galaxy's most powerful foes? 


9 STORY 

ENTERTAINMENT 

23 Fraser Ave., Toronto 
ON M6K 1Y7, Canada 
Tel: (1-416) 530-9900 

e-mail: stephenk@9story.com, 
federicov@9story.com 
website: 9story.com 




Stand: R35.24 

Contact: Vince Commisso, pres. & CEO; Natalie 
Osborne, mng. dir.; Liliana Vogt, VP, dvpmt.; 
Stephen Kelley, dir., dist.; Federico Vargas, dir., 
dist.; Jennifer Ansley, VP, mktg. & com ms. 
PROGRAM HIGHLIGHTS 
Numb Chucks (6-11 animated comedy, 52x11 
min.) Two half-witted woodchuck vigilantes use 
their non-existent kung-fu skills to protect the 
lives of all the citizens in Ding-a-Ling Springs, 
whether they need it or not! 

Extreme Babysitting (8-12 live-action, 22x30 
min.) A hidden-camera prank show that takes 
teenagers who think they know everything 
about looking after kids and puts them to the 
ultimate babysitting test. 



9 Story's Peg + Cat 


Peg + Cat (2-5 animated, 80x11 min.) Fol¬ 
lows an adorable spirited little girl, Peg, and 
her sidekick, Cat, as they embark on adven¬ 
tures while learning basic math concepts 
and skills. 
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4 TV LISTINGS 


Nerds and Monsters (6-11 animated comedy, 
40x11 min.) Tosses a group of nerdy kids on an 
uncharted island with a tribe of dim-witted 
monsters that think the nerds are invaders! 

Joe & Jack (2-5 animated, 39x7 min.) Series 
about a 4-year-old boy name Joe, and his best 
friend; who happens to be a cat, Jack. 

Teenage Fairytale Dropouts (7-11 animated 
comedy, 52x11 min.) Meet the next generation of 
fairy tale characters, the children of those super 
famous icons we all grew up with. 

Daniel Tiger's Neighbourhood (2-5 animated, 
40x22 min./80x11 min.) Animated preschool 
series featuring Daniel, a shy but brave 4-year- 
old tiger, who lives in the beloved neighborhood 
of Make Believe. 

Wild Kratts (6-11 animated adventure com¬ 
edy, 92x22 min.) The Kratt brothers leap into 
animated action as they travel to different cor¬ 
ners of the world to get up-close with amazing 
new animals. 


41 ENTERTAINMENT 

500 West Putnam Ave., 4/FI. 
Greenwich, CT 06830, U.S.A. 
Tel: (1-203) 717-1120 

e-mail: kiersten.morsanutto@41 ent.com 
website: www.41e.tv 


y 


Entertainment 


Stand: R31.17 

Contact: Allen Bohbot, mng. dir.; Kiersten Mor- 
sanutto, sales & mktg. mgr.; Francisco Urena, 
prod. & brand assurance dir. 

PROGRAM HIGHLIGHTS 
PAC-MAN and the Ghostly Adventures (Kids 
5-10 comedy, 39x22 min.) Follows the daily 
events of Pac and his friends as he saves Pac- 
World from an evil ghostly army. 

Blake: Double Identity (Kids 6-11 action com¬ 
edy, 26x22 min.) Action-hero twins Justin and 
Tatiana Blake fight crime with the latest 
gadgets, intelligence and skills. 

Funny Little Cars (Kids 3-7 educational comedy, 
52x7 min.) Observes journalist Grady, who edu¬ 
cates his neighbors about the importance of 
ecology using technological inventions while 
ridding the town of criminals. 



41 Entertainment's PAC-MAN and the 
Ghostly Adventures 


A+E NETWORKS 

235 East 45th St. 

New York, NY 10017, U.S.A. 
Tel: (1-212) 210-1400 

e-mail: intl.sales@aetn.com 
website: www.AETNinternational.com 


AvE 

NETWORKS 

Stand: G3.18 

Contact: Sean Cohan, EVP, inti.; Christopher 
Barry, mng. dir., inti, strategy & digital; Christian 
Murphy, SVP, inti, pgmng. & mktg.; Kate Gutman, 
VP, inti, business dvpmt.; Marielle Zuccarelli, 
mng. dir., inti, content dist.; Alan Hodges, mng. 
dir., Asia Pacific; Jonathan South, VP, inti, content 
sales, EMEA; Ellen Lovejoy, VP, inti, content sales; 
Ling-Sze Gan, snr. dir., inti, content sales; Jo 
Lovell, snr. dir., inti, content sales, EMEA; Pooja 
Nirmal Kant, snr. mgr., inti, content sales; Mario 
Cerna, mgr., inti, content sales, EMEA; Samuel 
Bayman, coord., inti, content sales, EMEA; Jack 
Watson, pgm. sales coord., inti, content sales, 
EMEA; Akhila Khanna, inti, digital media & busi¬ 
ness dvpmt. analyst; Mayra Bracer, pgm. sales 
exec.; Liz Higgins, dir., strategy & business dvpmt., 
Europe; Sally Habbershaw, VP, inti, pgmng., prod. 
& operations.; Michael Katz, VP, inti, pgmng. & 
prod.; Bob DeBitetto, pres., brand strategy, busi¬ 
ness dvpmt., A+E Studios; David McKillop, EVP 
& gen. mgr., A&E; Kate Winn, SVP, retail dist. 



A+E Networks' The Legend of Shelby the 
Swamp Man 

PROGRAM HIGHLIGHTS 
Big History (History, 16x30 min. & 1x120 min.) 
Twenty years ago, a group of teachers had a 
breakthrough idea: breakdown the artificial wall 
between science and history. The idea: use sci¬ 
ence to teach history, and use history to reveal 
science. 

Modern Dads (Real-life, 9x30 min.) Follows a 
diverse group of stay-at-home dads balancing 
guy-life with dad-life in Austin, Texas. 

Baby Sellers (Movie, 1x120 min.) Kirstie Alley 
stars as an adoption agency owner who helps 
couples become parents. In actuality, she is oper¬ 
ating a black-market baby ring. 

The Legend of Shelby the Swamp Man (Real- 
life, 8x30 min. & 1x60 min.) Shelby Stanga is the 
breakout star of Ax Men, but there's more to 
Shelby than swamp logging. This series explores 
everything he's doing when he's not logging. 
Psychic Tia (Paranormal & unexplained, 8x30 
min.) A paranormal real-life series featuring an 
over-the-top psychic/medium from the suburbs 
of New Jersey. 

Hatfields & McCoys: White Lightning (Real- 
life, 14x30 min. & 1x60 min.) Follows these infa¬ 
mous descendants as they try to put aside their 


hateful history and come together to build a new 
whisky business. 

Pretty Wicked Moms (Ent., 9x60 min.) A real- 
life series that follows the lives of two former 
"mean girls," as they outwit and out-scheme 
their frenemies in Atlanta. 

Preachers' Daughters (Ent., 9x60 min.) A real- 
life series following the trials and tribulations of 
three teenage girls that are pastors' daughters. 
The Haunting Of... (Paranormal & unexplained, 
16x60 min. & 1x60 min.) Features world- 
renowned psychic-medium Kim Russo as she 
gives an exclusive look at celebrities who have 
had their lives changed by paranormal events. 


ABC COMMERCIAL 

700 Harris St., Ultimo 
NSW 2007, Australia 
Tel: (61-2) 8333-5351 

e-mail: abc.contentsales@abc.net.au 
website: www.abccommercial.com/contentsales 



ABC 

AusIrcllDti 6roj{Jw&!-ng CdfCC-M'njn 

Commercial 


Stand: 04.36/06.37 (Screen Australia) & 06.34 
Contact: Natalie Lawley, mgr., content sales; 
Anne McGrath, sales mgr., Europe; David Bradley, 
snr. mgr., digital sales worldwide; Kate Johnstone, 
sales mgr., Africa & worldwide formats; Mia 
Lumb, mktg. mgr., content sales. 

PROGRAM HIGHLIGHTS 
Virgins Wanted (Factual ent., 6x30 min. HD) 
Follows one man and one woman as they seek to 
auction their first sexual experience. 

72 Dangerous Animals Australia (Factual ent., 
12x45 min. HD) A countdown of Australia's most 
dangerous inhabitants... a close look at animals 
you don't want to get close to. 



ABC Commercial’s 72 Dangerous Animals 
Australia 


Great War Horses (Factual, 1x60 min. HD) Over 
135,000 Australian horses went to World War I. 
Only one came home. This is their story. 

Head First (Factual, 5x45 min. HD) Exposes 
everyday people living extraordinary lives in hid¬ 
den worlds. 

It's a Date (Comedy, 8x30 min. HD) A comedy 
series exploring the trials and tribulations of the 
dating world. 

Comic Book Heroes (Factual, 2x30 min. HD) The 
inside story of Australia's most ambitious comic 
creators and their fight to conquer the Ameri¬ 
can market. 

Kaitangata Twitch (Children's, 1x98 min. HD) A 
contemporary story for family audiences with 
live action, drama, CGI, myth and magic, from 
the imagination of author Margaret Mahy. 
Audrey's Kitchen (Comedy, 20x3 min. HD) A 
series for anyone who loves food but is willing to 
admit that we might sometimes be taking it all 
too seriously. 


Stay Tuned Series 2 (Children's, 30x15 min. 
HD) Music bloggers Joel and Nicole dig the 
dirt, sneak around backstage and do any¬ 
thing to get under the skin of the music 
industry. 


ABS-CBN CORPORATION 

9F EU Communications Center 
Eugenio Lopez Drive. 

Mo. Ignacia St. 

1103 Quezon City, Philippines 
Tel: (632) 411-1670 
e-mail: internationalsales@abs-cbn.com 
website: www.abs-cbninternationalsales.com 


ABStCBN 

INTERNATIONAL DISTRIBUTION 

The FSlipJno Mailer at World-Cla** Drama* 

Stand: Buyer's Club 

Contact: Evelyn "Leng" Raymundo, VP, inte¬ 
grated pgm. acg. & inti, dist.; Laarni Yu, head, 
sales; Pia Bacungan, head, sales. 



ABS-CBN’s Without You 


PROGRAM HIGHLIGHTS 
My Eternal (Walang Hanggan) (Family 
drama/romance, 75x55 min.) For family. For 
revenge. Can he forsake the woman he loves? 
Be Careful with My Heart (Family 
drama/romance/comedy, 100x45 min.) Pursu¬ 
ing her ambitions brings her closer to the 
man of her dreams. 

Hearts on Fire (Kahit Puso'y Masugatan) 

(Family drama/romance, 70x45 min.) The ties 
that bind them will divide them. 

Without You (Kung Ako'y liwan Mo) (Family 
drama/romance, 70x45 min.) Absence makes the 
heart wander. 

If Only (Family drama/romance, 30x45 min.) 
Their fates were drawn from three generations 
of love and betrayal. Their story could have 
been different. 

Against All Odds (Family drama, 25x55 min.) He 
took away her son and almost took her life. Now, 
it's time to get back at the man she once loved. 
Raging Love (Apoy sa Dagat) (Family 
drama/romance, 45x45 min.) When passion 
leads to desperation, there's absolutely no turn¬ 
ing back. 

Princess and I (Family drama/romance, 100x45 
min.) Though her fairy tale life was stolen, some¬ 
where lies her happily-ever-after. 

All for Love (Kailangan Ko'y Ikaw) (Family 
drama/romance, 30x45 min.) For richer and for 
poorer. In sickness and in health. A broken heart 
follows every broken vow. 

Her Mother's Daughter (Ina, Kapatid, Anak) 
(Family drama/romance, 75x45 min.) Money. 
Stature. Love. Who is the rightful owner and who 
will win it all? 


World Screen 

weekly 


Video interviews with leading players in the media business, industry analysis and a 
recap of the week’s events—delivered to your inbox every Thursday. 

For a free subscription, please visit www.worldscreen.com 
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ACTIVE TV 

Level 2, 21A South Bridge Rd. 
Singapore 058661 
Tel: (65) 6738-4345 

e-mail: admin@activeTV.com.sg 
website: activetv.tv 


activeTv 

L J 

Stand: N/A 

Contact: Marc Checkley, VP, dvpmt., Asia; Kay 
Lawrence, group gen. mgr. 

PROGRAM HIGHLIGHTS 
The Great Food Truck Adventure (Food/ 
unscripted reality, 10x30 min.) Take one celebrity 
chef, add a classic food truck, blend with 
some exotic locales along a five-nation road trip 
and you have the most exciting Asian culinary 
adventure on four wheels. 



activeTV's Race to the South Pole 


Cool Hunting (Travel/lifestyle, 8x30 min.) 
Tracks down the world's most memorable, 
delectable and soul-recharging dishes, 
drinks and desserts that you have to try 
before you die. 

Attic Raiders (Factual reality, 8x60 min.) Our 
modern-day Indiana Jones goes exploring ran¬ 
dom attics, basements and forgotten family 
chests in the aim of finding curios, antiques 
and family heirlooms with hidden stories to tell. 
Race to the South Pole (Unscripted reality, 
12x60 min.) The world's most epic journey just 
became the world's biggest race against time. 
Snake Wars (Unscripted reality, 10x30 min.) 
Follows the working lives of five suburban 
reptile catchers as they risk everything to 
remove snakes from the homes of everyday 
Australians. 

Next Please (Comedy ob-doc., 8x30 min.) Craig 
McMahon is on a mission to create Australia's 
next batch of soap stars...one insult at a time. 


AFL PRODUCTIONS 

1519 37th Ave. 

San Francisco, CA 94122, U.S.A. 

Tel: (1-415) 661-6146 

e-mail: volax@netwiz.net, sh@aflproductions.com 
website: www.aflproductions.com 



Stand: 16.05 

Contact: Yuri Volodarsky, head, dvpmt. & 
dist.; Scott Hanock, VP & inti, sales mgr.; 



AFL's Outrageous & Hilarious 


Julia Belova, sales dir., CIS; Lana Berezovsky, 
VP, acq. 

PROGRAM HIGHLIGHTS 

The Curse of Diamonds (Adventure/detective 
drama, 4x60 min.) Starting with Stalin, Roosevelt 
and Churchill at Yalta at the end of WWII, 
weaves together a top-secret mining pro¬ 
gram, international espionage, a love triangle, 
missing precious gems, love, death, and destinies 
linked to the curse of the diamonds. 
Outrageous & Hilarious (Comedy, 26x30 min.) 
Collection of life's craziest and most embar¬ 
rassing moments, all caught on HD by real 
people shooting the funniest videos ever seen. 
Russian Mind-Blowing Videos (Reality, 463x26 
min./60x26 min.) A collection of exclusive, acci¬ 
dentally recorded material, funny and scary, 
humorous and unreal. 

Road Wars (Reality, 570x26 min./60x24 min.) 
Based on police dash-board cameras installed 
in highway patrol cars, street video surveillance 
cameras and eyewitness stories. 

Painfully Funny (Comedy, 52x30 min.) Sits com¬ 
fortably at the intersection of comedy and pain, 
comedy and embarrassment and comedy and 
awkwardness. 

Shelarious (Comedy, 52x30 min.) The show 
where ladies make us laugh and the females, 
both human and not, are as hilarious as can be. 
It Only Hurts When I Laugh (Ent., 47x30 min.) 
The show that knows there's nothing funnier 
than pain, humiliation and stupidity. (CIS & East¬ 
ern Europe only) 

2Rude4UTube (Comedy, 120x30 min.) Con¬ 
sists of video clips featuring people behaving 
badly on camera, shot on video, phone, web¬ 
cam, by surveillance cameras, and/or by ama¬ 
teurs poking fun at their friends and family. 
Naked & Funny (Hidden camera, 260x30 min.) 
Hidden camera with an erotic twist. 

Crazy TV Pranks/Funny & Funnier (Hidden 
camera, 36x60 min./72x30 min.) No dialogue, 
just pure gags! This show is designed for the 
whole family (milder content/no nudity). 


ALFRED HABER 
DISTRIBUTION 

111 Grand Avenue, Suite 203 
Palisades Park, NJ 07650, U.S.A. 
Tel: (1-201) 224-8000 

e-mail: info@haberinc.com 
website: www.alfredhaber.com 


ALFRED HABER 


Stand: 22.02 

Contact: Alfred Haber, pres.; Andrew Haber, VP, 
inti, sales; Christopher Brouder, VP, inti, sales; 
Steven Weiser, VP, domestic & inti, sales; Patricia 
Villagran, inti, sales exec. 


PROGRAM HIGHLIGHTS 
Ghost Hunters (Reality, 206x60 min.) Syfy series 
featuring ghost-hunting experts exploring unex¬ 
plained haunts and searching for the truth. 
2014 56th Annual Grammy Awards (Music 
special, 1x210 min.) Will deliver exhilarating per¬ 
formances and exceptional ratings when the 
world's brightest megastars light up the stage on 
television's most prestigious music event. 



Alfred Haber Distribution's Annual Grammy 
Awards 


2014 71st Annual Golden Globe Awards 

(Awards special, 1x180 min.) Features top stars 
from the most important movies and television 
programs of the year. 

Top 20 Countdown (Reality, 70x60 min.) Twenty 
unbelievable videos in every hour hook viewers 
in fast-paced, caught-on-camera excitement. 
Top 20 Funniest (Reality, 16x60 min.) From epic 
fails to agonizing falls, priceless pranks to bizarre 
blunders, and much more, taking the clip-show 
comedy genre to a new extreme. 

World's Most Amazing Videos (Reality, 65x60 
min.) Incredible, powerful footage of dramatic 
events so startling, so unbelievable, you may 
think you're watching a movie. 

Breaking the Magician's Code: Magic's Biggest 
Secrets Finally Revealed (Reality, 18x60 min.) The 
magician's sacred code of silence is broken forever. 
2013 62nd Annual Miss Universe Pageant 
(Special, 1x120 min.) The most popular beauty 
pageant in the world, set to air November 9 from 
Crocus City Hall in Moscow, Russia. 

Killer Contact (Reality, 6x60 min.) Investigators 
explore the actual fates of the world's most pro¬ 
lific killers by getting answers from the killers' 
and victims' spirits themselves. 

2013 Victoria's Secret Fashion Show (Spe¬ 
cial, 1x60 min.) Features exciting musical guests, 
behind-the-scenes interviews and the most 
beautiful supermodels in the world. 


ALL3MEDIA 

INTERNATIONAL 

Berkshire House 
168-173 High Holborn 
London WC1V 7AA, U.K. 

Tel: (44-207) 845-4378 

e-mail: international@all3media.com 
website: www.all3mediainternational.com 


media 

international 

Stand: LR3.22 

Contact: Louise Pedersen, mng. dir.; Neil Bailey, 
commercial dir.; Rachel Glaister, head, press & 
mktg.; Maartje Horchner, head, acq.; Andrea Dunn, 
head, business affairs; Peter Grant, SVP, inti, sales; 
Liza Thompson, SVP, inti, sales; Stephen Driscoll, 
SVP, inti, sales; Kelly Shek, sales exec.; Nick Smith, 




a 113media's Love Child 


VP, inti, format sales; Sabrina Duguet, VP, inti, for¬ 
mat sales; Facundo Bailez, format sales exec.; 
Natalia Sterlikova, format sales exec.; Gary Woolf, 
SVP, digital & business dvpmt.; Paul Corney, VP, 
digital dist.; Charlotte Kahn, brand exec.; Ceire 
Clark, snr. acq. exec.; David Swetman, acq. coord.; 
Ryan Hewitt, mktg. exec.; Julie Mateille, sales 
coord.; Jessica Cox, formats coord. 

PROGRAM HIGHLIGHTS 
London Irish (Comedy, 6x30 min.) Irreverent 
comedy gains four new drinking buddies when 
these hard-drinking Irish expats take up in 
London, keen to start their lives afresh... once 
they've shifted the hangover, that is. 

Truckers (Drama, 5x60 min.) Populated by a 
merry band of irascible truck drivers and filled 
with a gentle bawdy humor and genuine emotion. 
Caligula with Mary Beard (Factual ent., 1x60 
min.) The twisted Caligula? The depraved 
Caligula? The debauched Caligula? Join Mary 
Beard as she uncovers truths about perhaps the 
most fascinating Roman Emperor to have lived. 
Life on the Edge (Factual ent., 7x60 min.) A 
guided tour of Australia's coastline, home to nat¬ 
ural wonders such as the Great Barrier Reef, and 
man-made marvels like Sydney Harbour Bridge. 
Million Second Quiz (Ent. format) In the most 
ambitious entertainment show ever commis¬ 
sioned, the quiz show becomes a live, sporting 
event as the million-second countdown begins. 
Reflex (Ent. format) Teams of families compete 
in physical and mental challenges in the studio, 
where it's all about being quick off the mark in 
this, the world's fastest game show. 

ANZAC Girls (Drama, 6x60 min.) Period drama 
about a team of young nurses working and lov¬ 
ing on the front line of the Great War. 

Love Child (Drama, 8x60 min.) A poignant trip to 
the swinging '60s, led by young heroines, mid¬ 
wives and rockstars pulling the world through a 
cultural revolution. 

Supermarket Superstar (Ent, 10x60 min. & format) 
Budding chefs have the chance to take their home- 
spun recipes to a panel of experts who will decide 
whether they deserve a space on a nation's aisles. 
Simon Reeve's Pilgrimage (Factual ent., 3x60 
min.) Documentary charting Simon Reeve's 
exploration of the great pilgrimages of the 
ancient world to see if they still hold a relevant 
place in our high-tech, modern society. 


AMERICAN CINEMA 
INTERNATIONAL 

15363 Victory Blvd. 

Van Nuys, CA 91406, U.S.A. 

Tel: (1-818) 907-8700 

e-mail: chevonne@aci-americancinema.com 
website: www.aci-americancinema.com 


ACI 


AMERICAN CINEMA 
INTERNATIONAL 
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Stand: R32.17 

Contact: George Shamieh, CEO; Chevonne 
O'Shaughnessy, pres. 


r 




ACI’s Kiss Me 

PROGRAM HIGHLIGHTS 
Fast Track (Action, 1x100 min.) Danny Krueger 
has won a scholarship to the Fast Lane Racing 
Academy but if he wants to be the fastest, he 
will have to team up with his worst enemy. 

Kiss Me (Coming-of-age drama, 1x90 min.) Zoe 
has a lot on her plate-an overbearing mother, a 
troubled new friend, and a life-changing medical 
condition-but when the man she babysits for 
takes an interest, everything changes. 

Raptor Ranch (Sci-fi comedy 1x90 min.) A 
group of friends in a small town are terrorized by 
a mad scientist's horde of prehistoric raptors. 
See Saw (Thriller, 1x90 min.) A woman with no 
memory of her past utilizes the eyes and ears of 
New York's surveillance empire in a quest to find 
out who she is. 


AMERICAN GREETINGS 
PROPERTIES 

One American Rd. 

Cleveland, OH 44144, U.S.A. 

Tel: (1-212) 386-7331 

e-mail: gdelaney@ag.com 
website: www.agpbrands.com 



AG PROPERTIES 

Stand: R29.22 

Contact: Sean Gorman, pres.; Gia DeLaney, VP, 
pgm. sales.; Ryan Wiesbrock, VP, dvpmt. & prod. 
PROGRAM HIGHLIGHTS 
Welcome to Care-a-lot (Animation, 26x22 
min.) The lovable Care Bears star in an all-new 
action-packed adventure series set deep within 
the magical, enchanted land of Care-a-Lot. 
Strawberry Shortcake: Berry Bitty Adven¬ 
tures, Season 1 (Animation, 26x22 min.) Straw¬ 
berry Shortcake and her friends live in Berry 
Bitty City, a tiny world underneath the leaves of 
a berry patch. 

Strawberry Shortcake: Berry Bitty Adven¬ 
tures, Season 2 (Animation, 13x22 min.) Straw¬ 
berry Shortcake and superstar Cherry Jam sing, 
laugh and go on adventures that emphasize 
friendship, teamwork and, most of all, fun. 
Strawberry Shortcake: Berry Bitty Adven¬ 
tures, Season 3 (Animation, 13x22 min.) Not 
only does each girl adopt her very own adorable 
puppy, but boy-pal Huckleberry Pie also makes a 
triumphant return to the bitty screen. 

The WotWots (Animation 78x11 min./39x22 
min.) The WotWots, a pair of brother and sister 
aliens, have landed on Earth in their steam- 
powered spaceship. 


AG P's Welcome to Care-a-lot 


Care Bears CGI Specials (Animation, 4x72 
min./l2x22 min.) With their enhanced belly 
badges, the Care Bears power up to take on any 
caring emergency with more belly badge power 
than ever. 


ANIMASIA STUDIO 

No. 2 & 4, JLN Sri Jati 2 
Taman Sri Jati 

58200 Kuala Lumpur, Malaysia 
Tel: (603) 7784-6987 

e-mail: info@animasia-studio.com 
website: www.animasia-studio.com 

A 

An imas i a 

Stand: 11.18 (Malaysia pavilion) 

Contact: Edmund Chan, mng. dir.; Raye Lee, 
exec, dir.; Joanne Lee, mktg. mgr.; Terri Hee, 
mktg. exec. 

PROGRAM HIGHLIGHTS 
ABC Monsters (Adventure/comedy/edutain¬ 
ment, 26x22 min.) Alice, Brian and Cherry Berry 
must search for the missing monsters by fol¬ 
lowing the clues from their magical dictionary. 
Chuck Chicken (Adventure/comedy, 52x11 min.) 
Chuck the Kung Fu Chicken is protecting the 
Rocky Perch world with his super powers, which 
are based on 12 animals. 

Harry & Bunny Show (Non-dialogue slap¬ 
stick comedy, 78x7 min.) A hyper-frentic and 
zany "silent" series that will appeal to 7- to 
11-year-olds. 



Animasia's Chuck Chicken 


Supa Strikas (Comedy/sports/action, 39x22 
min.) Based on the hit comic-book series avail¬ 
able in 70-plus countries across Europe, South 
America, Asia and Africa. 

Balia Bowl (Sports/action, 2x70 min.) Sachin 
eats, sleeps and dreams cricket. 

Fairytales from the Orient (Folklore anima¬ 
tion, 26x22 min.) Delve deep into the myths and 
ancient beliefs of Asia. 

Bola Kampung Extreme (Sports/action/com - 
edy, 13x22 min.) Iwan and his friends formed the 
Bola Kampung Football Club, which strives to be 
good while competing with other street teams. 
Bola Kampung (Sports/action/comedy, 65x22 
min.) Mixing football and traditional village life, 
the story delves into the transformation of a 
group of characters from different backgrounds. 
Bola Kampung Extra (Sports/action/comedy, 6x3 
min.) Non-dialogue 3D CGI football comedy fillers. 


Turturbo (Automotive comedy, 78x7 min.) The 
fastest turtle in the world is on the race-track 
again, this time facing fiercer rivals with the goal 
of speeding to the finish line. 


APT WORLDWIDE 

55 Summer St. 

Boston, MA 02110, U.S.A. 
Tel: (1-617) 338-4455 

e-mail: Judy_Barlow@APTonline.org 
website: APTWW.org 


woridwk e 

Stand: 16.23 

Contact: Cynthia Fenneman, pres. & CEO; Eric 
Luskin, VP, synd.; Tom Davison, dir., inti, sales; 
Kevin McKenna, inti. mktg. & sales mgr. 
PROGRAM HIGHLIGHTS 
Civil War: The Untold Story (History, 5x60 
min.) Dramatic recreations and expert com¬ 
mentary provide new insights on the epic 
battles and continuing legacy of America's 
Civil War. 

The Kennedy Half-Century (History, 1x60 min.) 
Chronicles the impact and influence of John F. 
Kennedy's life, administration and tragic death 
on the public, the media and every subsequent 
U.S. president. 



APT's Civil War: The Untold Story 


Finding Your Element with Sir Ken Robinson 

(Doc., 1x60 min.) TED Conference favorite and 
bestselling author Sir Ken Robinson discusses 
how to find your "element" and do work with a 
sense of purpose and contentment. 

Out on a Limb (Science & health, 1x60 min.) 
Explores the amazing evolution of prosthetics 
and advancements in robotics and neuroscience 
that are helping adults and children who have 
lost a limb. 

Changing Seas V (Science & nature, 20x30 min.) 
A look at how oceanographers and scientists 
study Earth's vast underwater wilderness. 

The Cooking Odyssey (Lifestyle, 26x30 min.) 
Explores the rich and authentic tastes and his¬ 
tory of Greek cuisine. 

Growing a Greener World (Nature, 76x30 min.) 
Blends the latest trends in eco-friendly living 
with traditional gardening know-how. 
Expeditions with Patrick McMillan (Nature, 
13x30 min.) Naturalist Patrick McMillan explores 
wildlife and natural wonders throughout the 
United States. 

Stranger Than Fiction (Doc., 1x60 min.) An 
attempt to build a utopian community in the U.S. 


collapses amid charges of arson, wiretapping, 
election fraud and attempted murder. 

New Scandinavian Cooking V (Lifestyle, 54x30 
min.) A new season of the picturesque series that 
showcases the very best of Scandinavian food, 
travel and culture. 


ARMOZA FORMATS 

16 Ha'Arba'a St., 3/FI. 

Tel Aviv 64739, Israel 
Tel: (972-3) 540-8333 

e-mail: info@armozaformats.com 
website: www.armozaformats.com 

Stand: LR2.03 

Contact: Avi Armoza, CEO; Mihal Brezis, VP; 
Amos Neumann, COO; Anat Lewinsky, sales mgr., 
European & CIS territories; Ana Paula Szewkies, 
sales mgr., Spain, Portugal, Italy, LatAm & Asia; 
Sharon Levi, sales mgr., English-speaking & 
Nordic territories; liana Gindis, products coord.; 
Yael Phillips, mktg. mgr. 

PROGRAM HIGHLIGHTS 
Hostages (Suspense/drama, 10x40 min.) A 
renowned surgeon is thrust into a political con¬ 
spiracy when ordered to assassinate the presi¬ 
dent during an operation, or her family will die. 

I Can Do That (Prime-time ent., 60 min. eps.) 
Format challenges eight celebrities to go head- 
to-head and perform new and impressive acts 
each week! Can they do... that? 

Guys in Disguise (Dating, 30-60 min. eps.) A 
dating show giving sexy singles the chance to 
date their dream person. Just one catch-they'll 
be unidentifiable in weird and wild disguises. 
Prove Me You Love Me (Studio ent., 60 min. 
eps.) A fun, romantic, adrenaline-filled entertain¬ 
ment format that gives couples in a crisis a 
chance to re-affirm their love. 

You, Me and My Ex (Factual, 45 min. eps.) 
Divorcees get the chance to unite their old fam¬ 
ily with their new. They confront painful issues 
and try to resolve their concerns. 

Coming Out (Factual, 30-60 min. eps.) Four peo¬ 
ple go on a life-changing journey that will give 
them the strength to overcome their fear of 
coming out in front of their loved ones. 



Armoza’s The Gran Plan 


The Gran Plan (Comic factual ent., 13x45-60 
min. eps.) Three strong-willed grannies use their 
wisdom to bridge the generation gap in their own 
hilarious way and help young people in need. 
Connected (Factual ent., 40x30 min.) A revo¬ 
lutionary format where participants film 
their own lives, taking us on an insightful 
journey into the very real lives of men and 
women. 




GET DAILY NEWS ON 
KIDS’ PROGRAMMING 
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Still Standing (Prime-time game show, 30- 
GO min. eps. weekly/daily) Contestants fight 
to be the last one still standing and win $1 
million by out-guessing ten opponents in 
fast-paced and dramatic trivia battles. 

We Believe in You (Studio game show, 30-45 
min. eps.) A group of friends nominate a repre¬ 
sentative to answer trivia questions and realize 
their shared dream. The more you believe, the 
more you win. 


ARTEAR 

Lima 1261 

C1138ACA Buenos Aires, Argentina 
Tel: (54-11) 4370-1234 

e-mail: sales@artearinternacional.com.ar 
website: www.artear.com 


artear 

Stand: 20.18 

Contact: Luciana Egurrola, snr. sales exec.; 
Natalia Affranchino, operations asst.; Daniel 
Zanardi, gen. mgr.; Pablo Codevilla, content mgr.; 
Eduardo Fernandez, head, prod.; Walter Sequeira, 
acq. mgr.; Facundo Bailez, acq. exec. 

PROGRAM HIGHLIGHTS 
The Brave Ones (Valientes) (Telenovela, 218x60 
min.) The time has come for three brothers to 
take the law into their own hands. 



Artear's Wolf 


Compulsive Times (Tiempos Compul- 
sivos) (Series, 27x60 min.) The experienced 
Dr. Ricardo Buso is responsible for treating 
a group of outpatients with diverse severe 
ailments, including a workaholic and a 
hoarder. 

Wolf (Lobo) (Telenovela, 55x60 min.) Lucas is 
the seventh son of a seventh son and after his 
30th birthday, during the full moon, he becomes 
half man, half wolf. 

The Social Leader (El Puntero) (Series, 36x60 
min.) A young political staffer keeps his dreams 
alive through doing political and social work 
within a neighborhood. 

Boulangerie (Cooking, 39x26 min.) Two French 
pastry chefs in Argentina reveal techniques and 
recipes to prepare bread and other delicacies in 
their traditional firewood oven, built in 1911. 

Hotels and Spas of Latin America (Hoteles y 
Spas de Latinoamerica) (Doc, 13x26 min.) Vis¬ 
its the most important hotels in Latin America 
and explores amazing spots, surrounded by 
breathtaking landscapes. 

Legacies (Testamentos) (History, 13x26 min.) 
Through written testament, important historical 
figures reveal unsuspected character traits, well- 


kept secrets and marks of their times. Episodes 
include studies of Popes John XXIII and Paulo VI, 
Evita Peron, Benito Mussolini and Adolf Hitler. 


ARTIST VIEW 
ENTERTAINMENT 

4425 Irvine Ave. 

Studio City, CA 91602, U.S.A. 
Tel: (1-818) 752-2480 

e-mail: info@artistviewent.com 
website: www.artistviewent.com 



Stand: R29.17 

Contact: Scott Jones, pres.; Jay Joyce, VP, world¬ 
wide sales. 

PROGRAM HIGHLIGHTS 
Siren (Thriller, 1x90 min.) A woman is cursed 
with a scent that makes her every man’s desire, 
but when she finally falls in love, this unique 
man has his own secrets. 

April Rain (Action, 1x90 min.) Terrorists plot to 
attack the United States from within. It’s up to a 
quasi-military special investigative unit to iden¬ 
tify, infiltrate and neutralize the threat. 

West End (Thriller, 1x90 min.) An undercover FBI 
agent must betray his own family in order to find 
out who killed his father. 

ICE Agent (Action, 1x94 min.) A fearless ICE 
agent goes deep undercover into a criminal syn¬ 
dicate filled with ruthless felons to stop the 
human trafficking of young women. 

Assassins Tale (Action, 1x90 min.) A small-time 
hood double-crosses the right people so he can 
sell information that reveals the identity of a 
mafia legend's illegitimate child. 

Stitch (Thriller, 1x95 min.) Grieving parents cope 
with their daughter's loss by performing an 
amateur ritual that goes awry and unleashes ter¬ 
rifying cosmic forces. 

Changing Hearts (Romantic adventure, 1x90 
min.) Tragedy forces James to leave his great life 
in Los Angeles to take care of his family. Impor¬ 
tant lessons are learned. 



Artist View's Changing Hearts 

Edge of Salvation (Drama, 1x90 min.) A wealthy 
family's financial downturn forces them to move 
from the shores of Malibu to a hostile, low- 
income neighborhood. 

The Tournament (Comedy, 1x45 min. pilot & 
15x32 min.) Ice hockey means everything to the 
people of this small town, whose young players 
are all heart and whose parents are all big 
headaches. 

Once I Was a Champion (Doc., 1x90 min.) MMA 
fighter Evan Tanner's death changed people's 
lives as they try to figure out who he was and 
why he killed himself. 


ATLANTYCA 

ENTERTAINMENT 

Via Leopardi, 8 
20123 Milan, Italy 
Tel: (39-02) 4300-101 

e-mail: info@atlantyca.it, 
distribution@atlantyca.it 
website: www.atlantyca.com 


TLANTYCA 


entertainment 

Stand: R35.21 

Contact: Pietro Marietti, chmn.; Claudia 
Mazzucco, CEO; Caterina Vacchi, head, anima¬ 
tion dept. & exec, producer; Pedro Citaristi, dist. 
mgr.; Niccolo Sacchi, exec, producer; Lucia Scott, 
prod, mgr.; Lara Pigni, sales rep. 



Atlantyca's The Fixies 

PROGRAM HIGHLIGHTS 

Bat Pat (6+, 52x11 min. HD) Based on the suc¬ 
cessful book series of the same name, an ani¬ 
mated adventure comedy that proves the super¬ 
natural isn't always evil-just misunderstood. 
Geronimo Stilton (6+, 78x23 min. HD) Inspired 
by the popular book series of the same name, 
focuses on the life and adventures of the super 
famous mouse journalist and head of the Geron¬ 
imo Stilton Media Group. 

Dive Oily Dive (Preschool, 104x11 min. HD) The 
underwater escapades of two young research 
submarines-in-training who discover the mar¬ 
vels of Safe Harbor. (Italy only) 

The Fixies (4-9,104x6 min.) Follows the misad¬ 
ventures of 8-year-old Tom-Thomas and his 
secret friendship with the children of the Fixies 
family that lives in his apartment. (Europe, Sin¬ 
gapore, Malaysia, Korea) 

Taka & Maka (3D CGI, 40x1 min.) Relates the 
adventures and misfortunes of Taka and Maka, 
two crazy geckos who live in the same house. 
(Europe & America) 


ATV 

Abbasaga Mh. Ihlamur Yildiz Cd. 
Toprak Center Binasi, No:10 Besiktas 
34353 Istanbul, Turkey 
Tel: (90-212) 381-2614 

e-mail: info@atvdistribution.com 
website: www.atvdistribution.com 



Stand: 11.15 

Contact: Ziyad Varol, head, sales; Emir Duzel, 
content sales specialist; Ali Ugur Bayazit, content 
purchasing mgr.; Adem Gurses, gen. mgr.; 
Mahmut Ipsirli, pres., thematic channels; 
Aysegul Tuzun, content purchasing specialist. 



ATV’s Kagak 

PROGRAM HIGHLIGHTS 
Tatar Ramazan (Drama, 9x90 min. ongoing) 
From an ordinary blacksmith, Tatar becomes a 
legend after killing the mayor to avenge an 
injustice committed on his father. 

Peace Street (Huzur Sokagi) (Drama, 37x90 
min. ongoing) An impossible love blossoms 
between Bilal, born and raised in a religious and 
conservative district, and Feyza, a rich and 
slightly spoiled girl raised with modern values. 
Ka^ak (Fugitive) (Drama, 90 min. eps. ongoing) 
A modest married man with a child who has 
come from Istanbul to a small town in Anatolia 
to run a coffeehouse foils a robbery and is hailed 
as a hero, but his past as a policeman will soon 
catch up to him. 


AUDIOVISUAL FROM SPAIN 

Paseo de la Castellana 14-16 
28046 Madrid, Spain 
Tel: (34-91) 349-6467 

e-mail: info@audiovisualfromspain.tv 
website: www.audiovisualfromspain.com 


AUDIOVISUAL 

FROM 

SPAIN > 

Stand: R33.20 

Contact: Jose Antonio Salso, head, acq. & sales, 
Atresmedia; Ruth Martinez, head, fiction sales & 
acq., Boomerang TV; Paloma Garcia Cuesta, inti, 
exec., sales, Comercial TV; Carlos Sevillano, mng. 
dir., Explora Films; Vicente Canales, mng. dir., Film 
Factory Ent; Ivan Diaz, head, inti, division, Filmax 
Inti.; Mar Luque, gen. mgr., Finding4you; Jose 
Miguel Barrera, acq. & sales mgr., Grupo Ganga 
Producciones; Begona Esteban, sales mgr., Iberia, 
Latin America, U.S. Hispanic & Central Europe, 
Imira Ent.; Elena Mera, sales mgr., EMEA, North 
America & Asia, Imira Ent.; Sonia Perez Rojo, head, 
R&D & inti, sales, Inspira Content; Silvia Cotino 
Estornell, sales dept., Mediaset Espana; Gonzalo 
Sagardia, mng. dir., Onza Content Dist.; Javier 
Martinez, chief creative officer & exec, producer, 
Phileas Prod.; Vanessa Palacios, content mgr., 
Secuoya; Sophie de Mac Mahon, head, sales, 
Sogepaq; Miguel Aldasoro, CEO & inti, sales mgr., 
Vodka Capital; Talinka Martinez, gen. mgr., ZZJ; 
Ana Maria Gonzalez, sales exec, ZZJ. 
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Audiovisual from Spain's The Time in 
Between 

PROGRAM HIGHLIGHTS 
The Time in Between (Tiempo Entre Cos- 
turas) (Drama, Season 1: 13x70 min., 2:13x70 
min.) Based on the novel by Maria Duenas about 
a seamstress who will leave pre-Civil War Madrid 
to follow her lover to Tanger, where she becomes 
embroiled in a spy plot. (Atresmedia) 

Cuba, Life Shelter (Cuba: Refugio de Vida) 
(Doc., 2x52 min.) Travels across Cuba take in vil¬ 
lages, wildlife and more. (Explora Films) 

Lucky Fred (Animation, 52x12 min.) An ordinary 
13-year-old boy accidentally becomes the own¬ 
er of a super-powered, shape-shifting robot who 
can turn into any object with a simple voice 
command. (Imira Entertainment) 

The Year We Played Dangerously (El Ano Que 
Jugamos Peligrosamente) (Format, 30-50 min. 
eps.) Game show in which a couple has to 
answer 12 questions, one for each month of the 
year. If they get through the calendar they win 
€120,000. (Inspira Content) 

Dreamland (Musical drama, 8x75 min.) Tradi¬ 
tional production processes have given way to 
experimentation to find new ways of creating 
characters that have similar personalities as the 
actors. (Mediaset Espana) 

The Avatars (Children & youth, 52x24 min.) 
Three teenagers form a virtual band and become 
online music sensations while keeping their real 
identities a secret. (Onza Content Distribution) 
Centauros (Docu-show, 1x60/1x90 min. eps.) A 
journey of two men who cross the country on 
horseback, living the adventure of a lifetime. 
(Secuoya) 

That's Life (Asi es la Vida) (Format) In each 
episode, a real-life story is reenacted, followed by 
a debate featuring the individuals involved. (Ver- 
alia Contenidos Audiovisuales) 


AUSTRALIAN CHILDREN’S 
TELEVISION FOUNDATION 

Level 3, 145 Smith St., Fitzroy 
Victoria 3065, Australia 
Tel: (613) 9200-5500 

e-mail: info@actf.com.au 
website: www.actf.com.au 



AUSTRALIAN CHILDREN'S 
TELEVISION FOUNDATION 


Stand: 04.33 

Contact: Jenny Buckland, CEO; Bernadette 
O'Mahony, head, dvpmt. & prod.; Roberta Di Vito, 
inti, sales exec.; Tim Hegarty, inti, sales exec. 
PROGRAM HIGHLIGHTS 
Worst Year of My Life, Again (Live-action 
comedy, 13x24 min.) A comedy series for every 
child who's tried to take control of their life. 
Handball Heroes (Interstitials, 20x5 min.) Slide 
on your sweatbands and join our handball 
heroes on a quest to find the best handball 
moves from 20 kids across Australia. 

You're Skitting Me (Sketch comedy, 26x24 
min.) Brand-new sketch comedy show for kids 


featuring a random mix of characters, parodies 
and animations. 

WAC—World Animal Championships (Chil¬ 
dren's wildlife, 52x24 min.) Hold on to your 
whiskers, WAC is here! Animals of the world bat¬ 
tle it out for wildlife supremacy. 



ACTF's Bushwhacked 


Bushwhacked (Doc. adventure, 26x24 min.) An 
adventure of a lifetime to remote corners of Aus¬ 
tralia, meeting weird and wonderful wildlife and 
learning about indigenous rites and rituals. 


AZTECA 

Periferico Sur #4121 

Col. Fuentes del Pedregal, Cp 14141 

Mexico City, Mexico 

Tel: (5255) 5251-1410 

e-mail: sales@comarex.tv 
website: www.comarex.tv 



azteca 


Stand: LR2.06 

Contact: Marcel Vinay Hill, VP, inti, sales; Marcel 
Vinay Jr., CEO, Comarex; Jesica Stescobich, sales, 
Central America; Carmen Pizano, sales, Latin 
America & Spain; Ernesto Ramirez, operations dir. 
& new media; Raul Mendoza, mktg. 



Azteca's Corazon en Condominio 

PROGRAM HIGHLIGHTS 
Corazon en Condominio (Drama, 120x60 min.) 
A charismatic taxi driver meets a very smart 
young woman, and after winning the lottery will 
do everything to win her heart, including buy¬ 
ing a condo in her expensive building. 
Prohibido Amar (Drama) Inside the Consor- 
cio Aguilera textile emporium there is a pas¬ 


sionate triangle between Gabriela Ramirez, a 
successful fashion designer, Ignacio Aguilera, 
the owner of the company and Rafael Her¬ 
nandez Cosio. 

Hombre Tenias Que Ser (Drama) In a very 
prestigious advertising agency, a woman is 
willing to stand out in a man's world. 

Destino (Destiny) (Drama, 120x60 min.) Valeria 
goes on a search for her birth mother. What she 
would never imagine is that the woman she will 
fight for the love of Sebastian is the same 
woman she has been looking for all these years. 
Vivir a Destiempo (Timeless Love) (Drama, 
120x60 min.) Paula and Alejandro will have to 
overcome obstacles and intrigue in their search 
for happiness, which will require them to put 
their past behind them. 

Cofesiones del mas alia (Confessions from 
the Beyond) (Drama, 13x60 min.) A program of 
true-life stories about the supernatural told by 
popular celebrities who challenged the unknown 
and confronted their deepest fears. 

La Otra Cara del Alma (The Other Side of 
the Soul) (Drama, 124x60 min.) Alma vows to 
make her aunt Josefina and uncle Carlos pay for 
what they did to her parents. 

Los Rey (The Kings) (Drama, 125x60 min.) There 
is an empire, a very wealthy place everyone is 
very interested in. It is a place ruled by a group 
who is equally loved and hated. 

La Teniente (The Lieutenant) (Action, 24x60 
min.) The story of a tenacious, disciplined but 
sentimental woman who has to face up to a 
man’s world packed with danger and action. 
Amor Cautivo (Prisoner of Love) (Drama, 
120x60 min.) Ten years in captivity and after wit¬ 
nessing the death of her father the only thing 
that keeps Alejandra alive is the thought of see¬ 
ing the boy she fell in love with years ago. 


BANDEIRANTES 
COMMUNICATION GROUP 

Rua Radiantes, n° 13 
Morumbi 05614-130, Brazil 
Tel: (55-11) 3131-7483 

e-mail: eayub@band.com.br, kkikuchi@band.com.br 
website: www.band.com.br/distribution 



Stand: 05.10 

Contact: Maria Leonor Saad, inti, business dir.; 
Elisa Ayub, dir., inti, content, Band Contents Dist.; 
Kaique Kikuchi, sales mgr., Band Contents Dist. 
PROGRAM HIGHLIGHTS 
Natalia (Series, 23x15 min. HD) Follows the jour¬ 
ney of a religious girl, daughter of a rigid priest, 
whose life is changed when she is spotted by an 
important modeling agency. 

Panic (Ent./comedy, Season 1: 38x120 min., 2: 
46x120 min. HD) The Brazilian comedy produc¬ 
tion that wins the hearts of young audiences. 
The Amazing Professor Ambroses' Man¬ 
sion (Kids animation, 54x5 min. HD) Profes¬ 
sor Ambrosius is the friendly and clumsy host 
of this show, mixing educational entertain¬ 
ment with comedy. 

Rio Negro (Doc., 1x86 min. HD) Leads the 
viewer through the Amazon, reporting the sto¬ 
ries of the people who live along the river. 


Brazil: The Challenges of a Brazil You Don't 
Know (Reality, 13x26 min. HD) Colors, festivals, 
regional challenges and unique histories from 
the most remote corners of this country. 

The Team (Reality, Season 1: 26x45 min., 2: 
37x45 min., 3: 32x45 min., 4: 26x45 min. HD) 
Discover a new perspective of Brazilian reality. 



Bandeirantes' Natalia 


Police Operation (Reality, Season 1:28x26 min., 
2-5: 13x45 min. HD) Follows different police 
operations in some states of Brazil, such as Sao 
Paulo, Rio de Janeiro and Bahia, among others. 
Homicide Division (Reality, 13x26 min. HD) 
Learn about the daily work of one of the most 
important police divisions in Sao Paulo and Rio 
de Janeiro. 

Way Beyond Fear (Series, 4x30 min. HD) There 
is a house in the middle of nowhere, in which a 
strange little girl receives new guests every sea¬ 
son. Who are these people? What are they try¬ 
ing to solve? 

Let's Laugh (Ent./comedy, 7x15 min. HD) 
Shows how a comedy can be fun without 
being exaggerated. 


BANIJAY INTERNATIONAL 

1 Sekforde St. 

London EC1ROBE, U.K. 

e-mail: sales@banijayinternational.com 
website: www.banijayinternational.com 

Bari [ay 

International 

Stand: Banijay Tent, opposite the main entrance 
to the Palais. 

Contact: Karoline Spodsberg, mng. dir.; 
Sebastian Burkhardt, head, sales; Fanny Baudry, 
global acq. mgr.; Jimmy Humphrey, sales & acq. 
mgr.; Siobhan Herriott, sales exec.; Dimitri 
Gelineau, sales exec. 



Banijay's Hands Off, Chef! 


GET DAILY NEWS ON 
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PROGRAM HIGHLIGHTS 
Mentor (Ent. format) The brand-new entertain¬ 
ment show that turns everything upside down. 
Family Taste (Ent. format) Cooking just got 
personal. 

Hands Off, Chef! (Ent. format) Can a top chef 
prepare a winning dish, without touching a sin¬ 
gle ingredient? 

The Thing (Game-show format) What on earth 
is that thing? Figure out and you could win a 
life-changing sum! 


BBC WORLDWIDE 

201 Wood Lane, Media Centre 
London, W10 6PA, U.K. 

Tel: (44-208) 433-2000 

website: bbcworldwide.com 


mm® 

Worldwide 


Stand: G3.40 

Contact: Tim Davie, CEO, BBC Worldwide & dir., 
global; Amanda Hill, chief brand officer; Daniel 
Heaf, chief digital officer; Helen Jackson, chief 
content officer; Marcus Arthur, mng. dir., U.K. & 
Australia; Paul Dempsey, pres., global markets; 
David Weiland, EVP, Western Europe; Fred Med¬ 
ina, EVP, Latin America; Ian McDonough, EVP, 
Central & Eastern Europe, Middle East & Africa; 
Joerg Bachmaier, EVP, inti, prod.; Jon Penn, mng. 
dir., BBC Worldwide Australia & New Zealand; 
Joyce Yeung, EVP & gen. mgr., Asia; Matt Forde, 
EVP, sales & coprod., North America; Soumya 
Sriraman, EVP, home ent. & lie. 



BBC Worldwide's Hidden Kingdoms 

PROGRAM HIGHLIGHTS 
Atlantis (Drama, 13x45 min.) From the creators 
of the hit show Merlin and the creator of Mis¬ 
fits comes a thrilling adventure series. 

Hidden Kingdoms (Natural history, 3x50 min.) 
It's time for the little guys to take center stage. 
Prepare to be shrunk down and immersed into 
magical worlds full of fantastical creatures living 
incredible, action-packed lives. 

The Moaning of Life (Factual ent., 5x45 min.) 
Funny and entertaining series following Karl 
Pilkington as he checks out, in his own inimitable 
style, how other cultures around the world face 
up to life's big issues. 

Andy's Dinosaur Adventures (Children's, 20x14 
min.) Andy returns for a new series of fun-filled 
adventures, traveling back in time to search for 
dinosaurs! Featuring stunning footage from 
BBC’s Walking with Dinosaurs. 

Fleming (Drama, 4x45 min.) Starring 
Dominic Cooper and Lara Pulver, tells the real 
story of Ian Fleming, the man who created 
James Bond. 


How to Build a Planet (Science, 2x50 min.) This 
science series uses interactive CGI to show, step 
by step, what it takes to build the Earth, the solar 
system and the galaxy from scratch. 

Robbie Williams: Live in Tallinn (Music, 1x90 
min. performance & 1x55 min. doc.) Filmed in 
front of a 70,000 strong crowd this live recording 
is part of the Take the Crown Tour. 

Sherlock (Drama, Season 3: 3x90 min.) Bene¬ 
dict Cumberbatch and Martin Freeman return 
for three new adventures in the award-winning 
hit series. 

The Numtums (Children's, 52x11 min.) Meet the 
Numtums-they're furry and they're fun! Join 
the gang as they go on lively, animated, comedy 
adventures, solving puzzles with their fascina¬ 
tion for numbers. 

Wild Brazil (Natural history, 3x50 min.) Follows 
the intimate lives of an exceptional set of ani¬ 
mal characters as time moves from the vast 
floods of the wet season to the ravaging fires of 
the dry season. 


BEYOND DISTRIBUTION 

41/42 Berners St. 

London W1T3NB, U.K. 

Tel: (44-207) 323-3444 

e-mail: info@beyonddistribution.com 
website: www.beyonddistribution.com 



DISTRIBUTION 


Stand: R27.13 

Contact: Mikael Borglund, chief exec. & mng. 
dir.; Michael Murphy, gen. mgr., dist.; Munia 
Kanna-Konsek, head, sales; Yvonne Body, 
head, acq.; Danika Porter, head, mktg.; 
Marzenna Czubowicz, VP, sales, Western 
Europe; Sherry Fynbo, SVP, sales, U.S., Canada 
& Latin America; Joanne Azzopardi, VP, sales, 
Australia, New Zealand & Asia; Karen Connell, 
VP, sales, Scandinavia, Benelux, Eastern Europe 
& South Africa; Zoe Wilson, sales exec., South¬ 
east Europe, Baltic States, Israel, inflight; 
Alexandra Olsson, jnr. acq. exec. 



Beyond's Absolute Genius with Dick and Dom 

PROGRAM HIGHLIGHTS 
Absolute Genius with Dick and Dom (10x30 
min. HD) From Archimedes to Faraday, Dick and 
Dom explore the work of the most important 
inventors and scientists in history, and experi¬ 
ment with their own genius ideas. 

Hero Squad (10x30 min. HD) The Hero Squad 
cadets are out to prove even kids are capable of 
saving lives, as they work and train alongside the 
emergency and rescue services. 

Pipsqueaks (45x30 min. HD) In the Pipsqueaks 
playground, children sing, dance and laugh with 
their puppet friends, whilst discovering new and 
interesting facts of the world. 


Addicted to The Life (12x30 min. HD) Tells the 
stories of everyday men and women who get 
caught up in a life of crime and can't break the 
habit, with devastating consequences. 

A Stranger in My Home (10x60 min. HD) True 
stories of when trusting victims opened their 
homes to a stranger and it tragically became the 
last mistake they ever made. 

Flying Solo (1x60 min. HD) The number of adults 
living alone has tripled in half a century. This spe¬ 
cial looks at what is driving the trend and what it 
means for our future. 

Charlotte: My Story (1x60 min. HD) Documen¬ 
tary showing the courage, determination and 
spirit of an 8-year-old girl who has never known 
a life with limbs. 

Anh Does Britain (2x60 min. HD) Comedian 
Anh Do sets foot on British soil for the first time 
to uncover the more unique and extraordinary 
aspects of the nation and its people. 


BLUE BOX 
ENTERTAINMENT 

Via della Giuliana 83/a 
00195 Rome, Italy 
Tel: (39-06) 3751-6442 

e-mail: info@blueboxentertainment.it 
website: www.blueboxentertainment.it 



BLUE OX 

Stand: N/A 

Contact: Lucio Presta, pres.; Silvio Testi, CEO; 
Clotilde Zomparelli, mng. dir.; Cecilia Pagliani, 
head, sales & acq. 

PROGRAM HIGHLIGHTS 
Emozioni (Emotions) (Factual, 24x80 min.) Tells 
the stories of the greatest Italian and interna¬ 
tional musicians with portraits able to reveal 
their talent and intimate aspects of their soul. 
Sconosciuti (Unknowns) (Factual, 50x22 min.) 
The stories of ordinary people who carry out lives 
that are not so ordinary. 

Facciamo Pace (Kiss & Make Up) (Reality, pilot) 
All of us have committed small mistakes in our 
lives. Today we can finally have the possibility of 
canceling the most hostile traces of our past, 
leone (Icons) (Factual, 20x30 min.) In each 
episode the host tries to draw a profile of an icon 
through expert people who have met them, cap¬ 
turing their intimate secrets and personalities. 

E se domani (What if Tomorrow...) (Informa¬ 
tive/science, 6x100 min.) About human discover¬ 
ies and their impact on daily life. 

Nord Sud Ovest Est (North South West East) 
(Ent., 4x120 min.) Three famous singers travel 
across Italy, looking for the most famous sum¬ 
mer music hits. 



Blue Box's Ese domani 


Motocidisti (Bikers) (Docu-reality, 30x20 min.) 
A group of young bikers compete in the Italian 
Championship and we discover their lives, 
secrets and daily life before each race. 

Vite di traverso (Factual, 8x20 min.) Valentino 
Rossi's father travels across a region famous for 
bikers (Romagna) with the aim of finding new 
tires for bike racing. 


BOOMERANG TV 
INTERNATIONAL 

Calle Marfa Tuabu 4 4° planta 
28050 Madrid, Spain 
Tel: (34-91) 662-4756 

e-mail: salesfiction@boomerangtv.com 
website: www.boomerangtv.com 


Boomerangj^ 

Stand: R33.20 

Contact: Ruth Martinez, head, ent. sales & acq.; 
Beatriz Setuain, sales, inti. dept. 

PROGRAM HIGHLIGHTS 
The Time in Between (Mini-series) A seem¬ 
ingly ordinary woman uses her talent to trans¬ 
form herself into a prestigious couturier. 

The Avatars (Youth comedy, 52x24 min.) The 
main characters become rock stars but thanks 
to their secret identity, the kids have to strug¬ 
gle in their everyday lives without the support 
of fame. 

Mum Detective (Police dramedy, 32x70 min.) A 
return to the classics in the company of a fasci¬ 
nating, novel character, Laura Lebrel, "Mamma 
detective." 

Land of Wolves (Drama, 42x70 min.) A histori¬ 
cal series telling the story of two brothers for 
whom starting from scratch will not be easy. 
The Rambling House (La Revoltosa) (Comedy, 
13 eps.) Shows the confrontation of two sides 
of the same family, one side official and one side 
bastard, forced to co-exist in the same house. 
The Old Bridge Secret (Telenovela, Seasons 1- 
10: 636x50 min.) Daily series delivers the pas¬ 
sionate stories around a woman: Pepa Balmes. 
Physics or Chemistry (Dramedy, 77x70 min.) 
Who said teaching was easy? You are what you 
choose. The best way to learn is to teach. 



Boomerang's Doomed by Law 


Doomed by Law (Thriller, 26x70 min.) Justice 
or revenge? Lies, manipulation, abuse of 
power. Sometimes there is no other way to 
bring about justice. 

Grand Nord (Romantic dramedy, 26x55 min.) 
Anna is a policewoman who makes a mistake as a 
result of her perfectionism. Her superiors demote 
her and send her to a new destination, Grand Nord. 
Toledo (Drama, 13x70 min.) In a unique city dur¬ 
ing a fascinating, violent time, amid a fragile 
peace between Christians and Muslims, a forbid¬ 
den love can change everything. 
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BOPAUL MEDIA 
WORLDWIDE (BMW) 

15760 Ventura Blvd, Suite 960 
Encino, CA 91436, U.S.A. 

Tel: (1-310) 613-4175 

e-mail: richint@earthlink.net 
website: www.bopaulmedia.com 



Stand: 07.40 

Contact: Paul Rich, CEO & owner; Monique 
Naynard, snr. sales exec.; Susan Bender, Latin 
American sales; Dorothea Rich, EVP. 


must compete in a wild scavenger hunt to col¬ 
lect selected items. 


BRB INTERNACIONAL 

Autovia Fuencarral-Alcobendas 
Km 12,220. Ed. Auge I. 

28049 Madrid, Spain 
Tel: (34-91) 771-1400 

e-mail: sales@brb.es 
website: www.brb.es 


|>brb 

wwW^ Internacional 


The Gnomes (Animated adventure comedy, 
78x30 min.) Takes us right inside the incredible 
world of these tiny beings. 

Dogtanian and the Three Muskehounds (Ani¬ 
mated action comedy, 52x30 min.) Based on 
Alexander Dumas's The Three Musketeers, this 
series offers the Dogtanian and Muskehounds 
adventures. 


BREAKTHROUGH 

ENTERTAINMENT 

122 Sherbourne St. 

Toronto, ON M5A 2R4, Canada 
Tel: (1-416) 366-6588 x133 

e-mail: distribution@breakthroughentertainment.com 
website: www.breakthroughentertainment.com 


Rustic Adventures (Food/travel, 8x30 min. HD) 
Follows two young, hot chefs who, having ful¬ 
filled their lifelong dream of building their own 
successful restaurants, find inspiration for new 
endeavors while on a food tour across Italy. 
Supervolcano: Yellowstone's Fury (Doc., 1x60 
min. HD) The hidden Yellowstone supervolcano 
has the power to kill millions, plunging the world 
into volcanic winter... but when? Follow scien¬ 
tists as they track volatile changes and plan for 
the unthinkable. 

Rocket Monkeys (Kids animation, 26x30 
min./52x11 min. HD) When facing rogue black 
holes, vengeful aliens and criminal masterminds, 
the universe turns to its bravest and brightest. 
When those guys are busy, we’re stuck with the 
Rocket Monkeys. 



Bo Paul's Stagecoach 


PROGRAM HIGHLIGHTS 
Stagecoach (Adventure/Western, 1x96 min.) The 
redemptive story of a group of outcasts traveling 
on a stagecoach through Apache territory faced 
with the constant threat of attacks by Geronimo. 
Porky's (Comedy, 1x94 min.) A group of Florida 
high schoolers seek out to help a buddy lose his 
virginity, which leads them to seek revenge on a 
sleazy nightclub owner. 

Porky's II: The Next Day (Comedy, 1x98 min.) 
The naughty high schoolers of Angel Beach High 
now seek revenge on a group of KKK religious 
fanatics and corrupt politicians. 

Porky’s Revenge (Comedy, 1x92 min.) The gang 
once again faces off against their old enemy, 
Porky, who wants them to throw the school's 
championship basketball game. 

Zorro, The Gay Blade (Action/adventure/comedy, 
1x93 min.) When the Spanish governor begins to 
grind the peasants under his heel, wealthy 
landowner Don Diego Vega becomes Zorro. 

The Stunt Man (Action/comedy/drama, 1x131 
min.) A fugitive stumbles on a movie set just 
when they need a new stuntman, takes the job as 
a way to hide out and falls for the leading lady. 
Hercules Returns (Comedy, 1x82 min.) Brad 
McBain decides to open his own cinema, start¬ 
ing with Hercules, but is forced to come up with 
improvised dialogue, sound effects and story line. 
The Man with Bogart's Face (Comedy, 1x106 
min.) A man with a fixation on Humphrey 
Bogart gets surgery to make him look exactly 
like Bogart. Then he opens up a detective agency. 
When a Stranger Calls (Horror/thriller, 1x97 
min.) A psychopathic killer terrorizes a 
babysitter, then returns seven years later to 
menace her again. 

Scavenger Hunt (Comedy, 1x116 min.) To 
inherit a fortune, various addressees of a will 


Stand: R33.12 

Contact: Carlos Biern, CEO; Javier Biern, lie. dir.; 
Emilie Pasquet, sales exec.; Nuria Queipo, sales 
exec.; Marijo Arnaiz, digital sales exec. 
PROGRAM HIGHLIGHTS 
Filly Funtasia (Animated adventure fantasy, 
26x30 min.) Brings to life the charming 
adventures of Rose and her friends as they 
attend the Magic Royal Academy of Funtasia. 
InviZimals (Animated action adventure, 26x30 
min.) What if I told you a scientist called Keni 
Nakamura discovered invisible creatures living 
around us? We're the InviZimals Hunters and we 
need your help! 



BRB’s InviZimals 


Mica (Animated action/fantasy, 26x13 min.) 
Mica is a happy, imaginative, outgoing, girl. 
Besides this, Mica has a tiny big secret. 
Canimals (Animated comedy, 52x7 min.) Curi¬ 
ous, mischievous and playful, a Canimal redis¬ 
covers the world from a unique point of view. 
Kambu (Animated action comedy, 52x7 min.) 
The new postman in Mystery Island wants to 
make friends. But it's going to be difficult: the 
inhabitants are more peculiar than he thought. 
Zoobabu (Animated, 104x2 min.) A playful, 
lively box and 104 animals collaborate to 
bring you the funniest animated guessing 
game. 

Khuda-Yana (Animated action comedy, 26x30 
min.) The tale of Khuda-the crazy story of a thief 
called to be the next king of Kosala. 

Bernard (Animated action comedy, 156x3 min.) 
Meet this curious polar bear that travels around 
the world without knowing any rules. 


O 


Breakthrough 

ENTERTAINMENT 


Stand: 00.01 

Contact: Ira Levy, exec, producer & partner; 
Joan Lambur, exec, producer; Nat Abraham, 
pres., dist; Kate Blank, dir., inti. dist.; Jodi Mackie, 
inti, sales exec. 

PROGRAM HIGHLIGHTS 
Naked News: Uncovered! (Lifestyle, 8x30 min. 
HD) Follows a dysfunctional news team who 
have made it their life's work and ambition to 
produce the Naked News. 

David Rocco's Dolce India (Food/travel, 
8x30 min. HD) Whether it's savoring authen¬ 
tic street food on the streets of Mumbai or 
perfecting his own masala recipe with a 
master chef in Delhi, David Rocco's curiosity 
and culinary talent reveal an India never 
before seen. 

Lost & Sold (Lifestyle, 14x30 min. HD) Follow a 
motley crew of buyers who bid on lost and 
unclaimed courier and airline packages that are 
sold at one of North America's largest freight 
auctions. 

Mother Up! (Prime-time animation, 13x30 min. 
HD) Eva Longoria stars as an ex-high-powered 
executive who confronts the challenges of par¬ 
enthood with a series of misguided improvised 
solutions, learning about her kids and herself 
along the way. 

Zerby Derby (Kids, 13x30 min. HD) A live-action 
series with radio-controlled cars that live among 
life-size trees, rivers and rocks. 



Breakthrough's Zerby Derby 


Boundless (Lifestyle/travel, 20x60 min. HD) Fol¬ 
lows the adventures of two friends and fierce 
competitors in their worldwide quest to chal¬ 
lenge their limits as they compete amongst 
themselves and others. 


CAKE 

76 Charlotte St.. 5/FI. 
London WIT 4QS, U.K. 

Tel: (44-20) 7307-3230 

e-mail: info@cakeentertainment.com 
website: www.cakeentertainment.com 


GBKE 

Stand: R30.18 

Contact: Tom van Waveren, CEO & creative dir.; 
Edward Galton, chief commercial officer & mng. 
dir.; Grainne McNamara, VP, dvpmt. & sales; 
Marie-Laure Roche, sales mgr.; Bianca Rodriguez, 
sales exec. 



CAKE's Trunk Train 

PROGRAM HIGHLIGHTS 
Wanda and the Alien (Children's animation, 
52x11 min.) When a young and scared alien 
crashes with his space rocket into the wood, lit¬ 
tle rabbit Wanda's world becomes even more 
interesting and exciting. 

Trunk Train (Children's animation, 52x11 min.) 
An elephant with no memory, a vegetarian 
anteater and a colony of termites travel 
together in a steam train through Latin Amer¬ 
ica making discoveries. 

Ella Bella Bingo (Children's animation, 26x7 
min.) A warm mix of fun and laughter about 
charismatic, creative Ella. Whenever she encoun¬ 
ters a problem she goes about solving it-in her 
own very special way. 

Space Racers (Children's animation, 50x11 min.) 
The adventures of an elite space-bound task 
force. Follow Eagle, Robyn, Hawk and the rest of 
the Stardust Space Academy as they soar 
onwards to their next mission. 

Total Drama All Stars (Children's animation, 
13x22 min.) 14 of the characters you most love 
and hate return to the island to compete in some 
of the most daunting challenges from past sea¬ 
sons... with a special twist. 
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Monstrous Holiday (Children's animation, 1x45 
min.) Andy and teen monster Frank may just be 
able to solve each other's troubles by switching 
places, until suddenly they've got a monster 
problem on their hands. 

The Naughty List (Children's animation, 1x45 
min.) Winter goes too far with a prank and 
Snowflake, Sparkle and him get stuck on the 
Naughty List. But when Christmas needs saving 
nobody else is up for the task. 


CANAL 13 SUDMEDIA 

Ines Matte Urrejola 0848 
Providencia, Santiago 
CP 7530131, Chile 
Tel: (56-2) 2630-2883 

e-mail: ventasint@13.cl 

website: www.13.cl/ventasinternacionales 


0 SUDMEDIA 

Stand: 03.21 

Contact: David Belmar, CEO, Canal 13; Patricio 
Hernandez, dir., pgmng.; Juan Ignacio Vicente, 
head, acq.; Julian Herman, dir., corp. dvpmt.; 
Andrea Dell Orto, head, prod.; Marina Del Canto, 
head, inti, sales; Sergio Galvez, head, operations. 



Canal 13’s Dawson Island 10 

PROGRAM HIGHLIGHTS 
XL Dream (Docu-reality, 14x50 min.) Follow 14 
morbidly obese men and women as they spend a 
year transforming their bodies. 

Vertigo (Game show, 15x60 min.) Six celebrities 
from the worlds of sports, music, politics and 
television compete for a popularity prize before a 
live audience. 

Freshman Mama (Telenovela, 100x45 min.) 
Forty-year-old Macarena Munoz feels useless at 
home; she responds to her crisis by enrolling at 
university, becoming Mama Mechona, or Fresh¬ 
man Mama. 

Las Vega's (Telenovela, 85x45 min.) Carlos Vega, 
a seemingly model husband, has died under sus¬ 
picious circumstances and left his wife and three 
young daughters crippled by massive debts, 
forced to manage a property he'd secretly 
owned: a seedy strip club for women. 

Lost on Earth (Children's, 13x11 min.) Paf, Plum 
and their pet Buby have accidentally crashed 
their spaceship onto planet Earth. Now they 
have to work non-stop to get back home. 

Chile, Recommended (Doc., 16x52 min.) A col¬ 
orful journey across Chile, through the coun¬ 
try's landscape of faces, flavors and cultures. 
Palestine in the South (Doc., 1x52 min.) After 
the fall of Saddam Hussein, thousands of Pales¬ 
tinians living in Iraq became stateless refugees. 
Of these, hundreds were welcomed to settle in 
the small Chilean town of La Calera. 

Red Handed (Factual, Season 1: 11x60 min., 2: 
14x60 min., 3:15x60 min.) Criminals and mas¬ 


ters of deception will be snared in their own 
traps, deceived themselves and unmasked. 
Dawson Island 10 (Feature film, 1x100 min.) 
After Augusto Pinochet's 1973 coup d'etat, the 
members of Salvador Allende's cabinet were 
imprisoned on Dawson Island, the world's south¬ 
ernmost concentration camp. 


CANAMEDIA 

2 Pardee Ave., Suite 102 
Toronto, ON M6K 3H5, Canada 
Tel: (1-416) 363-8683 
e-mail: andrea.stokes@canamedia.com 
website: www.canamedia.com 

canamedia 

Stand: G3.23 

Contact: Brad Schroeder, VP, business dvpmt.; 
Bill McGowan, VP, global sales & acq.; Dan D'or, 
snr. exec, producer, content dvpmt. 

PROGRAM HIGHLIGHTS 
Fraud Squad—Scam Me if You Can (Crime, 6x60 
min. HD) Takes an investigative approach, reveal¬ 
ing details about each crime and criminal with 
compelling storytelling and cliff-hanging bumpers. 
Dog Dancing School (Social, 1x60 min. HD) 
Heartwarming film about two amateur dog 
dancing enthusiasts and their teacher at a small 
dog dancing school on the outskirts of London. 
Father Figures (Social, 1x60 min. HD) Follows a 
woman who, while making the effort to get to 
know her father better, discovers a man she's 
horrified by when a dark secret is revealed about 
his new international relationship. 

Wham, Bam, Thank You Scam (True crime, 
1x60 min. HD) Story of deceit, theft, police 
incompetence, international loopholes and the 
apathy of a major corporate bank. 

Air Boss (Reality/flight, 6x30 min. HD) Takes 
viewers behind the scenes and into the souls of 
these otherwise reclusive performers to uncover 
who they really are and why they cheat death for 
our entertainment. 



Canamedia's The Aviators 


The Aviators (Flight/science/adventure, 52x30 
min. HD) Joins aviation expert correspondents as 
they cover a broad range of topics designed to 
keep both pilots and aviation enthusiasts 
informed and entertained. 


GARACOL TELEVISION 

Calle 103 # 69B-43 
Bogota, Colombia 
Tel: (571) 6430-430 

website: www.caracolinternacional.com 



CARACOL 


TV INTERNACIONAL 



Caracol's Football Dreams: A World 
of Passion 

Stand: 13.21 

Contact: Lisette Osorio, inti. VP; Berta Orozco, 
sales exec., Western Europe & Africa; Estafania 
Arteaga, sales exec., Eastern Europe & Asia. 
PROGRAM HIGHLIGHTS 
Football Dreams: A World of Passion (La 
Selection) (Series, 60x60 min.) Portrays the lives 
of four emblematic players from the Colombian 
national football team: Carlos Valderrama, Freddy 
Rincon, Rene Higuita and Faustino Asprilla. 

The Voice of Freedom, Helenita Vargas (La 
Ronca de Oro) (Series, 60x60 min.) The story of 
a woman who found in Mexican music a way to 
express her deep desire for freedom, overcoming 
obstacles in a prejudiced society and attaining 
success and fulfilling her childhood dream. 

The Lord of the Skies (El Senor de los Cielos) 
(Drama, 65x60 min.) Follow Aurelio Casillas'jour¬ 
ney in his efforts to become the only drug 
dealer in Mexico in the '90s, taking Pablo Esco¬ 
bar's place in the region. 

The Dance Floor (La Pista) (Format) Talent 
competition where 16 dance groups led by 16 
experienced Colombian singers will make the 
audience move to well-known choreographies 
belonging to everyone's favorite songs. 

The Hypochondriac (La Hipocondriaca) 
(Series, 120x60 min.) A hypochondriac who 
strongly believes that she will die soon is told by 
a doctor that she only has six months to live— 
when in reality she has a long life ahead of her. 
The White Line (La Ruta Blanca) (Series, 
80x60 min.) Four incredible stories, four different 
characters, showing each phase of the complex 
route of cocaine trafficking in this mega produc¬ 
tion filmed in Miami, Mexico City, Bogota and 
the Colombian rainforest. 


CARSEY-WERNER 

TELEVISION 

DISTRIBUTION 

16027 Ventura Blvd. 
Encino, CA 91437, U.S.A. 
Tel: (1-818) 464-9600 

e-mail: ataylor@carseywerner.com 
website: www.carseywerner.com 


carsey<^werner 


Stand: N/A 

Contact: Alexandra Taylor, EVP, inti. TV dist. 
PROGRAM HIGHLIGHTS 
That 70s Show HD (Comedy, 200x30 min. HD) 
A group of teenage friends come of age and 
come to terms with hormones, parents, and the 
bizarrely changing America of the late 70s. 

The Cosby Show HD (Comedy, 201x30 min. HD) 
Bill Cosby brings his comic genius to the role of 
Cliff Huxtable, who, with his lovely wife, handles 
his family of five kids with a combination of 
warmth, humanity and humor. 



Carsey-Werner's The Cosby Show FID 


3rd Rock from the Sun HD (Comedy, 139x30 
min. HD) Four aliens land on Earth posing as a 
''normal" American family and try to adapt to 
human life. 

Grounded for Life HD (Comedy, 91x30 min. HD) 
Right out of high school, Sean Finnerty got his 
girlfriend pregnant. Now she's his wife, and at 
just 32, he's somehow found himself with 14- 
year-old daughter Lily, two little boys, and a con¬ 
stant struggle between his need to be responsi¬ 
ble and his desperate desire to be irresponsible. 
Roseanne HD (Comedy, 222x30 min. HD) Led 
by its irrepressible stars Roseanne Barr and 
John Goodman, tells the poignant, funny and 
true-to-life stories of a blue-collar family deal¬ 
ing with life, love and everything in between! 


CDC UNITED NETWORK 

Avenue Louise 350 
1050 Brussels, Belgium 
Tel: (32-2) 502-6640 

e-mail: silvia@cdcun.com 
website: www.cdcun.com 


C 

_> 

( 


CDC 

Stand: 04.14/06.13 

Contact: Erik Jensen, mng. dir. & pay-TV sales 
mgr.; Jimmy Van der Heyden, free-TV mgr. dir. 



CDCs The Curse of the Jade Scorpion 

PROGRAM HIGHLIGHTS 
Celebrity (Comedy/drama, 1x113 min.) The for¬ 
tunes of a husband and wife differ drastically 
after they divorce. 

The Curse of the Jade Scorpion (Comedy/ 
crime/mystery, 1x103 min.) An insurance investi- 
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gator and an efficency expert who hate each 
other are both hypnotized into stealing jewels by 
a crooked hypnotist with a jade scorpion. 
Deconstructing Harry (Comedy, 1x96 min.) Suf¬ 
fering from writer's block and eagerly awaiting 
his writing award, Harry Block remembers events 
from his past and scenes from his bestselling 
books as characters, real and fictional, come back 
to haunt him. 

Hollywood Ending (Comedy/romance, 1x112 
min.) A director is forced to work with his ex- 
wife, who left him for the boss of the studio 
bankrolling his new film. But the night before the 
first day of shooting, he develops a case of psy¬ 
chosomatic blindness. 

Mighty Aphrodite (Comedy/romance, 1x95 
min.) When he discovers his adopted son is a 
genius, a New York sportswriter seeks out the 
boy's birth mother: a prostitute. 

Sweet and Lowdown (Comedy/music/drama, 
1x95 min.) In the 1930s, fictional jazz guitarist 
Emmet Ray idolizes Django Reinhardt, faces 
gangsters and falls in love with a mute. 


CJ E&M CORPORATION 

11/FI., CJ E&M Center 
Sangam-Dong 1606 Mapo-Gu 
Seoul, Korea 121-270 
Tel: (82-2) 371-6307 

e-mail: alexoe@cj.net 
website: lineup.cjenm.com 



Stand: 08.25 

Contact: Jangho Seo, head, inti, sales & acq.; 
Alex Oe, snr. sales mgr.; Don Kang, sales mgr.; 
Diane Min, sales mgr.; Jin Park, snr. acq. mgr.; 
Annie Chung, acq. mgr. 



CJ’s Nine, 9 Times Time Travel 


PROGRAM HIGHLIGHTS 

Who Are You (Drama, 16x45 min.) Yang Si-on, 
who sees things that others can't, meets Cha 
Gun-woo, who only believes what he can see, in 
a lost and found department. 

Dating Agency, Cyrano (Drama, 16x45 min.) 
Story about an agency that helps people who are 
not that skilled at love. They create elaborate sce¬ 
narios designed to help their clients win over the 
object of their affection. 

Nine, 9 Times Time Travel (Drama, 20x45 min.) 
While on a trip to the Himalayas to cover a 
story, Sun-woo gains nine mysterious incenses 
that allow him to travel back 20 years in time- 
one time travel per incense. 


The Virus (Drama, 10x60 min.) To stop a fatal 
virus from spreading, the Korean government 
organizes a special unit in the Center for Dis¬ 
ease Control (CDC). 

TEN (Drama, Season 1: 11x60 min., 2: 12x60 
min.) Special-affairs team TEN is an investigation 
unit that tackles the most violent crimes. 

The Genius Game (Competition format, 12x45 
min.) 13 players, 12 mind-breaking games con¬ 
nected to social relationships, and one winner is 
named the Genius. 

Crazy Market (Game-show format, 13x45 min.) 
A quiz show where you win cash if you get 
through the nine stages of food quizzes. 
Dancing 9 (Competition format, 12x120 min.) 
Two teams of nine dancers will battle to win the 
competition. In the final round, not only will 
there be a winning team, but MVP will also be 
crowned for his/her contribution to the team. 
Grandpas Over Flowers (Reality format, 1x45 
min.) Four legendary senior actors gather in 
order to go backpacking through Europe for the 
first time. 

Girl Gear (Reality format, 10x10 min.) The ulti¬ 
mate vehicle reality show to find out which car is 
really attractive to women. 


CONSTRUIR TV 

Virrey Cevallos 520 

C1077AAL Buenos Aires, Argentina 

Tel: (5411) 4124-4970 

e-mail: internacional@construirtv.com 
website: www.construirtv.com 



EDMSIEUUtt 


Stand: 06.27 

Contact: Gerardo Martinez, CEO; Alejandra 
Marano, exec, dir.; Ralph Haiek, creative dir.; 
Annabelle Aramburu, head, inti, sales; Eduardo 
Miri, head, acq.; Monica Aramburu, head, inti, 
comm. & mktg. 



Construir’s The Work and I 


PROGRAM HIGHLIGHTS 
Women in Overalls (Non-scripted, 13x26 min.) 
Introduces us to women who work in unusual 
sectors, in those places reserved until very 
recently only for men. 

The Man and His Work (Doc., 13x26 min.) 
Stories of those artists who created great public 
works, the most important buildings of a city or 
just played a leading role in the construction 
of a house. 

By the Works of All (Non-scripted, 13x26 min.) 
A portrait of people that gather with a common 
objective, such as building a home or maintain¬ 
ing public and private spaces. 


Family of Words (Factual, 13x26 min.) Explores 
how words are used in different disciplines and 
the links found between the lunfardo (Argen¬ 
tinean slang) and the Spanish language. 

Daily Mechanisms (Factual, 13x26 min.) Discov¬ 
ers links among different mechanisms that are 
redone, adapted or used in a range of trades. 
The Architect (Doc., 26x26 min.) The architect 
analyzes, uses, criticizes and evaluates a wide 
range of buildings, from the iconic ones to those 
devoted to daily life. 

The Well (Fiction, 16x16 min.) With nowhere 
else to go, Quinto moves to a flat under con¬ 
struction, living with the building workers. 

The Work and I (Non-scripted, 13x26 min.) 
There are people so passionate about what they 
do that their work defines them. 

Constructions Before and After (Non-scripted, 
13x26 min.) Portrays buildings through the eyes 
of the builders and the occupants. 

Building a Country (Non-scripted, 13x26 min.) 
As a country's population grows, the need for 
major infrastructure increases and higher pro¬ 
duction and population rates demand more 
energy and resources. 


CONTENT TELEVISION 

19 Heddon St. 

London W1B 4BG, U.K. 

Tel: (44-207) 851-6500 

website: www.contentmediacorp.com 

CONTENT 

FILM TELEVISION DIGITAL 

Stand: RB.44 

Contact: Greg Phillips, pres.; Saralo MacGregor, 
EVP, worldwide dist.; Jonathan Ford, EVP; 
Melissa Wohl, SVP, worldwide dist.; Diana Zakis, 
VP, sales, Latin America & Asia; Mark Benmore, 
VP, digital dist.; Becci Payne, sales mgr.; Jennifer 
Brinkworth, VP, mktg. & com ms. 



Content's Serangoon Road 


PROGRAM HIGHLIGHTS 
The Wipers Times (Drama feature, 1x90 
min.) In the bombed-out ruins of Ypres in 
1916, Captain Fred Roberts and Lieutenant 
Jack Pearson discover a classic printing press 
and use it to produce a humorous and sub¬ 
versive newspaper that proved hugely popu¬ 
lar with soldiers, though not entirely with 
their superior officers. 

Serangoon Road (Drama, 10x60 min.) Action 
drama series set against the turbulent backdrop 
of 1960s Singapore. When her husband is mys¬ 
teriously killed, Patricia Cheng enlists the serv¬ 
ices of enigmatic Australian Sam Callaghan to 
help her run the Cheng Detective Agency. 

The Great Train Robbery (Drama, 2x90 min.) 
On August 8, 1963, Britain awakens to the 
news of the biggest robbery in the country's 
history. The hijacking of a train leaves the 


country stunned and wanting to know who 
did it, and how. 

Still Life: A Three Pines Mystery (TV movie, 
1x90 min.) Chief Inspector Armand Gamache 
and his team of officers are confronted by 
the bizarre murder of Three Pines' favorite 
schoolteacher. 

The Bigger Picture (Nonfiction, 1x60 min.) Uti¬ 
lizes CGI recreations and world-famous experts 
in a wide variety of fields to probe the questions 
we've been pondering all our lives. Did human 
beings come from outer space? Is there life on 
other planets? 

Urban Jungle (Nonfiction, 1x60 min.) Explores 
the perpetually-evolving nature of species adap¬ 
tation, featuring HD cinematography, 3D motion 
graphics and CGI recreations. 

Stepping High (TV movie, 1x95 min.) When 
Sima is unable to realize her dream of becoming 
a professional dancer, she takes a job as a dance 
teacher at a conservative high school. With the 
aid of a group of talented students, her passion 
for dance is reignited. 

Feels So Good (Multiplatform comedy, multi¬ 
ple durations) Allan is a virgin with no game. 
When ladies' man Zack moves in next door, Allan 
is forced to learn how to man up and go after 
what he wants, but does he have what it takes? 
Indian Doctor Season 3 (Drama, 5x60 min.; 
total 15x60 min.) BBC One drama about a high¬ 
flying doctor who moves to the U.K. with ambi¬ 
tions to work in a top London surgery, only to 
find himself assigned to a practice in a small 
Welsh village. 

The Temp Agency (Multiplatform thriller, multi¬ 
ple durations) A secret agency deploys highly 
trained "temps" to bring down companies from 
the inside. 


CYBER GROUP STUDIOS 

7 rue Letellier, 75015 Paris, France 
Tel: (33-1) 4058-1443 

e-mail: sales@cybergroupstudios.com 
website: www.cybergroupstudios.com 



Stand: R31.13 

Contact: Pierre Sissmann, CEO; Carole Brin, VP, 
inti, sales & acq.; Silene Chaves, inti, sales exec.; 
Antonio Macipe, inti, sales exec. 

PROGRAM HIGHLIGHTS 
Zou (3-6 CGI, 52x11 min. HD) Featuring a com¬ 
pletely lovable 5-year-old Zebra Zou and his 
extended family: Mum, Dad, Grandpa, Grandma 
and Great Grandma. 

Mini Ninjas (6-12 CGI adventure, 52x11 min. 
HD) Stories about a new generation of 12-year- 
olds ninjas, whose mission is to defend the Land 
Below the Clouds from the warlord Ashida. 
Zorro the Chronicles (6-12 CGI adventure, 
26x22 min. HD) Series introduces the most 
famous masked hero in his quest for justice. 

Mia (2-6 CGI, 39x11 min. HD) Follows Mia, a 6-year- 
old inquisitive, daring and fearless mouse and her 
friends: from a tiny little world to big adventures! 
Mademoiselle Zazie (5-8 CGI, 78x7 min. HD) A 
contemporary series for boys and girls, packed 
with comedy, with all of the kids' crazy ideas, 
their silliness and quirkiness. 
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Cyber Group's Pom Pom and Friends 


Adam's Bakery (4-8 CGI adventure, 52x13 min. 
HD) Have fun with Adam preparing some very 
special recipes with the Magic Baking Machine, 
helping his dinosaur friends get out of trouble 
in their adventures. 

Pom Pom and Friends (2-5 CGI, 78x7 min. HD) 
Meet Pom Pom, a 5-year-old hero with a big 
heart who is very enthusiastic and still learning 
and figuring out how the world works. 

The Bellflower Bunnies (2-6 CGI, 52x22 min. 
HD) A gentle, funny series with strong family 
values about an exceptional family of adorable 
rabbits: the Bellflowers. 

My Goldfish is Evil (6-12 CGI adventure, 
26x24 min. HD) Chronicles the hilarious adven¬ 
tures of Beanie and his little pet, a talking Gold¬ 
fish who wants to conquer the world. 

Tales of Tatonka (4-8 CGI/live-action adven¬ 
ture/doc., 52x13 min. HD) Share laughs and 
adventures with wolf cubs who learn about life 
outside the family in the plains and the forests of 
North America. 


DAEWON MEDIA 

40-456 Hanganro 3-Ga 
Yongsan-Gu f Seoul, 140-880, Korea 
Tel: (82-2) 6373-3000 

e-mail: info@daewonmedia.com 
website: www.daewonmedia.com/en 


0 DAEWON MEDIA 


Stand: 08.31 

Contact: Bul-Kyung Kim, dir., content division. 



Daewon's Noonbory 

PROGRAM HIGHLIGHTS 

GON (Kids action comedy, 90x11 min.) Action- 
based comedy about a small yet strong 
dinosaur-looking creature and its unique ani¬ 
mal friends. 


Paboo & Mojies (Preschool edutainment, 
52x11 min.) A bizarre and weird yet super¬ 
fun 2D series based on transforming alpha¬ 
bet toys, co-produced with Sega Toys and 
invested in by Nelvana. 

Noonbory (Preschool adventure, Season 1: 
52x11 min., 2: 26x11 min.) Portrays a great 
team adventure with courage and friendship 
as a main theme. 


DARO FILM DISTRIBUTION 

Le Patio Palace 
41 Avenue Hector Otto 
Monte Carlo 98000, Monaco 
Tel: (377) 9797-1600 

e-mail: daro@daro-films.mc 
website: www.daro-films.mc 
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Stand: 24.13 

Contact: Pierre Andre Rochat, pres.; Michael 
Wolter, VP; Anne-Marie Gaskin, head, acq.; 
Angela Richardson, head, digital; Razvan Enache, 
sales exec.; Matty Turin, sales exec.; Michael 
Greenwood, sales exec. 



Darn's Rescue 3 

PROGRAM HIGHLIGHTS 
Dogstar (Animation, 52x30 min.) A group of kids 
are sent to outer space for a year to search for 
lost dogs. They confront a crazy zillionaire, his 
spoiled son and a beautiful but deadly android. 
Crimes of the Mind (Female thriller, 1x90 min.) 
Carolyn Raeburn spent five years to rescue her 
daughter from the clutches of an evil woman in 
a countryside ranch. 

Out of Reach (Female thriller, 1x93 min.) When 
her husband falls under the spell of some pow¬ 
erful new friends, a woman struggles to cut the 
ties and save her family before it's too late. 
Rescue 3 (Action/adventure, 20x60 min.) U.S. 
syndicated series from the creator of Baywatch 
about Southern California's elite multi-agency 
task force made up of lifeguard, firefighter and 
coastguard agencies. 

Crossbones (Action/adventure, 10x60 min.) Cen¬ 
ters on the idealistic society Blackbeard founded 
with a republic of pirates on the Island of New 
Providence, and the unexpected arrival of his 
right-hand man, the young English officer who 
was originally sent to hunt him down. 

All I Want for Christmas (Christmas movie, 
1x90 min.) Santa's helper grants a lawyer a wish, 


allowing her to hear people's thoughts and ulti¬ 
mately helping her become a better person. 

A Badge of Betrayal (Female thriller, 1x90 min.) 
A cyber crime specialist must fight to prove her 
innocence after being accused of setting a fire 
that seemingly claims the life of her son. 
Defending Santa (Christmas movie, 1x90 min.) 
An elderly man dressed as Santa is found buried 
in the snow; after waking from a coma he finds 
himself on trial and is represented by a hotshot 
defense attorney. 

Sinkhole (Disaster/action, 1x90 min.) When a 
massive sinkhole swallows a bus filled with stu¬ 
dents, a small-town paramedic with a traumatic 
past must overcome her fears to rescue the stu¬ 
dents and her own daughter. 

Holiday Road Trip (Christmas movie, 1x90 min.) 
Sebastian and Maya, polar opposites, fall in love 
after being forced to spend time together during a 
cross-country trip prompted by a wintery storm. 


DEUTSCHE WELLE / 
DW TRANSTEL 

Kurt-Schumacher-Str. 3 
53113 Bonn, Germany 
Tel: (49-228) 429-3501 

e-mail: sales@dw.de 

website: www.dw.de,www.dw-transtel.de 


@0 Transtel 

Stand: 19.14 

Contact: Petra Schneider, dir., sales & dist.; 
Maria Winzen, head, DW Transtel; Rolf Rische, 
head, society & docs.; Dr. Arno Hefner, head, 
dept., docs. & features; Martin Maass, editor, DW 
Transtel; Daisy Weisbrodt, editor, docs.; Ulrich 
Wartmann, head, dist., Europe; Dr. Naser Schruf, 
head, dist., Africa & Middle East; Andrea Huge- 
mann, dist. exec., America; Alexandra Lenz, dist. 
exec., Asia & Australia; Evgenia Tatiyankina, dist. 
exec., CIS; Mee-Fung Lee, rep., Asia; Jihad 
Ibrahim, rep., Middle East. 



DW's Life's a Beach 


PROGRAM HIGHLIGHTS 
Tricks of the Trade (Doc., 7x30 min.) We edu¬ 
cate consumers about how goods are produced 
and marketed-from harmful additives and 
waste to misleading marketing strategies. 

Life's a Beach (Doc., 7x30 min.) Lets viewers 
experience classic seaside towns, from Biarritz 
to Usedom in the heart of Europe to famed 
Copacabana and everywhere in between. 

Let's Go Wild (Doc., 7x30 min.) Shares extraor¬ 
dinary images of animals and their natural habi¬ 
tats—from rainforests, savannas and mountains 
to the depths of the oceans. 

Europe 28 (Doc., 28x5 min.) A look at the capi¬ 
tals of the European Union's 28 member nations. 
With the help of locals, we explore places you 
won't find in any guidebook. 


Euromaxx Clipmania (Clips & animation, 52x10 
sec.-5 min.) The best, funniest, most gripping and 
breathtaking online video clips. 

50 Years of Bundesliga (Doc., 5x30 min.) Relive 
five decades of intense action with the legendary 
matches, players and clubs that have helped 
make the Bundesliga one of Europe's best soc¬ 
cer leagues. 

Know It! (Doc., 41x30 min./57x2-6 min.) Packed 
with information on science, technology and 
everyday phenomena, with the latest develop¬ 
ments and discoveries from all over the world. 
Unlocking the Past (Doc., 26x30 min.) Accom¬ 
panies scientists as they investigate the often 
hidden traces of past eras and cultures, exploring 
human activity over many millennia. 

The Art of Space (Doc., 39x30 min.) Shows the 
variety of spatial experimentation being con¬ 
ducted today, highlighting the risks and oppor¬ 
tunities presented by the ever-changing face of 
our world. 


DHX MEDIA 

1478 Queen St., Halifax 
Nova Scotia B3J 2H7, Canada 
Tel: (1-902) 423-0260 

e-mail: sales@dhxmedia.com 
website: www.dhxmedia.com 



Stand: 17.01 

Contact: Steven DeNure, pres. & COO; Josh 
Scherba, SVP, dist.; Stephanie Betts, VP, dvpmt., 
kids; Wiebke Hoefer, dir., sales; Thom Chapman, 
territory mgr.; Melanie Meurehg, territory mgr.; 
Sophie "Kido" Prigent, territory mgr.; Lara Hie, ter¬ 
ritory mgr.; Mark Shoeman, territory mgr.; Dana 
Landry, CFO; Anne Loi, VP. 

PROGRAM HIGHLIGHTS 
Caillou (Preschool animation, 92x30 min.) 
Preschoolers will feel right at home with trusted 
pal Caillou, his sister Rosie and all their family 
and friends as they experience the everyday 
adventures of childhood. 

Yo Gabba Gabba! (Preschool live action, 66x30 
min.) Infuses retro-style and beat-driven music 
to teach simple life lessons. The series and the 



DHX's Johnny Test 
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live show stars DJ Lance Rock and a cast of col¬ 
orful characters. 

Packages from Planet X (6-11 animation, 52x11 
min.) Dan Zembrosky's world is turned upside 
down when he suddenly starts receiving myste¬ 
rious bundles from an unknown sender. 
SheZow (8-12 animation, 52x11 min. HD) Guy 
discovers a power ring that transforms him into 
a mighty superhero-there's just one tiny 
catch...the ring was only meant to be worn by a 
girl and the result is absolutely she-larious! 

Dr. Dimensionpants! (6-11 animation, 52x11 
min.) Kyle Lipton was just like the other kids until 
an inter-dimensional portal opened up and 
dropped onto his lap a pair of glowing pants that 
turned him into Dr. Dimensionpants, a superhero 
with a super intense attitude who must defend 
the universe. 

Johnny Test (6-11 animation, 117x30 min.) Take 
one part spiky hair, two parts genius sisters, a 
dash of talking dog, mix thoroughly and the 
result is an action-packed series about a boy 
willing to try anything in the name of science. 
Topsy & Tim (Preschool live action, 60x11 min.) 
Based on the books by Jean and Gareth Adam¬ 
son about the adventures of a twin boy and girl. 
Grandpa in My Pocket (4-7 live action, 118x13 
min.) When Grandpa isn't in his armchair, every¬ 
one thinks he's gone for "a little lie down," but 
in fact, he has a magic Shrinking Cap that only 
his grandson, Jason, knows about. 

Rastamouse (Preschool stop-motion, 78x13 
min.) When things go wrong in Mouseland, Ras¬ 
tamouse, Scratchy and Zoomer hang up their 
guitars and cut loose from Nuff Song Studio to 
find out what's going on. 

Super Why (Preschool animation, 80x30 min.) 
Superhero series that helps children learn to read 
through interactive fairy-tale adventures. 


DISNEY 

4 Loyang Lane, #01-01/02 
Singapore 508914 
Tel: (65) 6507 3214 

e-mail: lihfenJee@disney.com 
website: www.disneymediadistribution.tv 



Stand: N/A 

Contact: Amit Malhotra, VP & gen. mgr., media 
dist. & sales; Janet Eng, exec, dir., pgm. dist, pan 
Asia & Southeast Asia media dist. 

PROGRAM HIGHLIGHTS 
Betrayal (Drama, 13x60 min.) A chance meet¬ 
ing between Sara and Jack leads to an undeni¬ 
able attraction, allowing them to realize what's 
missing in their marriages, and that they've met 
their soul mates in one another. 

Intelligence (Action, 13x60 min.) Gabriel Black, 
an agent at the U.S. Cyber Command, has been 
fitted with a microchip that allows him to tap 
into databases and electronic files to process 
information. 

Lucky 7 (Drama, 13x60 min.) When seven gas 
station employees each hit a $45 million jackpot, 
some dreams are now within reach, but prob¬ 
lems surface when everyone gets what they 
wished for. 

Marvel’s Agents of S.H.I.E.L.D. (Action, 13x60 
min.) Clark Gregg reprises his role of Agent Phil 



Disney's Once Upon a Time in Wonderland 


Coulson from Marvel's feature films, as he 
assembles a highly select group of agents for the 
worldwide law-enforcement organization 
known as S.H.I.E.LD. 

Once Upon a Time in Wonderland (Drama, 
13x60 min.) In Victorian England, the young and 
beautiful Alice tells a tale of a strange new land 
that exists on the other side of a rabbit hole with 
the sardonic Knave of Hearts and the irrepress¬ 
ible White Rabbit. 

Resurrection (Drama, 8x60 min.) 8-year-old 
Jacob wakes up in a rural Chinese province with 
no memory of how he got there. When other 
mysterious strangers arrive, the town learns that 
Jacob is not the only one who has returned. 
Mixology (Comedy, 13x30 min.) One bar. One 
night. Ten single people. Welcome to Union, a 
high-end bar in Manhattan. Recently dumped by 
his fiancee, Tom is being thrown back into the 
Union dating pool by his best friends. 

Trophy Wife (Comedy, 13x30 min.) Reformed 
party girl Kate falls into Pete's arms (literally) at 
a karaoke bar, and a year later she's got an insta- 
family, complete with three stepchildren and two 
ex-wives. 


DISTRIBUTION360 (A 
MARBLEMEDIA COMPANY) 

74 Fraser Ave., Suite 100 
Toronto, ON M6K 3E1, Canada 
Tel: (1-416) 646-2711 

e-mail: kirsten@distribution360.com 
website: www.distribution360.com 


DISTRIBUTION 360 

a marb emedia company 

Stand: 02.10 

Contact: Mark Bishop, mng. partner; Matt 
Hornburg, mng. partner; Kirsten Hurd, dir., inti, 
sales & acq. 



Distribution360’s Cake Walk: Wedding 
Cake Edition 


PROGRAM HIGHLIGHTS 

Talent Hounds (Lifestyle, 1x60 min./4x30 min.) 

Provides audiences with an in-depth look at the 


evolution of dogs in the human world and their 
increasing humanization. 

Puppy SOS (Lifestyle, 13x30 min.) A once har¬ 
monious home is now in domestic meltdown 
with a new puppy! It's time to bring in Brad Pat- 
tison, a dog behaviorist and life coach known 
for his tough love techniques and crazy antics. 
Cake Walk: Wedding Cake Edition 
(Lifestyle, 13x60 min.) Hosted by comedian 
and actress Caroline Rhea, each episode fea¬ 
tures three cake designers who race against 
the clock to create one couple's dream wed¬ 
ding cake. 

Ghostly Encounters (Factual, 83x30 min.) Looks 
into incidents and the regular folks next door 
who have paranormal experiences, taking the 
viewer on a chilling ride through a highly per¬ 
sonal ghost story. 

This is Scarlett and Isaiah (Preschool, 52x6 
min./l3x30 min.) Follow two adorable and 
inquisitive 6-year-olds with a goal to empower 
kids to fearlessly explore the world. Each episode 
follows either Scarlett or Isaiah as they try new 
things for the very first time. 

Splatalot (Kids & families, 52x30 min.) Medieval- 
themed physical game show geared to the 
tween audience featuring an extreme obstacle 
course with loads of splats and spills. 

Japanizi: Going, Going, Gong! (Kids & families, 
40x30 min.) Audiences will experience the zany 
world of Japanese game-show culture complete 
with conveyor belts, dizzy chairs, giant fans and 
Velcro walls. 

Bruno and the Banana Bunch (Preschool, 
26x11 min. & 50x1 min.) Join Bruno and the 
Banana Bunch as they embark upon exciting 
adventures and invent imaginative games full 
of colors, numbers, shapes and sizes. 

Tigga & Togga (Preschool, 26x3 min.) Tigga and 
Togga become the conductors of a veritable sym¬ 
phony of sound exploring, creating and sharing 
in the music that makes their world go round. 
The Adventures of Figaro Pho (Kids 8-12, 
13x30 min./39x7 min.) Figaro Pho is a quirky, 
warm-hearted and mischievous fellow whose 
life is beset by an entire alphabet of phobias. 


DORI MEDIA GROUP 

Seefeldstrasse 113 CH-8008 
Zurich, Switzerland 
Tel: (41-43) 817-7050 

websites: www.dorimedia.com 
www.dorimediadistribution.com 


DO"? I 

MEDIA 

Stand: 12.02 

Contact: Nadav Palti, pres. & CEO; Leora Nir, VP, 
content; Andres Santos, VP, sales, Dori Media 
America; Revital Basel, VP, sales, Israeli content; 
Maria Perez Campi, sales mgr., Dori Media Dist. 
Argentina; Sivan Menashe, sales mgr.; Tali Fink, 
dir., acq.; Yoni Paran, CEO, Dori Media Darset; Yair 
Sklan, VP, mktg., Dori Media Darset; Clair Elbaz, 
CEO, Dori Media Spike. 

PROGRAM HIGHLIGHTS 

Enigma (Daily drama, 150x30 min./75x60 

min.) A comic-strip artist is in love with the girl 

of his dreams, who in fact is a figment of his 

imagination. 


The Village (Reality) Reality TV format in which 
five nuclear families are taken from their com¬ 
fortable lives and brought to an uninhabited area 
in order to build a new community with other 
families that are totally different from them. 
Little Mom (Scripted comedy, 13x30 min.) A 
prime-time feminine comedy that reveals the 
harsh truth of life after having kids. 



Dori Media's Enigma 


New York 2 (Crime drama, 100x30 min.) Col¬ 
orful, passionate, complex and scary; winner 
of The Accolade Competition for excellence in 
drama program/series 2012. 

Galis (Teen/kids, 116x30 min.) A hit daily drama 
about three lucky foster home kids who join an 
elite summer camp in a faraway forest. 

Malabi Express (Scripted comedy, 13x30 min.) 
Road-trip comedy about three friends who fly to 
an exotic island in Brazil with no money in their 
pockets and make crazy things to survive. 
Family Restart (Docu-reality) A reality show 
that gives families who have become estranged 
a chance to reconnect. 

En Terapia 2 (Drama, 40x30 min.) The second 
season of the Argentinean version of the 
acclaimed format BeTipul[ln Treatment). 

Can You Face It? (Docu-reality) Factual- 
entertainment format where one person gets a 
chance to hear for the first time what people 
really think of them, in order to fix their annoy¬ 
ing little habits that irritate their loved ones. 

The Caravan (Factual reality) Every week one 
family of parents and grown-up kids takes a life¬ 
changing 24/7 documented week-long journey 
in a van after years of living apart. 


DQ ENTERTAINMENT 
(INTERNATIONAL) 

644, Aurora Colony, Rd. No. 3 
Banjara Hills, Hyderabad 500034 
Andhra Pradesh, India 
Tel: (91-40) 2355-3726/27 

e-mail: sales@dqentertainment.com 
website: www.dqentertainment.com 



Stand: 21.16 

Contact: Tapaas Chakravarti, chmn., CMD & 
CEO; Sumedha Saraogi, COO; Manoj Mishra, SVP, 
global lie. & dist.; Rouhini J., VP & exec, producer, 
IP division; Nivedita Chakravarti, mgr., IP division; 
Nicholas Goldstein, business dvpmt., France; 


GET DAILY NEWS ON 
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DQ's The New Adventures of Peter Pan 

Laurent Amar, PR & comms., France; Theresa 
Plummer, associate producer. 

PROGRAM HIGHLIGHTS 

The New Adventures of Peter Pan Season 

1 & 2 (6-9 CGI fantasy adventure, 52x22 
min. HD) Features Peter Pan, his best friend 
Tinkerbell, new generation Wendy, her broth¬ 
ers John and Michael and their dog Newfie in 
Neverland and beyond. 

The Jungle Book Season 1 & 2 (6-9 CGI 
adventure comedy, 104x11 min. HD) Narrates 
stories of the man cub Mowgli who was raised in 
the Indian jungles by a pack of wolves. 

The New Adventures of Lassie (6-9 2D fam¬ 
ily adventure, 26x22 min. HD) For genera¬ 
tions, Lassie the beautiful collie has been 
known and loved by viewers all over the 
world. 

Lanfeust Quest (CGI, 26x22 min.) Action adven¬ 
ture series for tweens. 

Five & It (5-9 3D, 52x11 min. HD) Fantasy 
adventure series. 

Leo and the Pisa Gang (CGI, 52x11 min. HD) 
Adventure comedy and edutainment for a kids’ 
and family audience. 

Raz and Benny (6-10 CGI, 52x11 min. HD) 
Adventure comedy for kids 6 to 10. 

Robin Hood (6-9 CGI, 52x11 min. HD) Action 
adventure for the 6-to-9 demographic. 
Mysteries & Feluda (5-11 2D adventure/mys¬ 
tery, 13x22 min. & 1x60 min.) Ace detective 
Feluda and his friends Topshe and Jatayu with 
their dog Bones are ready to bring down the 
most notorious criminals. 

Iron Man (CGI action adventure, 52x22 min.) 
Introduces young Tony Stark, heir to the billion- 
dollar corporation Stark International. 


DREAMWORKS 

ANIMATION 

3/FI. Royalty House 
72-74 Dean St. 

London, W1D3SG U.K. 

Tel: (44-20) 87626-200 

e-mail: programsales@classicmedia.tv 
website: www.classicmedia.tv 



Stand: AO. 14 

Contact: Chloe van den Berg, EVP, inti.; Doug 
Schwalbe, EVP, prod. & pgm. sales; Eroulla 
Constantine, snr. dir., inti., Asia Pacific, Nordics 
& Benelux; Isabel Pascual, VP, inti., Mediter¬ 
ranean (excl. France), CEE; Olivia King Canter, 
VP, inti., France, Germany, Latin America, Mid¬ 
dle East, Africa. 

PROGRAM HIGHLIGHTS 
Dragons: Riders of Berk (Animation, 40x22 
min.) Follow the adventures of master dragon 
trainer Hiccup, his faithful dragon Toothless 
and his friends on Berk! 

Turbo F.A.S.T. (Animation, 52x11 min.) Turbo, 
a snail who dreams of being the greatest racer 
in the world, achieves the impossible by 
refusing to let his limitations stop him from 
fulfilling his dreams. 

Awesomeness TV (26x22 min.) From talk 
shows to sketch comedy, plus scripted and 
reality, Awesomeness TV allows fans to expe¬ 
rience their favorite celebrities in new ways, 
now available as a series for TV. 



DreamWorks Animation's Little Charley Bear 


Noddy in Toyland (Animation, 52x11 min.) 
Along with Bumpy, Car and friends old and new, 
Noddy embarks on fun and exciting adventures 
all over Toyland. 

Raa Raa the Noisy Lion (Animation, 52x10 
min.) Join Raa Raa and his friends as they go on 
a journey through the Jingly Jangly Jungle learn¬ 
ing and developing their communication skills 
through the use of Raa Raa’s 4Rs: repetition, 
rhythm, rhyme and retelling. 

Little Charley Bear (Animation, 52x7 min.) 
Under the watchful eye of his friend the nar¬ 
rator, Charley uses imagination to go on 
adventures where he discovers new things 
about himself and the world through active 
role play. 

Fifi and the Flowertots (Season 1: 52x10 
min., 2: 52x10 min., 3: 13x10 min.) Designed 
to inspire, entertain and amuse, features a 
group of flower-based characters and their 
adventures and activities through the garden. 
Roary the Racing Car (Season 1: 52x10 min., 
2: 52x10 min.) The adventures of youthful and 
cheeky Roary and his race car friends Maxi, 
Cici and Tin Top on Silver Hatch racing track. 
The Owl (Animation, Season 2: 78x7 min.) 
In a forest filled with neurotic animals, this 
little pink owl is faced with the daily chal¬ 
lenge of just trying to stay in one piece! 
Kidz in Motion (Kids, 13x22 min.) Follows 
the thrills and spills of amazing young ath¬ 
letes in an up-close-and-personal look at 
them and the sports they love. 


DRG 

62-65 Chandos Place 
London WC2N 4HG, U.K. 
Tel: (44-207) 845-5200 

e-mail: info@drg.tv 
website: www.drg.tv 



Stand: LR4.23 

Contact: Jeremy Fox, CEO; Andrea Jackson, 
mng. dir., acq. & formats; Anke Stoll, head, 
acq. & co-prod.; Ali Hill, head, acq., factual & 
factual ent.; Albertina Marfil, formats exec.; 
Caitlin Meek-O’Connor, acq. mgr.; Hetal 
Limbachia, acq. coord.; Patrick Roberts, SVP, 
inti, sales; Emma Jeffery, sales coord.; Caroli¬ 
na den Baas, snr. sales exec.; Rose Hughes, 
sales exec.; Joel Atley, snr. sales exec.; Anne 
Roder-Botbol, snr. sales & European coprod. 
exec.; Reema Patel, snr. sales exec.; Chris 
Bartlett, VP, inti, sales; Charlotte Hargreaves, 
SVP, mktg. & business dvpmt.; Laura Stanley, 
mktg. mgr. 



DRG's James Nesbitt's New Zealand 
Adventure 


PROGRAM HIGHLIGHTS 
Beyond Human Boundaries (Factual ent., 8x30 
min.) The story of Arman Alizad: an ordinary 
Western man who tries to survive in some of the 
poorest and most exotic places on earth. 

Top Boy 2 (Drama, 4x60 min./2x100 min.) The 
multi-award-winning drama returns for a sec¬ 
ond season and follows Dushane and Sully as 
they attempt to keep on top of the criminal 
underworld of East London. 

The Roux Scholarship (Factual ent., 10x60 min.) 
The extraordinary Roux family set out to crown 
their 30th Roux Scholar-with help from some of 
the most famous names in British cooking. 
Know It All (Competition format & finished pro¬ 
gram, 60 min. eps.) Ten of the country's biggest, 
self-professed know-it-alls are tested in a series 
of extreme challenges to find out who is the 
greatest know it all. 

Who Lives Where (Factual ent. format, 30 min. 
eps.) The format that demonstrates that our 
homes say a lot more about us than perhaps we 
thought-could you determine who lives where? 
Go Hard or Go Home (Factual ent., 4x60 min.) 
Ordinary people prepare to take part in some of 
the world's toughest physical endurance races, 
led by British solo world sailor Hannah White. 


Sooner or Later (Ent. format, 60 min. eps.) 
Four celebrity contestants go on a journey 
through the years in this quiz-show format 
as they aim to figure out what came sooner 
and what came later. 

James Nesbitt's New Zealand Adventure (Fac- 
tual ent., 1x60 min.) In a journey across New 
Zealand, renowned actor James Nesbitt 
immerses himself in the characters, culture and 
scenery of an extraordinary and unique country. 
The Farm (Factual ent./reality format, 30-60 
min. eps.) Six women and six men are stripped 
of their everyday luxuries to see who can cut it 
going back to basics. 

Borealis (Drama, 1x90 min.) The world's last oil 
reserves have been exposed in the thawing arc- 
tic-lawless town Borealis emerges to play host 
to entrepreneurs, troops and politicians, each 
vying for their share of "black gold." 


ECCHO RIGHTS 

Kungsgatan 48 

11135 Stockholm, Sweden 

Tel: (46-8) 5560-9380 

e-mail: info@ecchorights.com 
website: www.ecchorights.com 

eccho rights 

a part of sparks | eccho 

Stand: G3.02 

Contact: Fredrik af Malmborg, mng. dir.; Mia 
Engstrom, sales dir.; Nicola Soderlund, mng. 
partner; Gary Pudney, sales mgr.; Ruth McCance, 
head, fiction; Petra Larsson, sales mgr. 
PROGRAM HIGHLIGHTS 
Karadayi (Drama, 194x45 min.) A story of 
honor, revenge and impossible love, this show 
has been consistently winning the evening for 
broadcaster ATV and has already been sold for 
record prices in a number of major territories. 
The End (Drama, 31x45 min.) Psychological 
thriller about a family torn apart by secrets and 
obsession. 

Ezel (Drama, 155x45 min.) A young man return¬ 
ing from military service is set up by his friends 
and fiance and ends up in prison for 10 years. 
By faking his own death, he manages to escape 
and finds out the truth. 


Eccho Rights' Mahmut and Meryem 

Mahmut and Meryem (Drama, 4x45 min.) A 
legendary story of an impossible love between 
the son of a Muslim emperor and a Christian 
monk's daughter in the 16th century. 

Ice Adonis (Drama, 108x30-35 min.) The story of 
step sisters whose rivalry turns to hatred when 
one sister is framed for murder. Set in the head¬ 
quarters of a major cosmetics company 
Rest in Peace (Drama, 12x45 min.) Lucija Car 
is an ambitious young journalist working on a 
story about the demolition of a prison that has 
an abandoned graveyard on its grounds. 
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Exit (Game show) Cleverness, teamwork and the 
ability to handle pressure are important factors 
in this nail-biting escape game variety program. 
Hide and Seek (Ent. format) A family competes 
to hide their kids in their own home from a 
searching celebrity. 

Jobs without Frontiers (Factual ent.) Four col¬ 
leagues head towards an unknown destination 
abroad. Their mission: to do their job for one 
week on the other side of the globe. 

My Way (Singing competition) A singing com¬ 
petition where a new generation interprets the 
songs everybody loves. 


ECHO BRIDGE 
ENTERTAINMENT 

75 Second Ave. f Suite 500 
Needham, MA 02494, U.S.A. 

Tel: (1-781) 444-6767 

e-mail: info@ebellc.com 

website: www.echobridgeentertainment.com 


SE5~ECHO BRIDGE 

HOME ENTERTAINMENT 


Stand: RB.33 

Contact: Michael Rosenblatt, pres. & CEO; 
Emilia Nuccio, pres., inti, dist; Susan Hewitt, dir., 
inti, sales; Gilda Demirtas, dir., inti, sales; Camilo 
Bernal, VP, new media, inti.; Vivian Reinoso, sales 
& mktg. exec., inti. dist. 



Echo Bridge's The L.A. Complex 


PROGRAM HIGHLIGHTS 

Degrassi (Drama, Season 13: 40x30 min.; 
397x30 min. total) In the Emmy-nominated teen 
series new friendships are formed, old relation¬ 
ships are tested and rivalry among students 
reaches new levels. 

Ghost Shark (Sci-fi, 1x90 min.) A young 
woman must stop the ghost of a vengeful 
shark to save her friends and family from the 
unstoppable killing machine. 

Alligator Alley (Sci-fi, 1x90 min.) Two rival fam¬ 
ilies discover a new species of highly dangerous 
alligators and must put aside their differences 
in order to defeat the reptiles. 

Jeff (Crime doc., 1x75 min.) An experimental 
documentary that tells the story of the people 
around Jeffrey Dahmer during the summer of 
his arrest in 1991. 

Brutal Beauty: Tales of the Rose City Rollers 

(Sports doc., 1x60 min./lx80 min.) Documents 
the triumphs and tragedies of an American 
roller-derby league. 

Shepard & Dark (Doc., 1x90 min.) A documen¬ 
tary about the complex relationship between 
playwright/actor Sam Shepard and his close 
friend Johnny Dark. 

The L.A. Complex (Drama, 19x60 min.) Sexy 
drama follows a group of aspiring performers 


newly arrived in Los Angeles to pursue their 
dreams of stardom. 

Rich Bride Poor Bride (Reality, 26x30 min. & 
65x60 min.) In season six, explores the drama of 
what it takes to pull off the "perfect" wedding. 
Tasmanian Devils (Sci-fi/thriller, 1x90 min.) A 
group of BASE jumpers awaken a pack of super¬ 
natural Tasmanian Devils and must fight for sur¬ 
vival in the ultimate battle of man versus beast. 
Paranormal Initiation (Sci-fi, 1x87 min.) Three 
sorority pledges uncover the paranormal past 
of their house and must find a way to escape 
before it's too late. 


ELECTUS INTERNATIONAL 

8800 W. Sunset Blvd. 

West Hollywood, CA 90069, U.S.A. 
Tel: (1-310) 360-3457 

e-mail: darah.wagner@electus.com 
website: www.electus.com/internationa I 


Stand: LR2.18 

Contact: Ben Silverman, fndr. & chmn., Electus; 
Chris Grant, CEO, Electus; John Poliak, pres., 
Electus Inti. 

PROGRAM HIGHLIGHTS 
Food Fighters (Reality, 8x60 min.) One part 
game show, one part cooking competition, this 
series for NBC sees host Adam Richman giving 
homegrown amateur cooks the chance to test 
their skills against professional chefs. 

David Blaine ABC Special (Reality, 1x90 min. & 
7 more network specials) These specials capture 
David Blaine's most famous and death-defying 
stunts. In his latest, for ABC, he performs mind- 
blowing magic for the biggest celebrities and 
most notable people from around the world. 

Bet on Your Baby (Reality, 8x60 min.) A prime¬ 
time game show where families will compete to 
see which parents can predict their child's next 
move. Those that can predict correctly will com¬ 
pete for the chance to win $50,000 toward their 
toddler's college fund. 

Lonestar Legend (Reality, 12x30 min.) Series 
for Animal Planet documents Buck Medley and 
his crew of rough-and-tough Texas hands keep¬ 
ing watch over the ranch lands of Texas. 

The Hero (Reality, 8x60 min.) Reality-competi¬ 
tion series starring Dwayne "The Rock" Johnson 
brings ten ordinary people together in a house 
and then assigns them missions that will test 
their brains, brawn and even their morality. 



Electus's Lonestar Legend 


Get Out Alive (Reality, 8x60 min.) Larger-than- 
life and extreme adventure reality-competition 
series headlined by world-renowned adventurer 
Bear Grylls that tests teams of two beyond their 
most extreme imaginations in the wild. 

Dog and Beth: On the Hunt (Reality, 21x60 
min., 1x90 min., 1x120 min.) Renowned bounty 
hunters Dog and Beth Chapman and their son 


Leland crisscross the United States, supporting 
and advising fellow bondsmen and bounty 
hunters to chase the most cunning, notorious 
and dangerous fugitives on the streets today. 
King of the Nerds (Reality, Season 1: 8x60 min., 
2: 8x60 min.) We'll search the entire nation to 
find a select group of nerds who will move in to 
the ultimate nerd house-Nerdvana-and com¬ 
pete for the title of "King of the Nerds." 

Fashion Star (Reality, Season 1: 1x90 min. & 
9x60 min., 2:10x60 min.) Gives 12 eager young 
designers the chance to win a multimillion- 
dollar prize of launching their original collections 
in three of the nation's largest fashion retailers. 
Mob Wives (Reality, Season 1: 11x60 min., 2: 
19x60 min. & 7x30 min., 3: 14x60 min., BigAng : 
10x60 min., Miami Monkey: 11x60 min., Mob 
Wives:Chicago: 13x60 min.) Follows the lives of 
six women having to carry on while their hus¬ 
bands or fathers are in prison for "alleged" Mob- 
related activities. 


ENDEMOL GROUP 

MediArena 1 1099CZ Duivendrecht 
Amsterdam Zuid Oost, Netherlands 
Tel: (31-20) 893-9000 

e-mail: sales@endemoldistribution.com 
website: www.endemoldistribution.com 


endemol 


Stand: LR5.15 

Contact: Just Spee, CEO; Tim Hincks, pres.; 
Martha Brass, COO; Iris Boelhouwer, mng. 
dir., creative ops.; Ana Langenberg, head, for¬ 
mat dist.; Cathy Payne, CEO, Endemol World¬ 
wide Dist.; Matt Creasey, SVP, sales & acq., 
Americas, Asia, Australia & New Zealand; 
Mark Lawrence, exec, dir., Europe; Gisela 
Asimus-Minnbergh, sales dir., U.K. & Eire; 
James Braham, sales dir., Germany, Eastern 
Europe, Greece, Cyprus, Malta & Turkey; 
Solange Ribeiro Murphy, sales dir., France & 
French-speaking territories; Holly Winder, 
sales dir., Nordic; Claire Jago, sales dir., 
Benelux; Fabrizio de Leo, sales dir., Italy & 
Iberia; Alexander Rubanov, sales dir., Russia, 
CIS, Balkan & Baltic territories; Emma 
McCaughey, sales dir., Middle East & Africa; 
Veronique Verges, SVP, Latin America & U.S. 
Hispanic; Kirsten Cargill, sales dir., Australia & 
New Zealand; Rashmi Bajpai, sales dir., Asia. 



Endemol's The Ark 

PROGRAM HIGHLIGHTS 
Low Winter Sun (Drama, 10x60 min.) A con¬ 
temporary story of murder, deception, revenge 
and corruption in a world where the line 
between cops and criminals is blurred. 


The Ark (Drama, 6x60 min.) During WWI, in a 
tented field hospital on the coast of France, a 
team of doctors, nurses and women volunteers 
work together to heal the bodies and souls of 
men wounded in the trenches. 

Death Comes to Pemberley (Drama miniseries, 
3x60 min.) Adapted by Juliette Towhidi from PD 
James' internationally bestselling novel, this 
serial marks the 200th anniversary year of the 
first publication of Pride and Prejudice. 

The Thirteenth Tale (Drama TV movie, 1x90 
min.) Psychological mystery adapted by Oscar- 
winning screenwriter Christopher Hampton 
from a bestselling novel by Diane Setterfield. 
Starring Vanessa Redgrave. 

Peaky Blinders (Drama, 6x60 min.) An epic 
gangster family saga that takes place in a dan¬ 
gerous, romantic, elevated, visceral world where 
men are handsome and heroic and the woman 
are beautiful and indomitable. 

The Mill (Drama, 4x60 min.) Historical drama set 
in rural-industrial England in the turbulent year 
of 1833. Based on the extensive historical 
archive of Quarry Bank Mill. 

Kirstie (Comedy, 12x30 min.) Tony-winning diva 
Madison Banks (Kirstie Alley) is confronted by 
something far more shocking than her usual 
opening night key parties-the son she gave up 
for adoption 26 years ago. 

The Incredible Spice Men (Ent., 5x30 min.) 
Cyrus Todiwala and Tony Singh are on a mission 
to convince us to wake up to the versatility of 
spices and exotic ingredients. 

Wall of Fame (Game show) One family can win 
big money by answering trivia questions and 
then identifying which celebrity on the ‘wall of 
fame' also got the right answer. Created by 
Endemol USA for NBC. 

The Band Rules (Ent.) From Endemol Spain, a 
talent show search for the best lead singer of 
a 14-piece band and the country's best all- 
rounder party entertainer. 


ENTERTAINMENT ONE 
TELEVISION 

145 King St. East, 3/FI. 

Toronto, ON M5C 2Y7, Canada 
Tel: (1-416) 309-4200 

e-mail: tvinfo@entonegroup.com 
website: eonetv.com 



entertainmentone 


Stand: RB.43 

Contact: Darren Throop, pres. & CEO, Entertain¬ 
ment One; Patrice Theroux, pres., filmed ent., 
Entertainment One; John Morayniss, CEO, Enter¬ 
tainment One Television; Peter Emerson, pres., 
Entertainment One Television Inti.; Margaret 
O'Brien, pres. & COO, Entertainment One Televi¬ 
sion; Prentiss Fraser, SVP, worldwide sales & acq.; 
Valerie Cabrera, EVP, Entertainment One Inti.; 
Carrie Stein, EVP, global prod.; Jim Fotheringham, 
SVP, home ent., distributed labels; Xavier Trudel, 
SVP, acq. & sales, Les Films Seville; Tara Long, SVP, 
U.S. alternative pgmng.; Audrey Gardiner, VP, TV 
& digital dist., eOne Films Canada; Jeff Hevert, VP, 
dvpmt. & current pgmng.; Eric Shiu, VP, mktg., 
Entertainment One Television Inti.; Dan Loewy, 
VP, TV & digital dist., eOne Films Canada; Rich 
Mallery, snr. dir., digital mktg. & sales, Entertain¬ 
ment One; Janice Strangward, acting head, sales, 
London, U.K., Scandinavia & in-flight, Entertain¬ 
ment One Television Inti.; Tess Charman, sales 
dir., Central & Eastern Europe, Middle East & 
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eOne's Klondike 


Africa, Entertainment One Television Inti.; Ben 
Bishop, sales dir., Australia/New Zealand, Asia, 
Japan, India, French Canada, Entertainment One 
Inti.; Cristina Sala, sales dir., Germany, Iberia, Italy, 
Israel, Turkey & Greece, Entertainment One Tele¬ 
vision Inti.; Becca Tesarfreund, mgr., scripted for¬ 
mats & coprod.; Jessica Watson, acq. mgr., Enter¬ 
tainment One Television Inti.; Justina Hemperek, 
factual acq. mgr., Entertainment One Television 
Inti.; Nicole Chrysostom-Murray, mktg. mgr., 
Entertainment One Television Inti. 

PROGRAM HIGHLIGHTS 
Klondike (Event miniseries, 3x120 min./6x60 
min.) Strangers and friends hunt for wealth and 
battle for survival during the 1890s Klondike 
Gold Rush. 

Bitten (Drama, 13x60 min.) A chic photographer 
by day, a werewolf by night-Elena is torn 
between two worlds, but when push comes to 
shove she'll stop at nothing to defend her pack. 
Welcome to Sweden (Comedy, 10x30 min.) 
After moving from NYC to Sweden, an easygoing 
accountant discovers it's hard to adjust to a new 
language, new culture and his girlfriend's out¬ 
landish family all at once. 

The Walking Dead (Drama/suspense, 51x60 
min.) The survivors continue their travels in the 
post-apocalyptic world; but their struggle to stay 
alive is perilous with greater forces to be feared 
than just the walking dead. 

Rogue (Drama/suspense, 20x60 min. & 10x5 min. 
webisodes) The line between right and wrong 
becomes blurred for a morally and emotionally 
conflicted detective whose ties to a notorious 
crime family could cost her everything. 

Panic Button (Ent. reality/format, 12x30 min. 
U.S. version & 10x60 min.) A unique psychologi¬ 
cal experiment that pushes people to their limit 
with a mix of fears and outrageous antics. 

Spun Out (Sitcom, 13x30 min.) Multi-camera 
comedy about PR professionals who can spin 
everyone's problems but their own. 

Mission Asteroid (Feature doc., 1x47 min.) The 
pressure is on for a team of scientists and 
experts to prevent the real threat of destruction 
to our planet by explosive asteroids. 

The Mystery Cruise (The Riverboat Murder 
Mysteries) (Suspense TV movie, 1x90 min.) 
Thriller inspired by Agatha Christie's Murder on 
the Orient Express about two heroines trying to 
catch a killer on board. 

Dates (Drama/format, 21x30 min.) In bars, 
restaurants, galleries and bedrooms, lives are 
intertwined when characters meet on first dates, 
revealing the complicated and hilarious ways 
people interact on their quest to find love. 


EONE FAMILY 

120 New Cavendish St. 
London W1W 6XX f U.K. 
Tel: (44-20) 7907-3773 


e-mail: eonefamily@entonegroup.com 
website: www.eonefamily.com 



entmalrwnentorie 


Stand: RB.43 

Contact: Olivier Dumont, mng. dir., eOne Family 
& Lie.; Laura Clunie, VP, creative affairs; Monica 


Candiani, head, inti, sales; Alex Fox, sales exec.; 
Andrew Carley, head, global lie.; Ami Dieckman, 
head, inti, lie.; Lorna Withrington, acq. exec.; Alex 
McEwan, eOne Family & Lie. team asst. 



eOne Family's Simon's Cat 

PROGRAM HIGHLIGHTS 
Peppa Pig (Preschool animation, 209x5 min.) 
Animated series for preschool children about a 
cheeky and slightly bossy little pig called Peppa. 
Ben and Holly's Little Kingdom (Preschool ani¬ 
mation, 104x11 min.) Little Kingdom is the home 
to Princess Holly, a young fairy learning to do 
magic, and her best friend, Ben the elf. 

Humf (Preschool animation, 78x7 min.) Humf is 
short, round and cuddly. He is always curious 
about the world around him and wants to do 
everything, but doesn't always find it easy. 

Rob the Robot (Preschool animation, 104x11 
min.) Join Rob, the galaxy's most curious and 
adventurous robot, as he explores wondrous 
planets with his friends. 

Simon's Cat (Animation, 30 shorts) This anarchic 
cat who will do just about anything to be fed has 
found his way into the hearts of millions world¬ 
wide through his true-to-life "catness.'' 

Lost and Found (CGI animated, 1x30 min. & 
1x30 min. making of) Based on the bestselling 
picture book by Oliver Jeffers, tells the story of a 
boy and a seemingly lost penguin. 

Pat and Stan (Animated, 140x15 sec. shorts, 
210x30 sec. gags, 1x26 min. special, 39x7 min. 
series) This comedy duo manages to take mun¬ 
dane daily life to the silliest of extremes. 

The Magic Hockey Skates (Animated, 1x30 
min.) Pint-sized Joey has one dream-to be a 
hockey champion-and with the help of his 
magic skates his dreams may come true. 
Raymond (Animation, 78x7 min. HD) When 
you're 8, have an oversized head, unruly red hair 
and thick, round glasses, life is far from simple. 
Tractor Tom (CGI animation, 52x11 min.) Tractor 
Tom lives on Springhill Farm with lots of friends. 
Warm and welcoming, the farm is an exciting and 
safe place for preschoolers to explore. 


ESTRELLA TV/ 

LIBERMAN BROADCASTING 

1845 Empire Ave. 

Burbank, CA 91504, U.S.A. 

Tel: (1-212) 867-7625 

e-mail: aweir@lbimedia.com 
website: www.estrel Iatv.com/screeners 

A 

V^ estrellaTV 

r A 

Stand: 07.09 

Contact: Andrew Weir, SVP, worldwide content 
dist.; Lenard Liberman, CEO. 

PROGRAM HIGHLIGHTS 

La Vida de Una Diva (Miniseries, 10x60 

min.) New miniseries on the life and career 


of Jenni Rivera, the famous Banda music 
artist, who lost her life in a plane crash in 
Mexico in 2012. 

El Shaka (Drama, 36x60 min.) Portrays the 
exciting and dangerous world of the head of 
Mexico's most dangerous drug cartel. 
Historias Delirantes (Drama, 46x60 min.) 
Taken from stories of the unexplained, this 
suspense thriller series combines intrigue 
with the paranormal. 

Que Jalada (Comedy, 158x30 min.) Actor/ 
writer/producer Krzysztof hosts the show 
and, together with three celebrity comedi¬ 
ans, comments on the craziest video clips 
out there. 

A Que No Puedes (Game show, 348x44 min.) 
Two celebrity teams attempt to perform the 
interesting "talents" of other famous stars in a 
bid to win cash for charity. 

Noches con Platanito (Variety, 100x60 min.) 
Latin American comedian Platanito hosts this 
talk show that features interviews with the 
hottest artists, musicians and personalities. 



Estrella TV’s Noches con Platanito 


EYEWELL 

Upplandsgatan 69 

113 28, Stockholm, Sweden 

Tel: (46-707) 332-855 

e-mail: m.werner@eyewell.se 
website: www.eyewell.se 



Stand: H4.35 

Contact: Michael Werner, mng. dir.; Stein 
Markussen, partner. 

PROGRAM HIGHLIGHTS 
Nymphs (Romance/fantasy, 12x44 min.) Sen¬ 
sual cartoon blended with good old magical 
myths and tales of love, sex and death. 

Land of Giants (Action/adventure, 9x45 min.) 
Crutch wanders through the desolate waste¬ 
lands that remain of the once thriving human 
civilization after the giants came and 
destroyed everything. 

Zone 261 (Action/drama, 1x90 min.) Revolves 
around the samurai maxim: "Look deep into 
your enemy, and you will see that s/he is not 
your enemy." 



FILMAX INTERNATIONAL 

Miguel Hernandez, 81-87 
8908 L'Hospitalet de Llobregat 
Barcelona, Spain 
Tel: (34-933) 368-555 

e-mail: filmaxint@filmax.com 
website: www.filmaxinternational.com 



Stand: R33.20 

Contact: Ivan Diaz, head, inti, division; Raquel 
Clemente, head, domestic TV sales; Carles 
Rojano, mng. dir. 

PROGRAM HIGHLIGHTS 
The Red Band Society (Drama, Season 1:13x45 
min., 2: 15x45 min.) Series about six kids that 
gives the viewer a sense of happiness, will to live 
and strength to overcome problems. 

Invader (Action thriller, 1x99 min.) Repatriated 
back to Spain after being injured in Iraq, an 
army doctor, suffering from partial amnesia, 
begins to suspect that he is not being told the 
whole story about what happened to him. 



Fi I max's The Wild Ones 


Here's the Deal (Comedy drama, 1x85 min.) 
Childhood friends Carlos and Miguel are in their 
50s and going through a rough patch-they're 
out of work, out of money and out of luck... 
until, while out fishing, they catch a package 
filled with 10 kilos of cocaine! 

Rock, Paper, Scissors (Thriller drama, 1x110 min.) 
Caracas, Venezuela. The lives of two families are 
changed forever after an innocent childhood game 
of chance leads to the discovery of a betrayal. 

The Visitor of Prisons (TV movie/biopic, 1x95 
min.) In 19th century Spain, one woman, 
shocked by the appalling conditions of women's 
prisons, decides to take a stand for social justice 
and human dignity. 

The Wild Ones (Drama, 1x98 min.) Alex, Gabi 
and Oki are three teenagers making their way 
through life in the city. Like any other teenagers, 
they like to spend their time pushing the limits 
that their parents and society set for them. 


FOOTHILL 

ENTERTAINMENT 

1129 State St. 

Santa Barbara, CA 93101, U.S.A. 
Tel: (1-805) 965-4488 

e-mail: jkpayne@foothillentertainment.com 
website: www.foothillentertainment.com 


foothill 


ENTERTAINMENT INC. 
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Foothill's /?oz& Benny 


Stand: VIP Club 

Contact: Jo Kavanagh-Payne, pres.; Greg Payne, 
ehmn.; Elizabeth Stephens, dir., sales & dvpmt. 
PROGRAM HIGHLIGHTS 
Boy and the Dinosaur (Animation, 52x11 
min.) This preschool series is about an ordi¬ 
nary boy and his extraordinary friend 
Dinosaur and blends big, visual storytelling, 
broad, physical comedy and a simple educa¬ 
tional philosophy. 

Raz & Benny (Animation, 52x11 min.) The ulti¬ 
mate buddy comedy with a healthy dose of daz¬ 
zling hi-jinks and death-defying stunts. 

Spike Team (Animation, 52x26 min.) Stories 
about camaraderie, fun and teamwork. Through 
their volleyball adventures, the girls grow in self- 
awareness, resourcefulness and confidence. 
Spike Team Special—Brent's Dream (Anima¬ 
tion, 1x30 min.) Introduces new characters like 
Brent, who pursues his athletic dream of partic¬ 
ipating in the Paralympics by learning to triumph 
through strong will and determination. 

Eddy & the Bear (Animation, 26x11 min. & 1x30 
min.) Based on Jez Alborough's bestselling chil¬ 
dren's books, the story of a little boy's first ever 
friendship-with a ten-foot-tall talking bear! 
Little Monsters (Animation, 52x5 min.) Every¬ 
one has a little monster in them some of the 
time, but these kids are little monsters all of the 
time in this hit U.K. series. 

Toy Warrior (Animation, 1x76 min.) When the 
mysterious Dark One threatens the toy kingdom, 
Princess Sherbert turns to the real world in 
search of a heroic warrior prince. 

Kiddo the Super Truck (Animation, 1x80 min.) 
Kiddo is a magical little truck with the unique 
ability to become a car, a boat, a train or a plane, 
to help all of his friends in magical Sunnyside. 
Gunk Aliens (Animation, 26x25 min.) This is a 
wacky show with gross elements designed to 
excite the senses, tickle the imagination and 
gross out everyone in the process! 

Rollie & Friends (Animation, 52x11 min.) The 
magical world of Sunshine Cove Amusement 
Park comes to life as Rollie and his friends make 
every day a special fun-filled experience for 
every child that visits the park. 


FOX TELECOLOMB1A 

Carrera 50 #17-77, Bogota, Colombia 
Tel: (57-1) 417-4200 

e-mail: ana.barreto@foxtelecolombia.com 
website: www.foxtelecolombia.com 

o 

FOXTELECOLOMBIA 

Stand: RB.34 

Contact: Samuel Duque Rozo, pres.; Samuel 
Duque Duque, COO & snr. EVP; Mauricio Navas 
Talero, VP, content; Ana Maria Barreto, commer¬ 
cial dir. 


PROGRAM HIGHLIGHTS 
Cumbia Ninja (Series, 13x60 min.) Made in 
Bogota, an original production where the 
strength of Latin music, written specifically for 
the series, and myth, manage to achieve a 
unique combination. 



Fox Telecolombia’s El Capo 2 

Lynch 2 (Series, 9x60 min.) Lynch is in jail with 
a 30-year sentence, Isabel is hospitalized, Javier 
at the funeral parlor is trying to contain an angry 
mob and Leo, feeling desperate, would like to put 
an end to everything. 

Motochefs (Reality, 13x60 min.) Aaron Sanchez 
and Aquiles Chavez are two chefs and friends 
that want to break from routine and make a 
belated dream come true. 

Exposos (Series, 13x60 min.) After 15 years of 
marriage, Pipo and Lili decide to get divorced. 
But their plans of starting new separate lives are 
ruined when the family house can't be sold, forc¬ 
ing them to live together under the same roof. 

El Capo 2 (Series, 75x60 min.) Much has hap¬ 
pened since the day Pedro Pablo Leon Jaramillo 
started to wage a war against the government. 
Looking to recover his family, Capo will dare to 
enter the U.S. 

Mi decision (Doc.) Four episodes of 45- 
minutes each. 

Amo de Casa (Telenovela, 120x60 min.) A bank 
employee with three kids loses his job and has 
to become something he always criticized: a 
househusband. 

Obsesion 2 (Doc., 5x60 min.) Each episode is a 
world of discoveries, stories and reflections of 
the obsessions and fears that people have to live 
with every day. 

Cocineros al Limite 3 (Reality) Thirteen 
episodes of 60 minutes each. 

The Walking Dead (Series) Three seasons, with 
six, 13 and 16 episodes, respectively. 


FREMANTLEMEDIA 

1 Stephen St., London WIT 1AL, U.K. 
Tel: (44-20) 7691-6000 

e-mail: formats@fremantlemedia.com 
website: www.fremantlemedia.com 


FREMANTLEMEDIA 

Stand: RB.1 

Contact: Cecile Frot-Coutaz, CEO; Wolf Bauer, 
CEO, UFA Film & TV Produktion; Rob Clark, dir., 
global ent. dvpmt.; Sangeeta Desai, COO & CFO; 
Diana Buddingh, dir., global ent. prod.; Donna 
Wiffen, head, worldwide drama; Sara Geater, 
CEO, FremantleMedia UK; Ian Hogg, regional 
CEO, Australia & Asia Pacific; Monica Galer, CEO, 



FremantleMedia France; Daniela Matei, CEO, 
Nordics, Central & Eastern Europe & Balkans; 
Carlos Gonzalez, CEO, FremantleMedia Latin 
America & U.S. Hispanic. 

PROGRAM HIGHLIGHTS 
Break the Safe (Game show) One second can be 
the difference between winning and losing the 
jackpot prize in this new quiz phenomenon. Get 
the countdown correct and the safe opens; get it 
wrong and it's locked tight. BBC One's highest- 
rated new entertainment summer launch of 2013. 
The Genealogy Roadshow (Reality) Uncovers 
the fascinating stories behind our pasts using 
history and science to dig deep into family 
secrets, offering ordinary people the opportunity 
to find their place in history. 

Through the Keyhole (Game show) This classic 
TV format takes viewers for an exclusive look 
inside the lavish, exotic and sometimes quirky 
homes of the rich and famous. A panel of 
celebrity guests, assisted by the studio audience, 
have to guess, "Who lives in the house like this?" 



FremantleMedia’s Break the Safe 


Perfect Score (Game show) Puts compatibility 
to the test and guarantees rivalry and comedy. 
Two friends compete against each other for cash 
as they attempt to convert their most compati¬ 
ble matches into prize money. Premiered on The 
CW in the U.S. 

A New Beginning (Reality) Women from all 
walks of life embark on an extraordinary jour¬ 
ney of guidance, support and self-determination 
to find the person they once were. A ratings suc¬ 
cess on the Netherlands' RTL4, now commis¬ 
sioned for a second series. 

The Boxing Glove (Game show) From the cre¬ 
ators of Hole in the Wall, the ultimate game 
show where one wrong answer, or moment of 
hesitation, equals a punch from a giant boxing 
glove. Has now been produced in Japan, Portu¬ 
gal, Indonesia, Cambodia, Thailand and soon to 
launch in Mexico. 


FREMANTLEMEDIA 

INTERNATIONAL 

1 Stephen St. f London WIT 1AL, U.K. 
Tel: (44-207) 691-6000 

websites: www.fremantlemedia.com, 
www.fmescreenings.com 


FREMANTLEMEDIA 

INTERNATIONAL 



Stand: RB.1 

Contact: Bob McCourt, CFO & dir., operations, 
FremantleMedia Inti. & Kids & Family; Jamie 
Lynn, EVP, inti, dist., EMEA; Narriman Al Ajdiri, 
sales dir., home ent. & digital, EMEA; Catherine 
Pierce, sales exec., non-theatric/closed circuit, 
home ent., Eastern Europe; Anahita Kheder, VP, 
Middle East; Maximilian Bolenius, VP, inti, dist., 
German-speaking Europe, Central & Eastern 
Europe; Justin Hatfield, SVP, inti, dist., U.K., Ire¬ 
land & Scandinavia; Hendrik Van Daalen, SVP, 
inti, dist., Spain, France, Italy & Portugal; Pete 
Kalhan, SVP, home ent. EMEA & archive sales; 
Gordon Craig, head, archive sales, EMEA; Sheila 


Aguirre, SVP, inti, dist., Latin America & U.S. His¬ 
panic; Lisa Honig, snr. EVP, inti, dist., Americas; 
Jeff Siegel, VP, digital dist. & home ent., Americas; 
Paul Ridley, snr. EVP, sales & dist., Asia Pacific; 
Ganesh Raja ram, EVP, sales & dist., Asia; Haryaty 
Rahman, VP, sales & dist., Asia; Daryl O'Connor, 
SVP, home ent., Australia; Katsuhiko Waza, SVP, 
sales & multiplatform dist., Japan. 



FremantleMedia Inti's Save with Jamie 


PROGRAM HIGHLIGHTS 
Wentworth (Drama, Season 1: 10x60 min., 2: 
12x60 min.) A dynamic, modern adaptation of 
the classic '80s TV series Prisoner Cell Block H. 
Full Circle (Drama, 10x30 min.) Through a 
series of conversations at an L.A. restaurant, 
examines relationships between 11 people 
whose lives, unbeknown to them, are dramat¬ 
ically intertwined. 

The Fashion Fund (Ent., 6x60 min./6x60 min.) 
Your window on the real-world competition for 
the CFDA/Vogue Fashion Fund Award, one of the 
most influential prizes in the industry. 

Nashville Confidential (Ent., 8x60 min.) Pro¬ 
vides an alluring and unprecedented glimpse on 
Nashville's most compelling power couples in 
the country music business. 

Save with Jamie (Lifestyle, 6x60 min.) Jamie 
Oliver's back with this inventive series, inspiring 
people around the world to eat better and spend 
less on their weekly food bills. 

Young Hollywood's Greatest (Ent., 26x30 
min.) Young Hollywood takes you through cat¬ 
egories of the world's greatest stars; from 
Hollywood's Superstars to Beauties, with 
access like never before. 

Young Hollywood Presents Evolution of... 
(Ent., 26x30 min.) Young Hollywood looks back 
on the celebrities it has been following for years 
and charts their rise to stardom. 


GAIAM VIVENDI 
ENTERTAINMENT 

833 W. South Boulder Rd. 
Louisville, CO 80027, U.S.A. 
Tel: (1-818) 432-8000 

e-mail: gaiamintlsales@gaiam.com 
website: www.gaiam.com 



GAIAM 

vivendi 

Stand: 17.09 (IFTA) 

Contact: Bill Sondheim, pres.; Yolanda 
Macias, head, business dvpmt. & digital dist.; 
Sam Toles, VP, content & acq.; Terry Kalagian, 
dir., content & acq. 

PROGRAM HIGHLIGHTS 

Rodney Yee's Yoga for Energy & Stress Relief 

(Fitness, 1x60 min.) Reduce stress and increase 
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focus with these restorative yoga practices 
designed to calm the mind and gently energize 
the body. 

Yoga for Pregnancy (Fitness, 1x110 min.) Yoga 
master Shiva Rea helps women feel comfortable, 
relaxed and fit during pregnancy and then after 
the birth in regaining their body's shape and tone. 



Gaiam Vivendi’s Colleen Saidman's Yoga 
for Weight Loss 


Colleen Saidman's Yoga for Weight Loss (Fit¬ 
ness, 1x60 min.) Acclaimed yoga instructor 
Colleen Saidman creates results-oriented rou¬ 
tines with real women in mind. These energiz¬ 
ing practices burn calories and increase strength, 
flexibility, balance and focus. 

Beginning Yoga with Chrissy Carter (Fitness, 
1x110 min.) This collection of mini-routines is 
designed to help yoga beginners learn how to 
energize and focus in the morning and unwind 
and restore at night. 

AM/PM Yoga for Beginners (Fitness, 1x50 min.) 
Morning and evening are ideal times to revitalize 
and rejuvenate the body and mind. 

Intro to T'ai Chi (Fitness, 1x60 min.) T’ai Chi 
master David-Dorian Ross teaches the funda¬ 
mentals of T’ai Chi, and how this ancient art 
form can help balance your daily life. 

Mari Winsor's Beginner's Pilates (Fitness, 1x65 
min.) Mari Winsor demonstrates how to 
develop the long, lean muscles Pilates is famous 
for, while increasing strength and energy. 
Cardio Burn for Weight Loss (Fitness, 1x50 
min.) Designed to boost the fat- and calorie¬ 
burning power of cardio by integrating strength 
training and increasing lean muscle so the body 
burns more fat 24 hours a day. 

Trudie Styler's Warrior Yoga (Fitness, 1x110 
min.) Trudie Styler and fitness guru James D’Silva 
developed this yoga workout that will leave you 
feeling fully present, centered and invigorated. 
Rhythmica: Dance Cardio Party (Fitness, 1x60 
min.) Each routine has Latin beats while provid¬ 
ing variety and burning mega calories. 


GAUMONT ANIMATION 

8 avenue des Minimes 
94300 Vincennes, France 
Tel: (33-1) 5864-5550 

e-mail: sales@gaumontanimation.com 
website: www.gaumontanimation.com 

IGaumont 

Animation 

Stand: LR3.01/4.08 

Contact: Pierre BelaTsch, mng. dir.; Marc 
Dhrami, head, financing & coprod.; Jean- 
Pierre Quenet, dir. in charge, prod. & ops.; 
Heath Kenny, creative dir.; Celine Carenco, dir., 
inti, sales; Adeline Tormo, sales mgr.; Cedric 
Petitpas, mktg., lie. & business dvpmt. 



Gaumont Animation's Calimero 


PROGRAM HIGHLIGHTS 
Calimero (3D animated comedy, 104x13 min.) 
With his big heart, three eager companions and 
an old mill teeming with incredible inventions, 
Calimero sets off on wild adventures to put right 
all those things in life that are just not fair. 
Lanfeust Quest (3D animated comedy, 26x26 
min.) In Troy, every individual possesses a super¬ 
human power. However, there is a mystical 
medallion that can bestow one person with all 
powers. There are two chosen ones: Lanfeust, a 
hot-headed teenager; and Thanos, a cruel pirate. 
Dude, That's My Ghost! (2D animated com¬ 
edy, 52x11 min.) A 14-year-old budding film¬ 
maker is the new kid at a Hollywood high 
school whose new best friend is the ghost of 
pop star Billy Joe Cobra. 

Gawayn Season 2 (2D animated comedy, 52x13 
min.) Our heroes return for a second season full 
of thrills, spills, jokes and plenty of questing. 

Pok & Mok (2D animated comedy, 78x7 min.) 
Follows the lives of Mok, an 8-year-old boy and 
his pet gibbon, Pok, through a never-ending 
series of comic adventures. 

The Green Squad (2D animated adventure 
comedy, 52x13 min.) Claire, Julian, Thomas and 
their trusty ferret Wifi travel the world with their 
wildlife-documentary filmmaker parents to pro¬ 
tect endangered species. 

The Small Giant (2D animated adventure com¬ 
edy, 52x13 min.) For her summer holidays, 8- 
year-old Emily is sent to a special camp where 
her wish is taken at face value and she becomes 
a Small Giant. 

The Mysteries of Alfred Hedgehog (2D ani¬ 
mated adventure/mystery, 52x13 min.) Sherlock 
Holmes had Watson and our Master of Mystery 
Alfred has his two best buds, Camille and Milo! 
Toto Trouble (2D animated comedy, 52x13 min.) 
From the albums published by Delcourt, Toto, the 
most famous kid on the playground is now 
going to become a star of the small screen! 
SantApprentice (2D animated adventure com¬ 
edy, 48x13 min. & 2x26 min.) Santa doesn't want 
to retire, but rules are rules and he must train 
someone to replace him. 


GAUMONT 

INTERNATIONAL 

TELEVISION 

9200 W. Sunset Blvd., #820 
Los Angeles, CA 90069, U.S.A. 

Tel: (1-310) 775-2440 

e-mail: sales@gaumontinternationaltv.com 
website: www.gaumontinternationaltv.com 

'Gaumont 

*0 | ^ l me mat Iona I Television 

Stand: LR3.01 

Contact: Katie O'Connell, CEO; Erik Pack, head, 
inti. dist. & coprod.; Tim Farish, head, mktg. 


PROGRAM HIGHLIGHTS 
Hannibal (Drama, 26x60 min.) Drama series 
for NBC exploring the early relationship of 
Thomas Harris' classic character renowned 
psychiatrist Dr. Hannibal Lecter and his 
patient, FBI criminal profiler Will Graham, who 
is haunted by his ability to empathize with 
serial killers. 



GIT's Hannibal 


Hemlock Grove (Drama, 23x60 min.) Based on 
the gothic novel by Brian McGreevy and directed 
by Eli Roth, this series for Netflix tells the tale of 
the unraveling of a once vibrant and now strug¬ 
gling community after a mysterious death. 
Barbarella (Drama, 13x60 min.) Director 
Nicolas Winding Refn and writers Neal Purvis 
and Robert Wade bring their uncompromis¬ 
ing vision to the iconic character of Barbarella 
for Canal+. 


GLOBAL AGENCY 

Abdi Ipekci Cad., Arman Palas No. 7/17 
Nisantasi, Istanbul, Turkey 
Tel: (90-212) 296-6154 

e-mail: selim@theglobalagency.tv 
website: www.theglobalagency.tv 


EEli Global 
Agency 

Stand: LR3.08 

Contact: Izzet Pinto, CEO; Gila Kantar, COO; Mert 
Uzcan, CFO; Farrell Meisel, dir., dvpmt.; Selim 
Kastoryano, head, operations; Andrew Sime, 
head, acq.; Umay Ayaz, acq. mgr.; Catherine 
Stryker, head, sales; Melis Konca, head, theatri¬ 
cal dist.; Senay Tas, sales dir.; Brianne Bonney, 
sales dir.; Isil Turksen, sales dir.; Ivan Sanchez, 
sales dir.; Cagla Menderes, sales dir.; Cheryl God¬ 
frey Ross, sales exec.; Rozlin Sevindiren, finance 
& account mgr.; Gokhan Kantarcioglu, video ed. 



Global Agency's Grannies Hit the Road! 


PROGRAM HIGHLIGHTS 
Battle of Restaurants (Cooking format, 60 min. 
eps.) Two chefs, two restaurants and two dueling 
families. They will have to run the restaurant 
from beginning to end. 

Keep Your Light Shining (Talent format, 
60 min. eps.) A 13-week singing competi¬ 
tion which begins with all 12 contestants 
singing two to three seconds of a song. At 


the end of the song, the audience gets to 
eliminate a contestant. 

Guess Who? (Game-show format, 30 min. eps.) 
A player will have to correctly compare his/her¬ 
self with ten complete strangers. In order to 
compare themselves with the others, they will 
have to know themselves very well. 

My Best Friend's Date (Dating format, 30 min. 
eps.) A studio-based dating show where three 
friends get to pick a date for their single friend. 
Each round will put the contestants through a 
different challenge to impress the "judges." 
Calikusu (Drama, 60 min. eps.) The love story of 
Feride and Kamran shows how life can bring 
people together even after tragedy and heart¬ 
break, and how true love can keep two people 
connected throughout time. 

Grannies Hit the Road! (Reality ent. format, 
60 min. eps.) Ten older women travel around the 
world and perform challenges in each country. 


GLOBAL SCREEN 

Sonnenstr. 21 

80331 Munich, Germany 

Tel: (49-89) 244-1295-500 

e-mail: info@globalscreen.de 
website: www.globalscreen.de 



GLOBAL SCREEN 


Stand: 19.02 

Contact: Dr. Thomas Weymar, mng. dir.; Dr. Rolf 
Moser, mng. dir.; Marlene Fritz, head, TV sales; 
Julia Weber, head, theatrical sales & exec, sales 
mgr., TV; Helge Kohnen, snr. sales mgr., TV; 
Kerstin Grunwald, snr. sales mgr., TV; Gisela 
Ermeier, sales mgr., TV; lowanka Sanchez-Sprehe, 
sales mgr., TV; Alexandra Heidrich, sales mgr., for¬ 
mats; Ulrike Schroder, acq. mgr.; Tina Harnisch, 
snr. mktg. mgr.; Jessica Weber, asst, to head, 
sales. 



Global Screen's l/l/e/ssensee 


PROGRAM HIGHLIGHTS 
Heroes (Event movie, 1x120 min.) A high- 
budget disaster movie featuring hundreds of 
VFX shots and a star-studded German cast. Pro¬ 
duced by Dreamtool for RTL, with the involve¬ 
ment of Academy Award-winner Pixomondo. 
Heart Beats (Daily soap, 150x25 min.) The 
Steinkamp Dance Factory sets the stage for a 
new era in this popular award-winning daily 
soap. What really matters is life, love and dance! 
Weissensee (Historical family series, 12x48 min.) 
Family saga of conflicting loyalties, love, hope, 
faith and betrayal set behind the Berlin Wall in 
the former East Germany. 

Storm of Love (Romance telenovela, 
1,814x50 min.) One of the ten most success¬ 
ful and valuable drama series in Europe. Sea¬ 
son nine in production. 

Alarm for Cobra 11 (Action, 14 pilots & 245x45 
min.) For 17 years, this series has led the pack in 
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TV action production worldwide. Season 19 in 
production. 

Pinocchio (Family ent., 1x120 min./2x90 
min./3x60 min.) Partly animated retelling of 
Carlo Collodi's world-famous adventures of the 
wood puppet who wants to be a real boy. 

Finest Fairy Tales (Family ent. movie collection, 
30x60 min.) They are among the most famous 
stories in the world: Grimm's and Andersen's 
fairy tales. 

No Place on Earth (Docudrama, 1x83 min.) An 
amazing story of five extended Jewish families 
who hid in caves to flee the Nazis in what 
became the longest recorded uninterrupted 
underground survival in human history. 

The International Criminal Court (Doc. 
feature, 1x94 min.) Shot in the style of a legal 
thriller, this hard-hitting doc relates how the 
first internationally legitimated criminal 
court investigates appalling crimes commit¬ 
ted by some of the world's most ruthless war 
criminals. 

The Great Seaside Resorts (Travel doc., 8x45 
min./9x30 min.) A relaxing journey to the great 
sea baths of the world, combining the wonders 
of nature with a luxurious atmosphere. 


GLOBO 

Rua Evandro Carlos de Andrade 160 
7/FI. Vila Cordeiro 04583-115 
Sao Paulo, Brazil 
Tel: (55-11) 5112-4405 

website: www.globo.com/licensing 



GEOBO 


Stand: A0.01 

Contact: Ricardo Scalamandre, head, inti, busi¬ 
ness; Raphael Correa, exec, dir., inti, business; 
Guilherme Bokel, exec, dir., inti, ent.; Bruno 
Guerra, head, product dvpmt.; Daniel Djahjah, 
head, sales; Gabriel Rohonyi, sales exec.; Ramona 
Bakker, prod, mgr.; Pedro Dombrasas, sales mgr., 
EMEA; Rodrigo Vilela, sales exec., Africa; Bruno 
Assumpgao, sales exec., Eastern Europe; Joao 
Fonseca, sales exec., Asia; Pablo Ghiglione, sales 
exec.; Carolina Krambeck, sales exec. Eastern 
Europe; Claudine Bayma, mktg. coord. 



Globo's The Life We Lead 

PROGRAM HIGHLIGHTS 
Brazil Avenue (Avenida Brasil) (Telenovela, 
160x45 min. FID) A dynamic and modern tele - 
novela that reveals how blind ambition and 
inflicted cruelty can change the course of a life. 
Sparkling Girls (Encantadoras) (Telenovela, 
120x45 min. FID) Centers on three young, beau¬ 
tiful and hard-working housekeepers who reach 
stardom instantly when an online video clip of 
them singing surprisingly becomes a hit. 


Gabriela (Telenovela, 55x45 min. FID) Naive and 
provocative Gabriela is a bedraggled migrant 
worker who arrives to mesmerize everyone with 
her playful and simple yet raw sensuality. 

The Life We Lead (La Vida Sigue) (Telenovela, 
70x45 min. FID) Ana awakens from a five-year 
coma and must struggle to recover the life that 
went on without her and that she no longer rec¬ 
ognizes as her own. 

Dinosaurs & Robots (Dinosaurios & Robots) 

(Telenovela, 125x45 min. FID) A romantic com¬ 
edy with plenty of heart-pounding adventure. 
Marido En Alquiler (My Dear Handyman) 
(Telenovela, 130x45 min. FID) Griselda Carrasco, a 
humble woman with strong moral values, has an 
unusual job: she is a handyman and there is no 
tap, pipe or switch that she cannot handle. 

The Brazilian—The Women (Las Brasilenas) 
(Series, 14x25 min. FID) After the breakthrough 
success of The Carioeas, this spin-off embraces 
all the diversity of Brazil and its women. 

Crazy About Them (Loco Por Ellas) (Series, 
14x30 min. FID) Living among women may 
sound great, but for a guy who is a girls' beach 
soccer coach it can be amusing and nerve- 
wracking at the same time. 

Slaps & Kisses (Besos & Bofetadas) (Series, 
Season 1: 37x30 min., 2: 35x30 min. FID) Best 
friends Sueli and Fatima work at a bridal shop, 
but their search for prince charming proves to be 
quite a task. 

Ivete Gil Caetano (Special, 1x70 min. FID) Audi¬ 
ences will be delighted by the rhythms, flavors, 
colors, sounds and styles of Brazilian pop songs 
interpreted by top artists. 


GMA WORLDWIDE 

10/FI., GMA Network Center 
EDSA corner Timog Avenue, Diliman 
Quezon City, 1103, Philippines 
Tel: (632) 928-5072, 982-7777 

e-mail: gwi@gmanetwork.com 
website: www.gmaworldwide.tv 



WORLDWIDE, INC. 

* CM* NfEwOM 1 u d i itl I A i T 


Stand: N/A 

Contact: Roxanne J. Barcelona, VP; Jocelyn D. 
Go, asst. VP; Jazelle Margaret P. Palmero, acq. 
specialist. 

PROGRAM HIGHLIGHTS 
My Husband's Lover (Contemporary drama, 
35x45 min.) Everything seems fine for married 
couple Lally and Vincent on the surface, but Vin¬ 
cent has a secret-he is having an affair with Eric, 
his high school love. 

Anna KareNina (Contemporary drama, 35x45 
min.) Fifteen years ago at the Safe Haven Home 
for Unwed Mothers, Maggie gave birth to her 
only daughter, Anna Karenina, granddaughter 
to Don Xernan and Doha Carmela Monteclaro 
and sole heir to a family fortune. 

Lost Children (Contemporary drama, 35x45 
min.) Five young children are orphaned and left 
with a cruel and selfish aunt who claims their 
parents' fortune for herself, prompting them to 
run away and live on the streets. 

Bitter Sweet Life (Contemporary drama, 35x45 
min.) A wealthy young woman falls in love with 
a struggling young man in this drama about 
family, social status and the search for better 
opportunities abroad. 

Perfect Vengeance (Contemporary drama, 
25x45 min.) A sickly girl raised by her single 
mother is abandoned at the doorstep of her 
estranged father. 



GMA's Lost Children 


Wonder Kid (Kids/family drama, 30x45 min.) 
Features the ingenuity of a genius boy who pos¬ 
sesses a big heart despite his struggles with 
poverty and his longing for a father figure. 
Deception (Contemporary drama, 52x45 min.) 
The story of two physically unattractive women, 
Rodora and Perlita, who, despite having different 
personalities, are the best of friends. 

Love & Lies (Action/mystery drama, 20x45 min.) 
Navy seal Edward Galvez is tangled in a web of 
lies and conspiracy when a secret organization 
kidnaps his pregnant wife. 

Eliana's Twin (Fantasy drama, 46x45 min.) Tells 
the story of a young girl, imprisoned in the base¬ 
ment of a trendy department store, who is 
believed to possess snake-like powers. 

With a Smile (Contemporary drama, 35x45 
min.) Isay, whose family runs a restaurant, is 
offered a ticket to participate in a barbecue com¬ 
petition in Manila and soon becomes involved 
in a complicated love triangle. 


GRB ENTERTAINMENT 

13400 Riverside Dr.. #300 
Sherman Oaks, CA 91423, U.S.A. 
Tel: (1-818) 728-7600 

e-mail: jsabella@grbtv.com 
website: www.grbtv.com 



Stand: R35.11 

Contact: Gary R. Benz, pres. & CEO; Michael 
Lolato, SVP, inti, dist.; Benn Watson, VP, inti, sales; 
Joey Sabella, snr. dir., inti, sales & acq. 

PROGRAM HIGHLIGHTS 
My Beautiful Game (Sports, 6 eps./l80 min.) A 
new FOX original series that celebrates football's 
greatest moments through the eyes of the 
sport's most authoritative personalities, as well 
as its notable celebrities and fans. 

Wives with Beehives (Docu-soap/drama, 1x60 
min.) Meet the women who have chosen to run 
every aspect of their households just as house¬ 
wives did in the fabulous '50s, from their cloth¬ 
ing to their homes and even to their morals. 



GRB's My Beautiful Game 


Portal to the Unknown (Unexplained, 28x30 
min.) Introduces people who have had very real 
encounters with some of the most hauntingly 
unbelievable creatures. 

My First Home (Lifestyle/cooking/travel, 104x30 
min.) Follows first time homebuyers through the 
process of purchasing their first property. 

Police Women: Dallas (Crime, 13x60 min.) Fol¬ 
lows the lives of four women at the Dallas Police 


Department as they provide an account of their 
lives as officers of the law in one of the most 
dangerous cities in America, all while balancing 
kids, significant others and life at home. 
Monsters and Mysteries (Unexplained, 18x60 
min.) Enter the mysterious world of the paranor¬ 
mal and follow the eyewitnesses as they re-live 
their terrifying encounters with Mothman, 
Sasquatch, Bigfoot and other bizarre creatures. 
Deep Fried Masters (Lifestyle/cooking/travel, 
3x60 min.) Features the best frying competitions 
and a revolving cast of judges on a mission to 
prove that everything tastes better deep fried. 
Last Call Food Brawl (Lifestyle/cooking/travel, 
6x60 min.) Each episode visits a different city to 
challenge four local experts, hailing from 24- 
hour diners to 4-star establishments, in a cook¬ 
off to determine who will be crowned the king of 
late-night bites. 

Bar Hunters (Lifestyle/cooking/travel, 6x30 min.) 
Featuring a wide variety of crazy characters hop¬ 
ing to realize their dreams of being bar owners, 
each episode takes us to a new city with a new 
group of hopefuls searching for the prime spot 
to open their business. 

Smoked (Lifestyle/cooking/travel, 1x60 min.) 
Gives a pit-master champion the chance to go 
tong-to-tong with the judges in a showdown 
to claim the ultimate in BBQ competition brag¬ 
ging rights. 


HASBRO STUDIOS 

4 The Square, Stockley Park 
Uxbridge, Middlesex, UB11 1ET, U.K. 
Tel: (44-208) 744-6224 

e-mail: internationalsales@hasbro.com 
website: www.hasbrostudios.com 



Stand: R30.33 

Contact: Stephen Davis, pres.; Finn Arnesen, 
SVP, inti. dist. & dvpmt.; Nina Scales, snr. sales dir., 
inti.; Sheetal Merchant, sales mgr., inti.; Matt 
Proulx, dir., mktg. & business dvpmt.; Lucy 
Mackrill, dist. & mktg. coord. 

PROGRAM HIGHLIGHTS 
The Adventures of Chuck and Friends (Boys 3- 
5, 78x11 min./39x22 min.) Chuck is a smart, 
adventurous, creative truck with the world at 
his wheels. 

Kaijudo (Boys 6-12, 52x22 min.) An animated 
action-adventure fantasy in which, Ray, a crea¬ 
ture tamer and duelist, battles the forces appear¬ 
ing in our world along with his friends. 
Transformers Rescue Bots (Boys 4-9, 52x22 
min.) Follows the adventures of four young 
Transformers and their human counterparts, 
tasked by Optimus Prime to study the ways of 
humanity and protect the city. 

My Little Pony Friendship is Magic (Girls 4-7, 
91x22 min.) Follow Twilight Sparkle who, through 
offbeat experiences and enchanting adventures, 
learns about the magic of friendship. 

My Little Pony Equestria Girls (Girls 8-12,1x72 
min.) When a crown is stolen from the Crystal 
Empire, Twilight Sparkle pursues the thief into an 
alternate world, turning into a human teenage girl. 
Littlest Pet Shop (Girls 6-11, 52x22 min.) Ani¬ 
mated comedy-adventure that centers around 
the life of a fun-loving tween girl and the fan¬ 
tasy adventures of the pets that she cares for. 
Pound Puppies (Kids 4-9, 65x22 min.) The 
Pound Puppies are a group of fearless 
canines bestowed with human-like intelli¬ 
gence whose sworn mission is to find 
homes for stray dogs. 
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Hasbro's The Adventures of Chuck and Friends 


Transformers Prime (Boys 6-12, 65x22 min.) 
Chronicles the triumphant return of the Auto- 
bots. Team Prime may be few against the Decep¬ 
tions, but they find strength via bonds with 
three human teenagers. 


HBO 

1100 Avenue of the Americas 
New York, NY 10036, U.S.A. 
Tel: (1-212) 512-1709 

e-mail: rajiah.williams@gmail.com 
website: www.hbotvsales.com 



Stand: RSV.08 

Contact: Charles Schreger, pres., pgmng. sales; 
Jen Bowen, SVP, inti, dist; Melissa Caron, VP, inti, 
dist.; Stephanie Gilliard, VP, inti, dist.; Dan Selig, 
VP, worldwide dist. 



HBO's True Detective 


PROGRAM HIGHLIGHTS 
True Detective (8x60 min.) Starring Matthew 
McConaughey and Woody Harrelson, this drama 
centers on two detectives during a 17-year hunt 
for a macabre ritual killer. 

Getting On (6x30 min.) From Mark V. Olsen and 
Will Scheffer [Big Love), this darkly comic series 
centers on nurses and doctors in the geriatric 
wing of a rundown hospital. 

Hello Ladies (8x30 min.) New comedy starring 
Stephen Merchant (co-creator of The Office) 
about a bumbling English transplant who 
struggles to find love in the city of dreams: L.A. 
Clear History (1x100 min.) Larry David stars in 
an HBO Films star-packed comedy about a for¬ 
mer marketing executive who walked away from 
a company now worth billions. 

Muhammad Ali's Greatest Fight (1x98 min.) 
A behind-the-scenes look into the U.S. Supreme 
Court battle against the champion and his 
refusal to enlist in the military on moral grounds. 
Banshee (20x60 min.) Executive produced by 
Alan Ball, this series follows an ex-convict and 
master thief who assumes the identity of the 
sheriff of Banshee, PA. 

Girls (30x30 min.) Lena Dunham's groundbreak¬ 
ing series is a comic look at the assorted humili¬ 
ations and rare triumphs of a group of girls in 
their early 20s. 

Veep (18x30 min.) Created by Armando lannucci, 
this bitingly humorous series stars Julia Louis- 


Dreyfus as the U.S. Vice President, who discov¬ 
ers the job is nothing like she expected. 

The Newsroom (20x60 min.) Created by Aaron 
Sorkin and starring Jeff Daniels, a behind-the- 
scenes look at the people who make a nightly 
cable-news program. 

Game of Thrones (30x60 min.) The Emmy 
Award-winning hit series follows kings and 
queens, knights and renegades, liars and noble¬ 
men as they vie for power. 


HOHO RIGHTS 

Suite 109c Business Design Centre 
52 Upper St., London N1 OQH, U.K. 
Tel: (44-207) 682-3154 

e-mail: info@hohoentertainment.com 
website: www.hohoentertainment.com 



Stand: LR4.15 (U.K. Indies) 

Contact: Oliver Ellis, joint mng. dir.; Danielle 
Davies, head, sales &acq. 

PROGRAM HIGHLIGHTS 
Cloudbabies (Preschool animation, 52x10 min.) 
CG animated series about four enchanting, 
childlike characters whose job is to look after 
the sky and their Sky Friends. 

Abadas (Preschool animation, 52x11 min.) A fun 
mixed-media series where children learn words 
through play. 

Everybody Loves a Moose (Children's anima¬ 
tion, 52x7 min.) A simple gag-based buddy series 
about a kid with ambition failing to offload a 
loveable but irritant moose. 



Hoho Rights' Cloudbabies 


IMAGINA INTERNATIONAL 
SALES 

Ctra. Fuencarral-Alcobendas, 24 
28049 Madrid, Spain 
Tel: (34-91) 728-5738 

e-mail: info@imaginasales.tv 
website: www.imaginasales.tv 


imasina 

I nternation al Sales 

Stand: R32.31 

Contact: Jose Huertas, CEO; Geraldine Gonard, 
CCO; Barbora Susterova, sales mgr.; Guillermina 
Ortega, sales exec.; Alicia Lopez, sales & acq. 
coord. 

PROGRAM HIGHLIGHTS 
Lolita Cabaret (Series, 13x70 min.) A group of 
artists struggle to regain the glory days of an 
old cabaret. 

Celebrity Pole Dancing (Talent show, 
10x52 min.) New format with 24 celebrities 
training and competing with each other to 
be the best performers in contemporary 
pole dancing. 

Generation Rock (Talent show, 10x50 min.) A 
group of elderly people take on the challenge of 
singing rock classics under the direction of a 
famous Spanish pop singer. 



Imagina's Weight Loss Challenge 


Castle Trial (Reality adventure, 10x50 min.) 
Famous castles of epic and historical battles are 
now the setting of challenges and adventures 
for 12 participants. 

Weight Loss Challenge (Reality, 21x150 min.) 
A weekly reality show in which four teams of 
four overweight participants from different 
towns and cities show us that it is possible to 
change their lives. 


IMPS 

Rue du Cerf 85, 1332 Genval, Belgium 
Tel: (32-2) 652-0220 

e-mail: imps@smurf.com 
website: www.smurf.com 



Stand: R31.24 

Contact: Veronique Culliford, pres.; Brigitte 
Ickmans, COO; William Auriol, CEO; Nele De 
Wilde, business affairs mgr., audiovisual. 
PROGRAM HIGHLIGHTS 
The Smurfs (Animated, 272x24 min.) Very far 
from here, in a little village full of mushroom¬ 
shaped houses, live the Smurfs. Together they 
experience the most exciting adventures, which 
are brought alive in the series. 

The Smurfs and the Magic Flute (1975) 
(Feature film, 1x70 min.) Somehow a magic 
flute has gotten out of Smurfland and into the 
hands of young practical joker Peewit and the 
good knight Johan. When Peewit loses the 
flute to the sinister Oilycreep, the Smurfs have 
to come to the rescue! 

From the World of Peyo to Planet Smurf 

(Doc., 1x52 min.) Retraces how Pierre Culli¬ 
ford became Peyo, the author and the artist 
whose many talents are recognized world¬ 
wide and whose characters are loved by 
millions. 



IMPS's The Smurfs 


INCENDO 

1 Westmount Square, Suite 850 
Westmount (Quebec) H3Z 2P9 
Canada 

Tel: (1-514) 937-3333/ 

(1-310) 614-2416 

e-mail: greardon@incendo.ca 
website: www.incendo.ca 


incend^ 

Stand: N/A 

Contact: Jean Bureau, pres.; Jean-Philippe 
Normandeau, COO; Gavin Reardon, inti, sales 
& coprod.; Michael Murphy, SVP & mng. dir., 
Fox/lncendo; Michael McLaughlin, VP, pgm. 
sales, English Canada, Fox/lncendo; Jean 
Vezina, VP, pgm. sales, French Canada, 
Fox/lncendo. 



Incendo's Willed to Kill 


PROGRAM HIGHLIGHTS 

Ice (Series, 12x60 min.) A recently divorced sub¬ 
urban housewife finds herself in the exciting 
world of diamond transporting after she's forced 
to get creative to make ends meet. 

Forget and Forgive (MOW, 1x90 min.) When 
homicide detective Anna Walker awakes from a 
brutal attack with full-blown amnesia, she must 
struggle to regain her memory before her 
assailant succeeds once and for all. 

Justice (MOW, 1x90 min.) A college student is 
drawn into the web of deceit, betrayal and mur¬ 
der surrounding a campus activist group com¬ 
mitted to peaceful resolutions. 

The Good Sister (MOW, 1x90 min.) A woman 
struggles to deal with her philandering hus- 
band-until her twin sister shows up and things 
take a deadly turn. 

Time of Death (MOW, 1x90 min.) When key 
executives at Loring Industries begin turning up 
dead one by one, FBI Agent Jordyn Price must 
uncover a deadly past before it's too late. 

The Surrogacy Trap (MOW, 1x90 min.) Christy 
and Mitch turn to surrogacy in hope of creating 
the perfect family. They soon discover that the 
young woman they chose is not as perfect as 
they first thought. 

Willed to Kill (MOW, 1x90 min.) When a body 
surfaces with the sign of the infamous Hades 
serial killer, Karen must reconcile with the ghosts 
of her childhood in order to stop him from 
claiming another life. 

Deadly Hope (MOW, 1x90 min.) A successful 
obstetrician's life is turned upside down when 
her partner is brutally murdered and it becomes 
apparent that she is the assassin's next victim. 
Crisis Point (MOW, 1x90 min.) A criminal psy¬ 
chologist is called back into active service after 
her sister is taken hostage and the assailants 
demand that she negotiate for the young 
woman's release. 

Burden of Evil (MOW, 1x90 min.) When the 
daughter of a senator is kidnapped, he requests 
a particular homicide detective because she 
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knows the kidnapper better than anyone else— 
he just killed her husband. 


ITV-INTER MEDYA 

Valikonagi Cad. 26/3 
34367 Sisli, Istanbul, Turkey 
Tel: (90-212) 231-0102 

website: www.itv-intermedya.com 



Inter Medya Ltd. 


Stand: RSV.11 

Contact: Can Okan, pres. & CEO; Ahmet 
Ziyalar, mng. dir.; Sibel Ozdemir, sales exec.; 
Elena Pak, sales exec.; Beatriz Cea Esteruelas, 
sales exec.; Leyla Apa, sales asst. 



ITV-Inter Medya's In Between 

PROGRAM HIGHLIGHTS 
Black Rose (Drama) The series that takes 
place in Halfeti Sanliurfa is the story of two 
brothers at war. 

20 Minutes (Drama/crime) The story of Melek 
and Ali, who love each other to death and risk 
their lives for each other. You will explore how 
their perfect life changes in 20 minutes. 

In Between (Drama) Based on the novel 
Fatih-Harbiye by Peyami Safa, depicting life 
and love and all its contradictions and conflicts. 
The Family (Drama) The exciting story of 
Gurcan, who can move things around with 
his mind, Zeynep, who can read minds, Tilki, 
who can become invisible, and Aylin, who can 
generate electricity from her fingers. 
Prisoners of Love (Drama) Four women will 
meet while visiting their lovers in jail and 
their lives will cross in unexpected ways. 


ITV STUDIOS GLOBAL 
ENTERTAINMENT 

London Television Studios 

Upper Ground, London, SE1 9LT, U.K. 

Tel: (44-20) 7491-1441 

website: www.itvstudiosge.com 

tv 

Stand: R38.01 

Contact: Maria Kyriacou, mng. dir.; Mike Beale, 
dir., inti, formats, ITV Studios; Craig Bohland, VP, 
sales, Americas; Ruth Clarke, dir., acq. & coprod.; 
Jennifer Ebell, VP, sales, EMEA South & East; 
Tobias de Graaff, dir., sales; Augustus Dulgaro, 
SVP, sales, Asia Pacific; Dan Gopal, SVP, global 
digital media & home ent.; Hyeonza Hong, VP, 
sales, Asia; Mark Kirkpatrick, VP, ITV Studios 
Home Ent.; Carol Lee, SVP, ITVStudios Home Ent. 
Americas; Jayne Redpath, SVP, sales, EMEA; 
David Wilcox, VP, sales, North West EMEA. 
PROGRAM HIGHLIGHTS 
Breathless (Drama, 6x60 min.) Secrets, lies 
and sex smolder beneath the glamorous 


and stylish world of the early 1960s in this 
new drama. 

Rectify (Drama, Season 2: 10x60 min., 1: 6x60 
min.) From the award-winning producers behind 
Breaking Bad, the series returns for a second 
series following the life of Daniel Holden upon 
his release from prison. 



I TVS GE's Mr Self ridge 

Mr Selfridge (Drama, Season 2: 10x60 min., 
1: 1x90 min. & 9x60 min.) Award-winning 
talent comes together in a lavish period drama, 
which drew big audiences all over the world 
last season. 

Tricked (Ent., 6x60 min.) Ben Hanlin redefines 
magical entertainment in a show that mixes 
candid-camera fun with illusion and wonder. 
Building the Dream (Ent., 30x60 min.) Follows 
the emotional journey of self-builders as they 
take the plunge to make their dream a reality. 
Kentucky Bidders (Ent., 6x30 min.) A comedy 
docu-soap like no other, with intimate access to 
the hilarious and outrageous world of trading 
used goods. 

Wild West Alaska (Nature, Season 2:10x60 
min., 1:10x60 min.) Set in a firearm shop on the 
edge of civilization, this docu-soap follows 
quirky characters into the Alaskan wilderness¬ 
armed with big guns and bigger personalities. 
Stepping Out (Ent., 5x90 min./format) Glitz, 
glamour and relationships collide in this prime¬ 
time show where celebrities and their real-life 
partners perform together in a challenging 
dance competition. 


KANALD 

100. Yil Mahallesi 
Dogan TV Center, Bagcilar 
Istanbul 34204, Turkey 
Tel: (90-212) 413-5289 

e-mail: sales@kanald.com.tr 
website: sales.kanald.com.tr 



Stand: 07.01 

Contact: Irfan Sahin, CEO; Pelin Distas, editor in 
chief; Ozlem Ozsumbul, head, acq. & sales; 
Kerim Emrah Turna, inti, sales exec.; Ezgi Ural, 
inti, sales exec.; Amac Us, inti, sales specialist. 
PROGRAM HIGHLIGHTS 
Lost City (Kayip Sehir) (Drama, 26x90 min.) 
Tells the story of a family who had to immigrate 
to Istanbul trying to hang on to life. 

Mercy (Merhamet) (Drama, 15+x90 min.) 
Narin is a heroine who has overcome the blows 
dealt by her mean family and the big city. Her 
story starts in a small village but ends in Istanbul. 
Kuzey Guney (Drama, 80x90 min.) The story of 
two brothers who fall in love with the same girl. 
My Partner Knows (Ben Bilmem Esim Bilir) 
(Ent., 80+x120 min.) An entertainment program 


and a game show that features lovers, engaged 
and married couples. 



Kanal D's Lost City 


Fatmagul (Fatmagul'un SU 9 U Ne?) (Drama, 
80x90 min.) Fatmagul, counting the days to 
marry her fiancee, is raped. Will she be able to 
adapt to her normal life again? 

Time Goes By... (Oyle Bir Ge 9 er Zaman Ki) 
(Drama, 120x95 min.) Cemile finds a letter in Ali's 
pocket which will lead to many events that will 
turn the Akarsu family's life upside down. 
Waiting for the Sun (Drama, 8+x95 min.) 
Moving from a small village to Istanbul, Zeynep 
tries to find her unknown father while trying to 
adapt her new life, new school and new friends. 


KESHET INTERNATIONAL 

12 Raul Valenberg St. 

P.O.B. 58151, 61580 Tel Aviv, Israel 
Tel: (972-3) 767-6412 

e-mail: info@keshetinternational.com 
website: www.keshetinternational.com 



Stand: LR1.05 

Contact: Alon Shtruzman, mng. dir.; Ran Tellem, 
VP, pgmng.; Keren Shahar, head, dist. & acq.; 
Nelly Weber Feld, sales dir.; Cynthia Kennedy, 
sales dir.; Kelly Wright, sales dir.; Limor Gott 
Ronen, mktg. & comms. mgr. & sales mgr., docs 
& digital platforms; Hagar Livny, coord. 



Keshet’s Rising Star 

PROGRAM HIGHLIGHTS 
Rising Star (Talent show format, 22x90 min.) A 
revolutionary talent show-the entire season is 
broadcast live. The viewers will use a free app to 
determine which contestant advances to the 
next level, who is eliminated and who becomes 
the ultimate winner. 

Marathon (Prime-time reality format, 5x45 
min.) Five ordinary people with no athletic back¬ 
ground come together with one common goal: 
in just eight months they will run a marathon. 
Face 2 Face (Studio dating format, 2x60 min.) 
Goes on a tailored search for love, based on an 
exact portrait of the dream date. 

Pick a Pocket (Game-show format, 1x30 min.) 
Street game show where prize money is based 


on the amount of money contestants happen 
to have in their wallets. 

Girlfri3nds (Dating reality, 11x60 min. for¬ 
mat & 16x60 min. U.K. version) Host Emma 
Willis joins three single ladies who will live 
together, laugh together and date togeth¬ 
er as they begin their search for Mr. Right. 
Deal with It (Hidden-camera game show, 
6x30 min.) A hidden-camera prank show with 
the ultimate twist. Unsuspecting members of 
the public will be secretly recruited to pull a 
prank on their unwitting companions. 

She’s with Me (Romantic comedy, 10x30 
min.) Follows the impossible love story 
between a simple baker and an interna¬ 
tional "it girl." 

Sure or Insure (Game-show format, 5x60 min.) 
A high-stakes game show where families play 
together in order to keep $1 million. 

What Happens in... (Scripted-reality for¬ 
mat, 15x50 min.) Focuses on nine celebri¬ 
ties in various fields who leave their 
lifestyles behind to become the entertain¬ 
ment crew of a fancy hotel in Israel's resort 
city for an entire month. 

Prisoners of War (Drama, 24x60 min.) The 
highest-rated drama in Israel 2010/2012 that 
became the Emmy and Golden Globe winner 
Homeland. 


LEDAFILMS 

Virrey Olaguer y Feliu 2462 - Piso 3 
Buenos Aires (C1426EBB), Argentina 
Tel: (54-11) 4788-5215 

e-mail: info@ledafilms.com 
website: www.ledafilms.com 


LEEMFLLMS 

Stand: N/A 

Contact: Pedro Leda, pres.; Gabriela Lopez, SVP; 
Moira Me Namara, sales mgr.; Viviana Lisanti, 
acq. mgr. 

PROGRAM HIGHLIGHTS 

CZ 12 —Chinese Zodiac (Action/adventure, 
1x120 min.) A man searches the world for a set 
of mystical artifacts— 12 bronze heads of the 
animals from the Chinese zodiac. 

Minuscule—The Series (Animation, 6x78 
min.) A combination of 3D characters and 
live footage, with no commentary or dia¬ 
logue, gives a bird's eye view of insects' day- 
to-day existence. 

Penthouse North (Thriller) A reclusive photo¬ 
journalist lives quietly in a New York penthouse 
until a smooth but sadistic criminal looking for 
a hidden fortune enters her life. 



Ledafilms' CZ12-Chinese Zodiac 


Minuscule the Movie: Valley of the Lost Ants 

(Animation, 1x80 min.) Mixes real-life nature 
settings and animated characters to tell a story 
of warfare between two tribes of ants. A bold 
young ladybug caught in the battle befriends 
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one of the black ants and helps him save the 
anthill from the assault of the red ant warriors. 

The Family (Malavita) (Comedy) A mafia 
family in the witness protection program is 
transferred to Normandy, France. 


LIONSGATE 

ENTERTAINMENT 

2700 Colorado Ave., Suite 200 
Santa Monica, CA 90404, U.S.A. 
Tel: (1-310) 449-9200 

e-mail: general-inquiries@lionsgate.com 
website: www.lionsgate.com 


U0NC3A1 


Stand: RB.40 

Contact: Kevin Beggs, chmn., Lionsgate TV 
Group; Ira Bernstein, co-pres., Debmar-Mercury; 
Kevin Brader, dir., mktg. & creative services; 
Rosanna Canonigo, exec, dir., inti, sales; Nitin 
Chaturvedi, sales agent, India; Jacqueline De 
Rosnay, inti, sales, French-speaking territories; 
Peter lacono, mng. dir., inti. TV; Roberta Ibba- 
Hartog, head, TV, U.K.; Agapy Kapouranis, VP, 
European digital sales; Marc Lorber, format 
cnslt.; Max Lucas, exec, dir., mktg. & client serv¬ 
ices; Mort Marcus, co-pres., Debmar-Mercury; 
Jim Packer, pres., worldwide TV & digital dist.; 
Maryann Pasante, SVP, Latin American sales; 
Paul Presburger, CEO, Pantelion Films; Rupi 
Sagoo, dir., content sales & dist.; Sandra Stern, 
COO, TV; Jenny Suen, sales dir.; Lawrence 
Szabo, EVP, TV sales; Betty Tsui, VP, pgmng. 



Lionsgate's Chasing Life 


PROGRAM HIGHLIGHTS 
Satisfaction (Scripted comedy, 13x30 min.) 
Takes a humorous look at a group of friends who 
are in a transitional phase in their lives, as they 
share their relationship woes, romantic wins, life 
crises and personal ambitions. 

Anger Management (Scripted comedy, 100x30 
min.) Charlie Sheen stars as non-traditional ther¬ 
apist specializing in anger management. Charlie 
thrives on the chaos in his life while battling his 
own anger issues. 

Mad Men (Scripted drama, 78x60 min.) The sexy, 
stylized and provocative drama follows the lives 
of the admen of Madison Avenue, where char¬ 
acters make an art of the sell. 

Nashville (Scripted drama, 43x60 min.) Set 
against the backdrop of Nashville's famous 
music scene, the series follows three iconic 
women as they climb to the top of the charts. 
Weeds (Scripted comedy, 102x30 min.) It's been 
a wild ride from desperate pot-selling suburban 
widow to cartel concubine and politician's wife 
for Nancy Botwin. 

Orange Is the New Black (Scripted comedy, 
26x60 min.) A behind-bars drama about Piper 
Sherman, a happily engaged P.R. executive sen¬ 


tenced to minimum security prison for a decade- 
old drug offense. 

Chasing Life (Drama, 13x60 min.) A twenty¬ 
something smart and quick-witted aspiring jour¬ 
nalist trying to work her way up the ladder at a 
Boston newspaper gets the devastating news 
from an estranged uncle that she has cancer. 
Saint George (Comedy, 10x30 min.) An ensem¬ 
ble comedy starring George Lopez that revolves 
around the chaotic life of a recently divorced 
working class Mexican-American turned suc¬ 
cessful entrepreneur. 

Tequila Sisters (Reality, 8x30 min.) A docu- 
soap featuring the Marins, a wealthy and tradi¬ 
tional Mexican-American family in Southern 
California. 

Flea Market Flip (Reality format, 30 min. eps.) 
Good Morning America host Lara Spencer will 
share her sense of fun and her rescue-recycle- 
reinvent passion to show how you can create 
incredible one-of-a-kind finds. 


MANCE MEDIA 

Sunset Gower Studios 

1438 N. Gower St., Bldg. 2, Suite 28 

Hollywood, CA 90028, U.S.A. 

Tel: (1-323) 468-3180 

e-mail: matthew@mancemedia.com 
website: www.mancemedia.com 


MANCE MEDIA 


Stand: N/A 

Contact: Matthew Mancinelli, CEO; Ralitsa 
Trifonova, VP, sales; Brian Conlon, VP, worldwide 
acq.; Gabriella Gesicki, exec. asst. 

PROGRAM HIGHLIGHTS 
The Bartenders (Lifestyle, 13x30 min.) A brand- 
new VIP mixology/event series following attrac¬ 
tive bartenders around the globe. 

Life Untilted (Reality, 26x30 min.) Follow a 
tight-knit group of small town high schoolers 
growing up in middle America. 

Magic Man (Magic holiday special, 1x60 min.) 
Experience the skills of Greg Frewin, Canadian 
illusionist and International Grand Champion of 
Magic, as he prepares for the most ambitious 
and dangerous illusion of his career. 

The New Northwest Passage (Doc., 1x60 
min.) Four guys sail a small yacht through the icy 
Canadian Arctic where they witness the clash 
between traditional Inuit culture and the reality 
of modern Arctic life in a time of climate change. 
The Real Heroes Among Us (Doc., 52x30 
min.) Tells the stories of people who have chosen 
to make a difference in the lives of others. 

Zoo Diaries (Wildlife/family, 74x30 min.) 
Documents the lives of animals and people 
at North American zoos who are committed 
to protecting and breeding endangered 
species. 



Mance Media's White T 


Test Drive (Motorsports, 6x30 min.) A fuel- 
injected, full-turbo and fresh-off-the-line show 
for car lovers. 

White T (Comedy feature film, 1x90 min.) Twin 
brothers aspiring to become the biggest rap stars 
in the game buy a T-shirt with a winning golden 
tag allowing them to perform with Real Deal, the 
most legendary rapper in the world. 

Loss of Life (Found-footage horror, 1x90 min.) 
On October 31, 2012, in North Hollywood, Cali¬ 
fornia, a group of high school friends decided to 
document their Halloween night out. This film is 
the compilation of the footage found that night. 
First Run Feature Films from the Continental 
Media Library (Feature films, 8+) Refuge, Bigfoot: 
The Lost Coast Tapes, For My Brother, The Most Fun 
I've Ever Flad With My Pants On, Solo, Sunday 
Morning Massacre, Duke, Perfect Sunday 


MARVISTA 

ENTERTAINMENT 

10277 West Olympic Blvd., 3/FI. 
Los Angeles, CA 90067, U.S.A. 
Tel: (1-424) 274-3000 

e-mail: info@marvista.net 
website: www.marvista.net 



MARVISTA 


ENTERTAIN ME NT 

Celebrating 10 Years 
Stand: RSV.46 

Contact: Fernando Szew, CEO; Vanessa Shapiro, 
EVP, sales; Stephanie Slack, SVP, acq. & coprod.; 
Laura Hoffman, exec, dir., sales & contract 
admin.; Robby Amar, dir., inti, sales; Scott Kirk¬ 
patrick, dir., inti, sales. 



MarVista's 7 Chance 2 Dance 


PROGRAM HIGHLIGHTS 
1 Chance 2 Dance (Family, 1x90 min.) A 17-year 
old aspiring dancer moves to a new school, 
where she has one last shot at making her dream 
of becoming a dancer a reality. 

1000 to 1 (Drama, 1x90 min.) The true story of 
a college basketball player who suffers a devas¬ 
tating stroke, but perseveres to find new mean¬ 
ing in his life both on and off the court. 
Christmas with Tucker (Holiday, 1x90 min.) Fol¬ 
lowing his father's death, a young boy forms a 
special bond with a neighbor's dog and learns 
to be a man by helping his grandparents through 
a winter storm. 

Escape from Polygamy (Drama, 1x90 min.) A 
Romeo and Juliet romance set in an extreme 
polygamous sect, where two trapped teens try to 
break from tradition and defy their beliefs for a 
chance at being together. 

Final Recourse (Thriller, 1x90 min.) A woman 
suffers a horrible tragedy and descends into sub¬ 
stance abuse, turning her back on her family, 


only to discover that they may be behind her 
subsequent abduction and kidnapping. 

Killer Reality (Thriller, 1x90 min.) When a reality 
TV show producer takes on a new job in Mexico, 
she gets caught in the middle of a deadly plot as 
cast and crew start getting murdered on set. 
Murder in a Small Town (Thriller, 1x90 min.) 
Inspired by true events, this story follows a 
mother's quest for justice when she realizes her 
daughter's "suicide" may have actually been 
murder at the hands of her minister husband. 
Power Rangers Super Megaforce (Action/ 
adventure, 20x30 min.) The Power Rangers must 
face a massive alien armada sent to conquer 
Earth and are given special morphers and keys 
that allow them to morph into Super Megaforce 
Rangers with the added ability to morph into 
any team of Rangers from the past. 

Digimon Fusion (Animation, 30x30 min.) In an 
adventure-packed digital world, our heroes' 
courage is matched only by the fusion of their 
teamwork, loyalty and humor to save the world 
or be deleted once and for all. 

Julius Jr. (Animation, 26x30 min./52x11 min.) 
Preschool series follows Julius Jr. and his playful 
friends who use equal doses of imagination and 
inventive spirit to help each other overcome 
challenges big and small. 


MEDIABIZ 

J.Newbery 3449, Capital Federal, 
Buenos Aires, Argentina 
Tel: (5411) 4553-0588 

e-mail: virginia@mediabiz.com.ar, 
marketing@mediabiz.com.ar 
website: www.mediabiz.com.ar 



Media biz 


Entertainment Business Agent 

Stand: 06.27 (Argentina Pavilion) 

Contact: Alex Lagomarsino: CEO & partner; 
Virginia Berberian, inti, business dvpmt. 



MediaBiz's Left on the Shelf 


PROGRAM HIGHLIGHTS 
Crazy Above Love (Drama, 39x60 min.) The 
story of three women living in a psychiatric 
hospital who will take part in a project aimed at 
bringing them back into society. 

Compulsive Times (Drama, 26x60 min.) An out¬ 
patient psychiatric clinic that treats patients with 
severe compulsions, some of them associated 
with mental illnesses. 

Left on the Shelf (Drama, 39x60 min.) Three sis¬ 
ters, haunted by memories of their dead moth¬ 
er, will try to break the spell of bad love affairs 
that seems to be on them. 

Daddy's Secret (Comedy telenovela, 150x60 
min.) Pretending to be gay is the biggest chal¬ 
lenge he's ever had to overcome as an actor... and 
especially as a dad! 

Be Kind to Me (Drama, 36x60 min.) In the 
middle of their lives and with two teenage 
children, Jose and Sofia are facing the most 
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important crisis they've had after 22 years 
of marriage. 

Gypsy Blood (Telenovela, 251x60 min.) The Here¬ 
dias and the Amayas are two families at war in 
a world of gypsies, forbidden love, unspeakable 
secrets and ancient hatred. 

From Bed to Living Room (Drama, 26x60 min.) 
Stories of couples in the intimacy of love. 
Sleeping with My Boss (Comedy, 29x60 min.) 
His worst nightmare will come true when he has 
no other option than to live with his boss. 


MEDIACORP 

Caldecott Broadcast Centre 
Andrew Rd., Singapore 299939 
Tel: (65) 6333-3888 

e-mail: content_dist@mediacorp.com.sg 
website: www.mediacorp.sg/contentdistribution 


/A =diaCor.f 

Stand: 07.19-05.20 

Contact: Doreen Neo, mng. dir., studios; Sharon 
Loh, asst. VP, content dist.; Selene Khoo, mgr., 
content dist. 

PROGRAM HIGHLIGHTS 

A Cause to Love (Human/social interest doc., 
1x52 min.) Undergraduates from the Singapore 
Management University travel to poverty rav¬ 
aged Africa to change the lives of 200 orphaned 
girls for the better. 



MediaCorp's Kiwi Baker 


Can I Cook with You? (Travel & culinary doc., 
1x30 min.) Follow the journey of three chefs 
from different ethnic groups in Singapore as 
they arrive uninvited in the kitchens of various 
families in the midst of cooking. 

Kiwi Baker (Travel & culinary doc., 4x30 min.) 
Sees Dean Brettschneider, an award-winning 
professional baker, exploring the different types 
of bread in cosmopolitan Singapore. 

One in a Million (Human/social interest doc., 
8x30 min.) Embark on a culturally rich journey 
with Nikki Muller as she takes part in festivals 
that are unique to countries in Asia. 

Sex, Secrets & Lies (Human/social interest 
doc., 1x30 min.) A no-holds-barred investigative 
documentary series that delves into raunchy and 
controversial sex issues that affect Singaporean 
women today. 


MEDIATOON 

DISTRIBUTION 

15/27 rue Moussorgski 
75018 Paris, France 
Tel: (33-1) 5326-3100 

e-mail: info@mediatoon.com 
website: www.mediatoon.com 


MEDIATOON 


Stand: 10.09 

Contact: Jerome Alby, deputy gen. mgr.; 
Jessica Delahaie, inti. snr. sales mgr.; Marie 


Bariller, inti, sales mgr.; Marie Lassal, jnr. sales 
exec.; Stephanie Bour, mktg. & comm. mgr. 



Mediatoon's The Garfield Show 

PROGRAM HIGHLIGHTS 
The Garfield Show (Kids animation, 210x11 
min.) 3D CGI animated comedy with a new sea¬ 
son of 54 episodes. 

Kinky & Cosy (Teen flash animation, 100x3 
min.) Kinky and Cosy are the craziest twins in the 
universe in this animated comedy for teens. 

The Darwinners (Teen/family animation, 80x3 
min.) The paleolithically incorrect series. 

Yakari (Young kids animated adventure/edu¬ 
tainment, 104x13 min.) The bravest little Sioux 
boy with a magical gift is back for a new season 
of 26 episodes. 

The Week of the Cat (Family/adult, 30x6 min.) 
Mix of techniques/animated series. 

Little Spirou (Kids comedy, 78x7 min.) Crafty 
kids always come out on top! 

Chicken Town (Kids CGI, 39x8 min.) 3D CGI ani¬ 
mated comedy. 

Magic Roundabout (Preschool animation, 
104x11 min.) 3D CGI animated comedy. 

Quiz Time (Young kids animation, 104x4 min.) 
3D CGI animated edutainment series. 

Tintin (Animation, 39x30 min.) 2D animated 
adventure series. 


MIRAMAX 

2450 Colorado Ave., Suite 100 East 
Santa Monica, CA 90404, U.S.A. 
Tel: (1-310) 409-4321 

e-mail: worldwidesales@miramax.com 
website: www.miramax.com 


Stand: LR4.22 

Contact: Joe Patrick, EVP, worldwide TV; Beth 
Minehart, EVP, global digital; Marna Grantham, 
SVP, North & South America; Richard Tulk- 
Hart, SVP, EMEA; Mathilde Rottier, VP, North 



Miramax's Sin City 


America; Jeff Cooke, dir., Asia Pacific; Stuart 
Shaw, dir., Europe; Janine Rogers, Asia Pacific; 
Ronda Elbanna, Asia Pacific. 

PROGRAM HIGHLIGHTS 
From Dusk Till Dawn, The Series 
(Action/horror, 10x60 min.) Based on the hit 
franchise from Robert Rodriguez and 
Quentin Tarantino. The series will be written, 
produced and directed by Rodriguez and will 
explore and expand on the characters and 
story from the original. 

Sense8 (Drama/sci-fi, 10x60 min.) From the 
Wachowskis ( TheMatrixTrilogy ; Cloud Atlas, Vfor 
Vendetta). 

Miramax Library Frank Miller's Sin City, Sin 
City: A Dame to Kill For, Pulp Fiction, Kill Bill Vol. 
1&2, Good Will FI unting, Chicago, Spy Kids. 

Revolution Studios Library Black Flawk 
Down, XXX, Anger Management, Daddy Day 
Care, America's Sweethearts. 

Samuel L. Goldwyn Library Guys&Dolls, The 
Westerner, The Secret Life of Walter Mitty, 
Wuthering Fleights, The Bishop's Wife. 


MISSION PICTURES 
INTERNATIONAL 

15363 Victory Blvd. 

Van Nuys, CA 91406, U.S.A. 
Tel: (1-818) 907-8700 

e-mail: chevonne@missionpicsintl.com 
website: www.missionpicsintl.com 



Stand: R32.17 

Contact: Chevonne O’Shaughnessy, pres.; Cindy 
Bond, pres. 



Mission Pictures' Christmas for a Dollar 

PROGRAM HIGHLIGHTS 
The Ultimate Life (Drama, 1x110 min.) Jason 
Stevens' control of his grandfather's billion- 
dollar foundation is threatened by his greedy 
family, and the only hope he has is hidden in his 
grandfather's life story. 

Love Finds You in Sugarcreek, Ohio 

(Drama/romance, 1x95 min.) When her Amish 
family takes in a mysterious drifter and his son, 
police officer Rachel Troyer's investigation leads 
her to a startling truth, and a chance at romance. 
Christmas for a Dollar (Family, 1x90 min.) Dur¬ 
ing the Great Depression, a widower struggles to 
provide for his family, and with no money to 
spare, challenges his children to have their best 
Christmas ever-for a dollar. 

I’m in Love with a Church Girl (Drama, 1x90 
min.) Miles Montego has fallen in love with a 
"church girl," but when his criminal past catches 
up with him, he will need every ounce of love 
and faith to hold onto his new life. 

Our Wild Hearts (Drama, 1x90 min.) When Wil¬ 
low travels from Malibu to the Sierra Nevada 


Mountains to find the father she never knew, she 
bonds with Bravo, a wild mustang that a rival 
ranch is after. 


MONDO TV S.P.A. 

Via Brenta, 11 
00198 Rome, Italy 
Tel: (39-6) 8632-3293 

e-mail: mondotv@mondotv.it 
website: www.mondotv.it 



Stand: 23.02/25.01 

Contact: Orlando Corradi, pres.; Gian Clau¬ 
dio Galatoli, prod, dir.; Matteo Corradi, CEO; 
Micheline Azoury, head, inti, sales & brand 
mgr.; Alessandro Venturi, sales mgr.; Theo 
Kouroglou, sales mgr.; Maria B. Fois, gen. mgr., 
Mondo TV Spain; Guido Berte, gen. mgr., Mon- 
do Consumer Products; Roberta Puppo, inti. lie. 
mgr.; Susanna Masini, mktg. asst. 



Mondo TVs Gormiti: The New Adventure 

PROGRAM HIGHLIGHTS 
Gormiti: The New Adventure (Kids CGI ani¬ 
mation, 52x26 min.) The new Princes of Gorm 
are called to action when an ancient evil rears 
its head and the legendary Magmion returns. 
Saladin: The Hero Who Became a Legend 
(Kids CGI animation, 26x26 min.) Produced by 
Multimedia Development Corporation and Al 
Jazeera Children's Channel, set in the 12th cen¬ 
tury desert lands of Western Asia. 

The Drakers (Kids animation, 26x26 min.) A co¬ 
production with Ferrari about two young For¬ 
mula X drivers who compete in the kids' champi¬ 
onship for the Drakers team. 

Dinofroz (Kids animation, 26x26 min.) Four 
childhood buddies find a way of accessing a par¬ 
allel time dimension, where they find themselves 
as dinosaurs, in the middle of a never-ending 
war with dragons. 

Beast Keeper (7-12 animation, 26x13 min.) The 
adventures of the young Jay, Mac, Alice and Toto, 
who accompany the brave Keep as he searches 
for his origins. 

Partidei (Kids animation, 26x26 min.) In a future 
world where computers and robots have com¬ 
plete control of society, a small group of boys 
and girls, led by the old sage Asari, try to save 
mankind from slavery created by the machines. 
Puppy in My Pocket (Kids animation, 52x13 
min.) The adventures take place both in Pocket- 
ville, where pets live before they're assigned to a 
child; and in the real world where children in 
need of friends are matched with pets. 

Playtime Buddies (Preschool animation, 26x13 
min.) Each story encourages the development 
of positive social interaction and cognitive skills. 
Angel’s Friends: The Secret World Around 
You (Kids/tween animation, Season 1: 52x13 
min., 2: 52x13 min. in prod., TV movie) Gabi, 
Urie, Raf, Dolce and Ang-Li are sent to live 
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among humans before they can become 100- 
percent angels. 

Virus Attack (7-13 animation, 52x13 min.) A 
scientist's discovery allows five guys to become 
anti-viruses that can combat the viruses 
planted on earth by an evil being. 


programs that explore the differences and simi¬ 
larities among many major world religions. 
Phenomenon Archives (Drama, 14x60 min.) 
Dean Stockwell hosts this exploration of some of 
the most startling mysteries and conspiracies of 
our time. 


MULTICOM 

ENTERTAINMENT GROUP 

1575 Westwood Blvd. ( Suite 300 
Los Angeles, CA 90024, U.S.A. 

Tel: (1-310) 445-0700 

e-mail: irvsnet@yahoo.com 
website: www.multicom.tv 


NATIONAL GEOGRAPHIC 
CHANNEL 

1145 17th St. N.W. 

Washington, D.C. 20036, U.S.A. 
Tel: (1-202) 912-6503 

e-mail: daniela.harris@natgeotv.com 
website: www.natgeotvsales.com 



MULTICOM 

ENTERTAINMENT GROUP. INC 


Stand: 18.16 

Contact: Irv Holender, chmn.; Darrin Holender, 
pres.; Myriam Diaz, sales; Cyril Speijer, sales; 
David Speijer, sales; Wayne Broun, sales; Carlie 
Broun, sales. 

PROGRAM HIGHLIGHTS 

Gun (Action/drama, 6x60 min.) Presented by 
Oscar-nominated director Robert Altman, this 
anthology series follows the path of a handgun 
and the impact it has on the lives of those who 
encounter it. 



Multicom's Gun 


1st & Ten (Drama, 80x30 min.) Seductive 
owner Diane Barrow leads the California Bulls 
football team through a minefield of crooked 
agents, wacky cheerleaders and pompous politi¬ 
cians while using her own smooth moves in her 
wild personal life. 

Tropical Heat (Action/drama, 66x60 min.) Fired 
after one too many clashes with his bosses at the 
Drug Enforcement Administration, maverick cop 
Nick Slaughter winds up in Key Mariah, Florida as 
a private investigator. 

Harts of the West (Drama, 15x60 min.) After 
suffering a minor heart attack-and a major 
midlife crisis-Chicago lingerie salesman Dave 
Hart says goodbye to the big city, uproots his 
less-than-enthusiastic family and heads West 
in search of his inner hombre. 

Golden Age of Television Series (Drama, 
26-114x30 min.) Collection includes: Peter 
Gunn (114x30 min.), Mr. Lucky[ 34x30 min.), 
The Invisible Man (26x30 min.), Decoy 
(39x30 min.) 

War Features (Features, 10x88-101 min. FID) 
War, action and adventure catalogue. 

Factual, History, Biographies, Documentaries 
Package (Doc., 3,000x60 min.) Over 3,000 hours 
of history, music, biographies, documentaries 
and multi-episode series. 

International Family Classics (Animation, 
15x90 min.) Animated classics: Alice Through the 
Looking Glass, The Charles Dickens Collection, 
Sherlock Holmes. 

Religions of the World (Doc., 13x60 min.) Nar¬ 
rated by Ben Kingsley, an insightful collection of 


NATIONAL 

GEOGRAPHIC 

CHANNEL 


Stand: R29.41 

Contact: David Lyle, CEO, NGC U.S. & global 
pgmng.; Floward Owens, pres., NGC U.S. & WILD 
U.S.; Carlyn Staudt, SVP, inti. pgm. planning, 
NGCI; Germaine Deagan Sweet, SVP, global 
content sales, NGCI; Hamish Mykura, EVP, inti, 
content & London head, global dvpmt., NGCI; 
Jules Oldroyd, VP, pgmng. & strategic dvpmt., 
NGCI & pgm. dir., NGC U.K.; Maggie Rhodes, dir., 
global acq. & coprod., NGCI; Hannah Demid- 
owicz, commissioning exec., NGCI & head, 
pgms., Europe; Noel Siegel, SVP, prod. & dvpmt., 
NGC U.S.; Shirley Bowers, dir., global content 
sales; Vincent D'Ambra, SVP, legal & business 
affairs, NGC; Brooke Runnette, president, NGT; 
Tim Pastore, EVP, dvpmt. & prod., NGT; Ross 
Goldberg, VP, inti. lie. & alliances, digital media & 
home ent. 



National Geographic Channel's Ape Man 


PROGRAM HIGHLIGHTS 
80s: The Decade That Made Us (History/popu¬ 
lar factual, 6x60 min.) The 80s isn't about nostal¬ 
gia; it's about a decade of people, decisions and 
inventions that shaped our future that made us 
who we a re today. 

Ape Man (Science/tech., 3x60 min.) This reveal¬ 
ing, often comic series explores our battles for 
power, territory, sex and allegiance with that of 
our monkey cousins through experiments and 
hidden cameras. 

Brain Games 2 (Science/tech., 12x30 min.) 
Chock full of interactive games and experiments 
designed to mess with your mind and reveal the 
inner-workings of your brain. 

Ultimate Survival Alaska (Travel/adventure, 
10x60 min.) Going head to head, eight men of a 
rare breed take the ultimate test of survival in 
arctic conditions that only National Geographic 
could inspire. 


Diggers (Popular factual, 20x30 min.) Two 
metal detector hobbyists travel America looking 
for lost relics of history. 

Mafia's Secret Bunkers (Popular factual, 1x60 
min.) The Italian police and an international 
mafia expert delve into the shocking reality of 
the mafia's ultimate accommodation and defin¬ 
itive fugitive shelter: the bunker. 

Mammoth: Back from the Dead (Science/tech., 
1x60 min.) After years of failed attempts, the 
most advanced scientists are now on the thresh¬ 
old of bringing back to life the extinct and 
iconic woolly mammoth. 

Mysteries of the Human Voice (Science/tech., 
1x60 min.) Our voices have been shaped by evo¬ 
lution and culture for millennia, but in the age of 
computers will the human voice survive as we 
know it? 

Secrets of the Duomo (Science/tech., 1x60 
min.) The city of Florence's Duomo isn't just big, 
it's also revolutionary. The striking structure and 
engineering marvel still puzzles architects and 
scientists to this day. 

Vinnie Jones Russia's Toughest (Travel/adven¬ 
ture, 6x60 min.) Footballer, Hollywood star and 
hardman Vinnie Jones goes head-to-head with 
men whose fearsome reputations enable them 
to handle some of the toughest jobs in Russia. 


NBCUNIVERSAL 

100 Universal City Plaza 
Universal City, CA 91608, U.S.A. 
Tel: (1-818) 777-1300 

website: www.nbcuni.com 


NBCUniversal 

Television Distribution 

Stand: H4.05&H4.27 

Contact: Kevin MacLellan, pres., NBCU Inti. TV; 
Belinda Menendez, pres., NBCU Inti. TV Dist. & 
Universal Networks Inti. 

PROGRAM HIGHLIGHTS 
Ironside (Drama, 13x60 min.) After being shot, 
Detective Robert Ironside is confined to a wheel¬ 
chair. Undeterred, this tough, sexy and acerbic 
N.Y. detective drives his elite handpicked team 
to solve the city's most difficult crimes. 



NBCUniversal’s Ironside 


Chicago PD (Drama, 13x60 min.) District 21 of 
the Chicago Police Department is made up of two 
distinctly different groups: the uniformed cops 
who deal with street crimes, and the intelligence 
unit that combats the city's major offenses. 
Dracula (Drama, 10x60 min.) The mysterious 
Dracula has arrived in 19th century London, pos¬ 
ing as an American entrepreneur who wants to 
bring modern science to Victorian society. 
About A Boy (Comedy, 13x30 min.) Focuses on 
a single guy whose primary goal in life is avoid¬ 
ing responsibility—until he accidentally befriends 
the young boy and his needy single mom who 
live next door. 


Brooklyn Nine-Nine (Comedy, 13x30 min.) 
This cop comedy surrounds a group of detectives 
that form an odd family in their precinct in the 
outermost neighborhood of New York City. 
Growing Up Fisher (Comedy, 13x30 min.) 
Members of a uniquely spirited family have to 
make some adjustments when mom and dad get 
divorced, starting when dad (who is blind) moves 
into a bachelor pad and gets a new guide dog. 
Sean Saves the World (Comedy, 13x30 min.) A 
divorced gay dad becomes the full-time parent 
to his 14-year-old daughter and learns that jug¬ 
gling work and full-time fatherhood-not to 
mention his relentless mother-is the ultimate 
balancing act. 

Playing House (Comedy, 10x30 min.) A comedy 
about what happens when a single parent calls 
on her best friend, who is single and career- 
focused, to help her raise her new baby. 
Yonderland (Comedy, 8x30 min.) Follows the 
adventures of a 33-year-old mum as she finds 
herself accompanied by an enthusiastic elf in an 
extraordinary world inhabited by eccentric char¬ 
acters, some of whom happen to be puppets. 
Nowhere Boys (Comedy/drama, 13x30 min.) 
Four teenage boys go on an excursion trekking 
through dense forest, get lost and are caught in 
an unexpected and violent lightning storm. Sur¬ 
viving the night, the boys have returned, pres¬ 
ent day, to a world where they no longer exist. 


NERD CORPS 
ENTERTAINMENT 

3/FI., 1256 East 6th Ave. 
Vancouver B.C., V5T 1E7, Canada 
Tel: (1-604) 484-0266 

e-mail: info@nerdcorps.com 
website: www.nerdcorps.com 


★ 

NERD 
C O R R S 


Stand: 02.10 

Contact: Asaph Fipke, CEO & fndr.; Ken Faier, 
pres. 

PROGRAM HIGHLIGHTS 
Endangered Species (Comedy, 26x30 
min./52x11 min.) A bunny, a squirrel and a gull 
find themselves in ridiculously dangerous-and 
always hilarious!—situations whenever they try 
to go about their daily life. 

Slugterra (Action, 39x30 min.) Eli Shane and his 
friends must protect the underground world of 
Slugterra by collecting and dueling with magic 
transforming critters called slugs. 

Rated A for Awesome (Comedy, 26x30 
min./52x11 min.) Les and his friends are on a 
mission: to fight back against "blah" using all 
their powers of awesomizationl 
League of Super Evil (Comedy, 39x30 
min./78x11 min.) Armed with a whole new 



Nerd Corps' Rated A for Awesome 


612 World Screen 10/13 

















TV LISTINGS 27 


approach to badness, follows four super villains 
who have set their sights on nothing less than 
total neighborhood domination! 

Storm Hawks (Action, 52x30 min.) Five mis¬ 
matched teens take on the mission of the 
famous Sky Knights to defend the sky-high 
world of Atmos from Master Cyclonis. 


NEW DOMINION PICTURES 

1000 Film Way, Suffolk 
VA 23434, U.S.A. 

Tel: (1-757) 923-1300 

e-mail: kristen.eppley@newdominion.com 
website: www.newdominion.com 



Stand: 14.28 

Contact: Nicolas Valcour, CEO; Kristen Eppley, 
SVP, inti. dist. 



New Dominion's Drum Heads 


PROGRAM HIGHLIGHTS 
FantomWorks (Reality, 6x60 min. HD) Every 
week old cars come with new obstacles, includ¬ 
ing irate owners, personality clashes, cost over¬ 
runs, parts problems and walkouts. 

A Haunting (Paranormal/docudrama, 53x60 
min. HD) Between the world we see and the 
things we fear there are doors. When they are 
opened, nightmares become reality. True stories 
of the innocent and the unimaginable. 

Surf Life (Doc., 1x60 min. & 5x30 min. HD) Fol¬ 
low surfer Hagan Kelley, a self-proclaimed 
"wavehunter," on the road to exotic discovery in 
the Caribbean Islands in search of epic waves. 
Drum Heads (Reality, 5x30 min. HD) Small-town 
brothers Mike and Scott create a world- 
renowned drum-kit business from their grand¬ 
parents' basement, proving that success comes 
from relentlessly pursuing your passion. 

Fire Zone (Docureality, 4x30 min. HD) U.S. 
Forest Service firefighters risk everything in 
battles against nature's blazing fury. Follow 
them in the rugged mountains of the Pacific 
Northwest. 

Tainted Love (Doc., 34x30 min. HD) Exposes 
modern-day slave trading and human traffick¬ 
ing, talks to victims and experts and celebrates 
the efforts of those fighting to set them free. 
The R.I.P. Files (Docureality, 10x30 min. HD) 
Paranormal investigators use science and meta¬ 
physics to connect the worlds of the living and 
the dead. 

Jump Shipp (Reality, 10x30 min. HD) Josh Shipp 
intervenes in a person's life, offering a once-in- 
a-lifetime opportunity to live out their dreams 
and showing them that quitting isn't for losers. 
Roadworthy the Invisible Children Tour 
(Docureality, 10x30 min. HD) A behind-the- 
scenes look at the Invisible Children volunteers, 
raising awareness and support to help end the 
bloodshed in Central Africa. 

The Unroad Trip (Reality, 4x60 min. HD) Join 
quirky eco-adventurer Boaz Frankel on his 
12,000-mile journey across America by camel, 


couch bike, canoe, motorized cooler and 100 
other modes of transportation. 


NHK ENTERPRISES (NEP) 

4-14 Kamiyama-cho, Shibuya-ku 
Tokyo, 150-0047, Japan 
Tel: (81-3) 3468-6984 

e-mail: info-w@nhk-ep.co.jp 
website: pf.nhk-ep.co.jp 


nep 

Stand: 06.01 

Contact: Hideki Akiyama, exec. mng. dir.; Mikio 
Sato, snr. corp. officer, media strategy dept.; 
Fumio Narashima, snr. corp. officer, pgm. sales & 
dvpmt., inti, business group; Tomoko Maruda, 
exec, controller gen., acq. & strategic dvpmt., inti, 
business group. 

PROGRAM HIGHLIGHTS 

Design Ah! Season 2 (Children's/educational, 

20x15 min.) Encourages children and adults alike 

to discover the fun and fascination of design and 

provides the first steps for cultivating "design 

thinking." 

The New "Made in Japan" (Current affairs, 
2x50 min.) Many Japanese companies are seek¬ 
ing a comeback with new technological strate¬ 
gies and revisions of old structures. 



NHK Enterprises' Mt Fuji: A World Heritage 
Site Blessed with Water 


Shima Kosaku's Asian Entrepreneurs (Current 
affairs, 6x49 min.) Blending documentary 
footage with animation, the series focuses on 
prominent entrepreneurs to look into what lies 
behind the scenes of Asian business. 

Legends of the Deep (Nature, 2x52 min.) Using 
cutting-edge scientific technology, the "phan¬ 
tom" legends of the deep are captured in this 
series, including the mysterious Giant Squid and 
living fossils, Deepsea Sharks. 

Wildlife Guardians of the Kelp Forest: Sea 
Otters (Nature, 1x49 min.) Sea otters thrive 
amongst the forest of giant kelp and also help 
protect the kelp at Monterey Bay in California. 
Robot Revolution: Will Machines Surpass 
Humans? (Science & tech., 1x49 min.) Exploring 
the forefront of humanoid robots, which are 
developing rapidly after the recent nuclear dis¬ 
aster in Fukushima. 

Cosmic Front First Stars—Let There Be Light! 

(Science & tech., 1x59 min.) Focusing on the 
"First Stars" that ended the darkness after the 
creation of the universe and dramatically 
changed its nature. 

The Origins of Disease (Science & tech., 4x49 
min.) Looking at the condition of modern 
patients, the series delves several million years 
into the past to find traces of diseases’ origin. 
Mt. Fuji: A World Heritage Site Blessed with 
Water (Culture & travelogue, 1x50 min.) Focus¬ 
ing on Mount Fuji's natural wonders created by 
water such as a gigantic underground water 
vein, an ice palace deep within a cave and a hid¬ 
den underwater tunnel. 


Log Horizon (Animation, 25x24.5 min.) While 
playing an online game, 30,000 players find 
themselves trapped in another world, including 
Shiroe, an eight-year veteran gamer. He forms a 
guild called "Log Horizon" and sets out with his 
friends to change the world. 


NORDICWORLD 

Karl Johansgate 14 
0154 Oslo, Norway 
Tel: (47) 2281-4299 

e-mail: tbc@nordicworld.tv 
website: www.nordicworld.tv 


Nordic 


World 

-- 




Stand: R31.18 

Contact: Espen Huseby, CEO; Jan Sailing, COO & 
sales dir.; Ole Steen Stolberg, sales exec., ready 
made; Ann Christin Siljan, sales exec., formats; 
Bente Sagplads, sales exec.; Tea Bakstad Carlsen, 
product & material coord. 

PROGRAM HIGHLIGHTS 
Exit Afghanistan (Doc., 1x58 min.) Unique 
footage, dramatic material as well as personal, 
captivating stories from war-torn Afghanistan. 



NordicWorld’s Celebrities on Skis 


Let the Scream Be Heard (Doc., 1x52 min.) An 
artistic investigation to unveil the secret behind 
the greatness of iconic Norwegian artist Edvard 
Munch's creative life, spanning over 62 years and 
over 40,000 works of art. 

The Green Planet (Nature/current affairs/histo¬ 
ry doc., 3x52 min.) Looks at the efforts made by 
the nation states of the world to tackle defor¬ 
estation and climate change and comes up with 
solutions to the problems that face us all. 
Mammon (Thriller/crime, 6x45 min.) A thriller in 
the spirit of All the President's Men, however in 
this story not all journalists are good, and the 
hunt for truth is far more personal. 

The King of Christmas (Children's, 24x20 
min.) A blend of magic, knights and friendship, 
centered upon the adventures of Kevin, who, 
close to where he lives, stumbles upon a hid¬ 
den valley peopled by a community of knights. 
In The Dark (Ent. format) The classic comedy 
format features three couples competing in 
crazy challenges in absolute pitch darkness. 

The Extreme Pop-Up Challenge (Factual ent. 
format) A master chef creates a pop-up restau¬ 
rant in the most unlikely locations. In just one 
day, with the use of local food, he will create a 
restaurant serving 100 plates. 

Drunk (Factual ent. format) In a controlled stu¬ 
dio setting, a bunch of hip human guinea pigs 
will be served an explosive cocktail of hard drinks 
and spectacular scientific experiments. 

U-Turn (Factual ent. format) Over six months (10 
programs) a well-known health expert will treat 
eight patients suffering from lifestyle diseases 
without any medication. 

Celebrities On Skis (Ent. format) Brings 
together six inner-city celebrities for the very 
first skiing vacation of their lives! 


NOTTINGHAM FOREST 

C/Covarrubias, 22 - 3°D 
28010 Madrid, Spain 
Tel: (34-914) 467-300 

e-mail: info@nottinghamforest.es 
website: www.nottinghamforest.es 


MEDIA ADVISORS 

Stand: R36.07 (TVE) 

Contact: Laura Garcia Ortega, head, inti, 
sales & lie. 



Nottingham Forest's Jokebox 

PROGRAM HIGHLIGHTS 
Sendokai Champions (6-9 CGI animation, 
26x12 min.) Four students of our planet are cho¬ 
sen to save us from an inter-dimensional inva¬ 
sion. They will face fantastic adventures in order 
to preserve peace on Earth. 

Jokebox (Teen/young adult animation, 156x2 
min.) The first animated series for adults based 
on sketches with hilarious characters. 


ONZA DISTRIBUTION 

Principe de Vergara, 57. Esc. B. 1°A 
28006 Madrid, Spain 
Tel: (34-91) 562-0671 

e-mail: onza@onzadistribution.com 
website: onzadistribution.com 



onZQ distribution 


Stand: R33.18 

Contact: Gonzalo Sagardia, mng. dir. 

PROGRAM HIGHLIGHTS 

The Avatars (Youth comedy, 52x24 min. HD) 

Premiering soon on Disney Channel Italy and Rai 

Gulp, a series about the power of music and 

friendship. 

Roman Engineering (History doc., 4x52 min. 
HD) A high-budget documentary on Roman 
aqueducts and cities, garnished with incredible 
3D animation. 

Yasuni, The Gods' Cursed Gift (Doc., 1x54 min. 
HD) Focuses on tribes living in Yasuni, in the deep 
Ecuadorian Amazon, a territory that is both one 
of the largest biosphere reserves of the world 
and a large land full of oil. 

The Anthill (Ent. magazine, 1,110x45 min.) 
Seven seasons of a magazine show in which 
each night a famous guest is invited to spend 
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time with both ants and play around with the 
scientist. 

DNA (Ent./game show) The participant must 
choose a father or mother from one of two 
groups of people present on stage, and unite 
them with their corresponding child, who will 
be among the people in the other group. 



Onza Distribution's The World Upside Down 


The World Upside Down (Soap opera, 125x50 
min.) Constanga, Joao and Catarina are three 
very different siblings, united by their love for 
their father. They're about to lose him. 

Crossed Destinies (Soap opera, 228x50 min. HD) 
Two physically identical women, they've never 
seen each other, they have no blood relation, and 
have never met before. An unexpected meeting 
will change their lives forever. 

Synchronized (Factual, 8x52 min.) The stories 
of 24 different people, from 24 different cities 
around the world. They're fun and outgoing, and 
allow the viewer to delve into their lives and 
learn about their ambitions and projects. 

21 Days (Factual) For 21 days, presenter Adela 
Ucar will become immersed in the lives of dif¬ 
ferent groups of people. 

Karlos Arguinano Cuisine (Lifestyle/cooking, 
505x30 min.) A cooking show hosted by Karlos 
Arguinano, who, with his amazing culinary and 
people skills, is able to connect with the viewer 
with friendliness, simplicity and humor. 


ORF-ENTERPR1SE 

Am Europlatz 1, Bldg. A 
1120 Vienna, Austria 
Tel: (43-1) 87878-13030 

e-mail: contentsales@orf.at 
website: contentsales.ORF.at 



ENTERPRISE 


Stand: 21.01 

Contact: Marion Camus-Oberdorfer, head, con¬ 
tent sales inti.; Armin Luttenberger, sales dir., TV; 
Johannes Stanek, sales mgr., TV; Rudolf Kaiser, 
sales mgr., TV; Monika Kossits, sales mgr., TV; 
Maximilian Wenzel, sales mgr., DVD & VOD. 
PROGRAM HIGHLIGHTS 
A Tiger Called Broken Tail (Nature/wildlife doc., 
1x52 min.) On a spectacular odyssey across 
Rajasthan, Colin Stafford-Johnson reveals 
important truths about India's last wild tigers. 
Scorpions—Death on 8 Legs (Nature/wildlife 
doc., 1x52 min.) This film follows the photopho¬ 
bic creatures through rainforests and deserts, 
shows how they live and hunt and sometimes 
even become the victims of other predators. 
Triumph of the Tomato (Doc., 1x52 min.) This 
film squeezes inside the tomato, literally, to show 
how it manages to make itself irresistible. 



ORF-Enterprise's Scorpions-Death on 8 Legs 


Shadows of the Past—The Vienna Philhar¬ 
monic Orchestra 1938-1945 (Music/doc., 
1x35 min.) Highlights the consistency with 
which the Vienna Philharmonics charged a com¬ 
mission of historians to clear their Nazi past. 
Gonsalvus, the True Story of Beauty and the 
Beast (Doc., 1x50 min.) This is the archetypal tale 
of how ignorance and cruelty can only be over¬ 
come by love. 

Rio de Janeiro—Peace to the Favelas (Current 
affairs doc., 1x28 min.) A visit to the Morro do 
Alemao favela, which, until recently, was known 
as the most dangerous part of Rio de Janeiro. 
Emperor Franz Joseph and World War I (His¬ 
tory doc., 1x50 min.) The film shows the first 
three years of war, analyzing its background, 
motives and mechanisms. 

Sun-Seeking Creatures—A Mediterranean 
World (Nature/wildlife doc., 1x52 min.) Follows 
in the tracks of the widest variety of creatures 
in the Mediterranean section of the Danube. 
Never Kiss a Christmas Angel! (TV movie, 1x90 
min.) It could all be so simple and harmonious. 
But during Christmas, Lina realizes that life could 
have better things in store for her. 

Mr. Punch (Kids, 30x25 min.) Interactivity is an 
integral part of the show as Mr. Punch rhymes 
and sings with the kids. 


PASSION DISTRIBUTION 

Elsinore House 
77 Fulham Palace Rd. 

London W6 8JA, U.K. 

Tel: (44-207) 981-9801 

e-mail: info@passiondistribution.com 
website: www.passiondistribution.com 


passion 

DISTRIBUTION 


Stand: H4.30 

Contact: Sally Miles, CEO; Nick Rees, mng. 
dir.; Emma Simpkins, dir., sales; Hana Palmer, 
head, sales; Maria Ishak, snr. sales mgr.; Beat¬ 
rice Rossmanith, sales mgr.; Rebecca Thomas, 
sales mgr.; Lorenzo Bertolotti, sales exec.; Nick 
Tanner, sales exec.; Arabella Field, jnr. sales 
exec.; Fraser Cameron, PR & mktg. mgr.; Alex 
Lee, mktg. coord.; Sophie Halton, jnr. acq. 
exec. & exec. asst, to CEO. 



Passion's Dream School 

PROGRAM HIGHLIGHTS 
Dream School (Factual ent., 6x60 min.) The 
U.S. version of Jamie Oliver's Dream School in 
which celebrities become teachers and give 


15 high school dropouts the chance to turn 
their lives around. 

Klondike Gold Fever, Season 2 (Factual ent., 
10x60 min.) We follow four gold mining crews as 
they continue to search the mountains for their 
big payday. 

Bad Teachers (Crime & investigation, 3x60 
min.) Investigates teachers who use their 
femininity to lure their teenage students into 
twisted affairs. 

Diamond Collar (Factual ent., 10x30 min.) 
Follows an ex-mafia member as he runs 
Brooklyn's top dog-grooming parlor. 
Breaking Ice (Doc., 6x30 min.) Follow billion- 
dollar icebreaking ships as they travel perilously 
though the Arctic and Antarctic, the world's 
most isolated and unforgiving regions. 

Legal Diva (Factual ent., 6x60 min.) Loredana is 
a police-officer-turned-lawyer on a mission to 
help regular people, but it's often a fine line 
between right and wrong. 

Full Throttle Saloon, Season 5 (Factual ent., 
10x60 min.) Another season of high-octane 
drama following Michael Ballard and his team as 
they prepare the bar for the annual arrival of half 
a million motorcyclists. 

Hotel of Mum and Dad (Factual ent., 6x60 
min./format) In each episode follow the highs 
and lows as two couples move out of their 
parents' homes to road-test living on their 
own for a week. 

Dynamo, Season 4 (Ent., 4x60 min) Dynamo has 
stunned audiences with his mix of illusions and 
sleight of hand. This fourth season brings you 
even more jaw-dropping magic. 

Timber Kings (Factual ent., 10x60 min.) Follows 
the best log builders on the planet as they hand¬ 
craft stunning homes for the rich and famous 
around the world. 


PEACE POINT RIGHTS 

78 Berkeley St. f Toronto 
ON M5A 2W7, Canada 
Tel: (1-416) 365-7734 x203 

e-mail: sales@peacepoint.tv 
websites: www.peacepointrights.tv, 
www.peacepoint.tv 



Rights 


Stand: 11.28 

Contact: Les Tomlin, pres. & CEO; Julie Chang, 
VP, business affairs & acq.; Eric Muller, VP, inti, 
sales & acq.; Raul Escudero, sales exec., lifestyle 
& nonfiction. 

PROGRAM HIGHLIGHTS 
Played (Drama, 13x60 min.) From Muse Enter¬ 
tainment and Back Alley Productions, this drama 
follows an elite undercover police unit as it infil¬ 
trates impenetrable criminal circles. 

JFK: The Smoking Gun (Doc., 1x90 min.) Looks at 
the assassination of John F. Kennedy through the 
forensic analysis conducted by Colin McLaren, a 
foremost Australian homicide detective. 

Colin and Justin's Cabin Fever (Lifestyle/reno¬ 
vation/design, 13x30 min.) Colin McAllister and 
Justin Ryan transform their lakeside fixer-upper 
into a rural sanctuary worthy of Hollywood stars. 
Frontier Vets (Reality, 13x30 min.) Eight final- 
year vet students embark on a journey of self 
discovery as they take on the responsibility of 
running an animal clinic in a remote commu¬ 
nity surrounded by the Kruger National Park. 
The DNA of GSP (Sports doc., 1x90 min./2x60 
min.) An in-depth exploration of UFC's reigning 
welterweight champion, Georges St-Pierre, the 


motivation behind his career and life, and the 
strategy used in his MMA fights. 

The Child (Thriller, 1x106 min.) Defense attor¬ 
ney Robert Stern's new client Simon, a 10-year- 
old boy with a brain tumor, insists he was a mur¬ 
derer in a former life. 

The Knife That Killed Me (Feature, 1x100 min.) 
A gripping and topical story about peer pressure 
and bullying, and the tragic consequences that 
can occur as a result. 

Outpost 11 (Sci-fi, 1x92 min.) Set in an alterna¬ 
tive past where steam power still rules the world, 
the story of three soldiers manning a remote lis¬ 
tening post in the Arctic Circle. 



Peace Point's Played 


Dementamania (Horror/thriller, 1x83 min.) When 
Edward is stung by a mysterious bug, it results in 
a rash, and unlocks the door to a secret world 
inside his head causing nightmarish fantasies to 
manifest themselves within vivid hallucinations. 
Sadourni's Butterflies (Art-house drama, 
1x93 min.) A dwarf is confronted with a 
dilemma; escape from prison and endure the 
life of a fugitive, or adjust to society's expec¬ 
tations through a physical metamorphosis. 


PEACOCK ALLEY 
ENTERTAINMENT 

161 Liberty St. LL1 f Toronto 
ON M6K 3G3 f Canada 
Tel: (1 -416)-479-9292 

e-mail: sales@peacockalleytv.com 
website: www.peacockalleytv.com 



PEACOCK ALLEY ENTERTAINMENT 

Stand: 02.10 (Canada Pavilion) 

Contact: Carrie Mudd, pres.; Neil Court, chmn.; 
Craig McGillivray, VP, dist; Alex Nisenker, mgr., 
sales & business affairs. 

PROGRAM HIGHLIGHTS 
Money Moron (Lifestyle, 24x30 min.) 
Financial guru Gail Vaz-Oxdale follows cou¬ 
ples as they face up to their money mistakes 
or risk one of them walking away from the 
relationship. 

Brave New Girl (Lifestyle, 8x30 min.) Follows the 
life of Jenna Talackova and her attractive, young 
and eclectic entourage as they strive for suc¬ 
cess, love and the limelight in the big city. 



Peacock Alley's Brave New Girl 
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High Tech Rednecks (Factual, 8x60 min.) Fol¬ 
lows the massive builds and high-octane antics 
of the Critter Gitters blunting Equipment Com¬ 
pany as their merry band of redneck mechanics 
construct and modify some of the most badass 
vehicles on the planet 

Lowcountry Raiders (Factual, in dvpmt.) Set in 
the high-stakes, cutthroat and secretive world of 
fossil hunting, where explorers risk life and limb 
to find their treasure. 


PGS ENTERTAINMENT 

6 Rue Galilee 
75116 Paris, France 
Tel: (33-1) 8364-3463 

e-mail: sales@pgsentertainment.com 
website: www.pgsentertainment.com 


pgs 

ENTERTAINMENT 


Stand: 25.02 

Contact: Philippe Soutter, pres.; Guillaume 
Soutter, pres., PGS HK Ltd. 

PROGRAM HIGHLIGHTS 
Ladybug (6-12 action adventure, 26x30 
min.) Ladybug, the girl superhero, is helped 
by Chat Noir in her mission to capture the 
Akumas, evil creatures led by ButterFly, and 
save Paris. 

Robin Hood (6-10 action adventure, 52x11 
min.) At the age of 10, Robin of Locksley is 
more mannered than most adults. A bundle 
of energy, courage and humor, he never 
misses out on an opportunity to have fun! 
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PGS's The Dungeon of Naheulbeuk 


Heroes United (4-8 action adventure, 104x11 
min.) Welcome to a planet where anything can 
happen: pirates, knights, robots, cowgirls, glittery 
fairies and princesses are all a part of these 
hijacked fairy tales! 

The Little Prince S3 (Kids & family adventure, 
78x30 min./24 mini-movies) The Little Prince 
needs to save planets from the chaos that the 
Snake has sown. 

The Jungle Bunch: To the Rescue! (Kids & fam¬ 
ily comedy, 52x11 min., 1x60 min. & 26x90 sec.) 
Join the quirkiest friends in their missions to res¬ 
cue animals from the jungle. With Maurice the 
tiger-penguin, it's full of laughs! 

The Dungeon of Naheulbeuk (8-12 action 
adventure, 3x75 min.) Zangdar uses his inherited 
fortune to acquire a castle that he must protect 
from those seeking to acquire its treasures. 
Marsupilami Hoobah Hoobah Hop! (6-10 
comedy, 78x30 min.) The Palombian jungle is 
threatened; the Marsupilami needs to do his best 
to preserve the green hell with the help of 
Hector and his family. 

SLAM7 (8-12 action adventure, 3x75 min.) The 
first "reality superhero series," created by and 
starring Stan Lee. 

Secret KidVenture Club (6-10 edutainment, 
26x30 min.) Teaches kids morals and ethics of 
the business world through entertainment. 


Warren Buffet advises our teenagers in their 
uncommon missions. 

Thomas Edison's Secret Lab (6-8 edutainment, 
52x26 min.) Thomas Edison is back with a new 
invention for kids that makes science a blast! A 
comedic concoction of wild science experiments 
and invention combined with crazy characters. 


PLANETA JUNIOR 

Via E. Tazzoli, 15, 20154 Milan, Italy 
Tel: (39-02) 9737-8945 

e-mail: lvismara@it.deaplaneta.com 
website: www.planeta-junior.com 
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Stand: R29.01 

Contact: Lucia Vismara, sales mgr.; Judit Foz, 
sales mgr.; Mauro Gilardi, country mgr.; Diego 
Ibanez Belaustegui, inti, commercial dir. 



Planeta Junior's Egyxos 

PROGRAM HIGHLIGHT 

Egyxos (Animation, 26x30 min.) The final clash 
of the Egyxos is about to begin. The fate of the 
two worlds lies in Leo's hands. 


POWER 

34 Gresse St., London WIT 1QX, U.K. 
Tel: (44-207) 323-0070 

e-mail: info@powcorp.com 
website: www.powcorp.com 


POWER 


Stand: R29.23 

Contact: Susan Waddell, CEO; Andrew White- 
man, head, sales planning & operations; Steve 
Turney, VP, sales & acq.; Georgina McNeilly, VP, 
inti, sales; Pepe Echegaray, sales, Latin America; 
Adam Jones, mktg. mgr.; Nadine Margolis, exec, 
asst, to CEO. 

PROGRAM HIGHLIGHTS 
New Worlds (Period drama, 4x60 min.) Four 
young men and women in America and England 
struggle against tyranny and oppression in the 
turbulent 1680s. 

Scarecrow (Horror, 2x60 min.) Surviving the 
night becomes a distant prayer for a motley 
group of students when a local legend is 
revealed to be a terrifying reality. 

Air Force One is Down (Action/thriller, 2x120 
min.) A fearless rogue soldier, a former general 
and the U.S. President become pawns in a 
deadly contest of wills on a global scale. 

Cat. 8 (End of the world drama, 2x120 min.) The 
greatest breakthrough in global defense 



Power's Delete 


becomes the greatest weapon known to man- 
and the irreversible catalyst in bringing about 
Armageddon. 

Delete (End of the world drama, 2x120 min.) A 
global communications system morphs into a 
conscious artificial intelligence entity with the 
sole purpose of destroying mankind. 

Eve of Destruction (End of the world drama, 
2x120 min.) The discovery of "Dark Energy," a 
limitless power source, threatens to become the 
end of life as we know it. 

Exploding Sun (End of the world drama, 2x120 
min.) A historic space launch triggers a solar- 
storm event that could have cataclysmic reper¬ 
cussions for the planet if it isn't stopped in time. 
Ring of Fire (End of the world drama, 2x120 
min.) A localized volcanic eruption triggers an 
effect called the "Ring of Fire" that threatens to 
destroy life on Earth. 

Breaker Morant (History doc., 2x60 min.) A doc¬ 
umentary about the exploits, court martial and 
execution of Australian folk hero Harry Morant 
during the Boer War. 

Message for Mandela (Modern history doc., 
1x60 min.) A look at the spy-thriller gadgets and 
activities used by the underground anti¬ 
apartheid movement. 


RAINBOW 

Via Brecce, 60025, Loreto (AN), Italy 
Tel: (39-071) 7506-7500 

e-mail: info@rbw.it 
website: www.rbw.it 



Stand: R33.01 

Contact: Iginio Straffi, CEO; Joanne Lee, COO; 
Luana Perrero, TV sales mgr.; Cristiana Buzzelli, 
VP, contents-digital & publishing; Luca Vecci, 
sales & lie. mgr. 

PROGRAM HIGHLIGHTS 
Winx Club 6 (Comedy/action animation, 26x30 
min.) This new fairy adventure sees a witch join 
Cloudtower, who teams up with the Trix. The 
Winx fight back, but can they win the day? 

R.I.P. (Animation, 26x30 min.) Teddy the skeleton 
must support his policeman father while con¬ 
tending with his gossipy mother and helping his 
sister. Who says the dead rest in peace? 

Royal Academy (Animation, 26x30 min.) Fairy 
tales come to life at Royal Academy, where Rose 
Cinderella and her classmates must combine 
study with dealing with their families. 

Winx Club 5 (Comedy/action animation, 26x30 
min.) The Winx face a new underwater villain-a 
triton who wants to rule all the worlds of the 
Magic Dimension by spreading magic pollution. 
Winx Club 3D—Magical Adventure (3D ani¬ 
mated feature, 1x80 min.) I/I///7 XC/l/ 6 gets the 
3D treatment in this movie. Can the Winx res¬ 



Ra in bow’s PopPixie 


cue the Magic Kingdom after a terrible secret is 
revealed? 

Winx Club TV Movies (Kids animation, 4x45 
min.) The four special TV movies revolve around 
the origins of the Winx Club and represent an 
unmissable experience for fans. 

Mia and Me Season 1 and 2 (Live action & CGI, 
52x30 min.) Mia has to balance fitting in at 
school with her other life in magical Centopia, 
where she becomes the key to saving the world. 
GON (Comedy animation, 52x11 min.) GON is a 
small, inquisitive and adventurous creature who, 
just like kids, gets into trouble easily and loves 
playing and eating delicious food! 

PopPixie (Animation, 13 min. eps.) Follow the 
extraordinary everyday life of the Pixies in Pixie- 
ville, a world full of magic creatures that's wait¬ 
ing to be explored and discovered. 

Huntik Season 1 and 2 (Animated adventure 
comedy, 52x30 min.) Adventurous journeys 
await across Europe, South America and Africa, 
where our heroes search for powerful amulets 
that will help them to stop the evil Organization. 


RCN TELEVISION 

Avenida de las Americas #65-86 
Bogota, Colombia 
Tel: (571) 426-9292 
xl 189/1190/1199 

e-mail: mhernand@rcntv.com.co 
website: www.rcnventasinternacionales.com 


CS3 

RCN TELEVISION 

Stand: 11.22 

Contact: Gabriel Reyes Copello, pres.; Maria 
Lucia Hernandez, inti, sales dir.; Lina Maria 
Waked, inti, sales; Monica Alvarez, inti, sales; 
Ricardo Cruz, dir., acq.; Sara Gutierrez, VP, 
pgmng. 

PROGRAM HIGHLIGHTS 
Tres Caines (The Three Cains) (Series, 75x60 
min.) The real-life story of the Castano brothers, 
who shook Colombia's history in their quest for 
justice and vengeance after suffering a family 
tragedy at the hands of the guerillas. 

Alla Te Espero (Wait for Me!) (Telenovela, 
120x60 min.) Rosa Maria supports her husband 
to make his American dream come true. He 
betrays her while living in New York. She falls in 
love with the man who is currently her boss, but 
he has no idea that she has a son-who followed 
his father to America. 
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RCN's Secretos del Para iso 


Amo de Casa (House "Man") (Telenovela, 
120x60 min.) Francisco loses his bank job and 
goes from being an executive to househusband 
to divorcee. 

Chica Vampiro (Vampire Girl) (Telenovela, 
120x60 min.) Daisy and Max are destined to be 
together, until a fatal accident turns her into a 
vampire. 

Mama Tambien (Mom by Accident) (Teleno¬ 
vela, 80x60 min.) A group of teenagers from dif¬ 
ferent social strata have something in common- 
the harsh reality of an unwanted pregnancy. 
Comando Elite (Elite Commando) (Series, 
80x60 min.) Seven stories inspired by the book 
Objective 4 by German Castro Caycedo narrat¬ 
ing the intelligence operations that the Secret 
Police, backed by the National Army, performed 
to locate and capture the most important crimi¬ 
nals in the last decade in Colombia. 

Secretos del Paraiso (Secrets of Paradise) 
(Telenovela, 120x60 min.) Victoria Marquez 
thinks she is in love with her husband until her 
brother-in-law seduces her. 

El Dia de la Suerte (Your Lucky Day) (Tele¬ 
novela, 120x60 min.) To be true to his wife's last 
wish, Midas Sanclemente decides to hand out 
part of his fortune to three ordinary people. 

El Mexicano (Alias the Mexican: The 
Orange Grove Monster) (Series, 80x60 
min.) A farmer with few opportunities in life 
gets mixed up in illegal business, which, dur¬ 
ing a two-year period, provides him with 
enough money to put the Colombian govern¬ 
ment in jeopardy. 

Manual Para Ser Feliz (Quest for Happi¬ 
ness) (Series, 90x60 min.) A 40-year-old loser 
decides to follow a self-help book he found 
at a bookstore. 


RED ARROW 
INTERNATIONAL 

Medienallee 7 

85774 Unterfoehring, Germany 
Tel: (49-89) 9507-2320 

e-mail: sales@redarrowinternational.tv 
website: www.redarrowinternational.tv 


"RED ARROW ERNATIONAL 

Stand: H4.12 

Contact: Jens Richter, mng. dir.; Axel Bohm, 
SVP, sales, CEE, Spain, Italy & SVP, fiction 
acq.; Yan He, SVP, sales, Asia Pacific, Middle 
East, Africa; Irina Ignatiew, SVP, sales, German¬ 
speaking territories, France; Caroline Kusser, 
SVP, sales, North America; Henrik Pabst, SVP, 
sales, Scandinavia, Benelux, U.K. & SVP, for¬ 
mat acq.; Aline Avedikian, sales mgr., France; 
Shakira Hoffmann, sales mgr., CEE; Jamie I, 
snr. sales mgr., Asia; Tobias Schulze, sales 
mgr., German-speaking territories, Turkey; 
Zasha Robles, dir., Spiral Inti. 


PROGRAM HIGHLIGHTS 
The Escape Artist (Thriller, 2x90 min./3x60 min.) 
David Tennant stars as a defense lawyer who 
specializes in getting people out of tight legal 
corners. But when his talents acquit the prime 
suspect in a horrific murder trial, that brilliance 
comes back to bite him. 

Lilyhammer (Dramedy, 16x45 min.) In season 
two (co-produced by Netflix), former mob fixer 
FrankTagliano is still under witness protection in 
Lillehammer, Norway. 



Red Arrow's Lilyhammer 


Johan Falk (Movie cycle, 6x90 min.) This grip¬ 
ping movie-cycle about detective Johan Falk and 
his special investigative unit is inspired by real 
cases, investigations and covert ops. 

Falco (Crime, 6x45 min.) Police officer Alexan¬ 
der Falco is shot in the head and falls into a 
coma, waking up 22 years later-to a com¬ 
pletely new world. 

Hellfjord (Comedy, 7x30 min.) Urban police offi¬ 
cer Salmander is banished to a tiny Norwegian 
fishing community after accidentally killing his 
horse in front of thousands of children. 

Ananda (Dramedy, 16x35 min.) Spurned by her 
lover Jonathan, Anna makes use of his last and 
unusual gift-a plane ticket to India, which he 
gives her so she can overcome the shock and 
sadness of their break-up. 

Mata Mata (Special, 1x90 min.) Follows young 
and upcoming Brazilian football talents for 
almost two years on their journey to reach their 
dreams-the World Cup 2014 in Brazil. 

The Taste (Cooking competition) By judging 
every dish blind, our celebrity mentors Anthony 
Bourdain, Nigel la Lawson, Brian Malarkeyand 
Ludo Levebvre focus purely on the taste. 

House Rules (Reality) Six couples are putting 
their homes on the line for a huge, life-chang¬ 
ing prize: the winner will have their entire mort¬ 
gage paid off. 

Married at First Sight (Reality) In this extreme 
social experiment, eight singles who have failed 
to find love take their most radical step: they 
will marry a complete stranger! 


RIVE GAUCHE TELEVISION 

15300 Ventura Blvd., Suite 507 
Sherman Oaks, CA 91403, U.S.A. 

Tel: (1-818) 784-9912 

e-mail: marine@rgitv.com 
website: www.rgitv.com 


Ri ve GaucheTeievEsioacom 
Stand: 26.01 

Contact: Jon Kramer, CEO; David Auerbach, 
pres.; Marine Ksadzhikyan, VP, inti, sales; 
Tomas A. Silva, VP, inti, sales; Bryan Gabourie, 
dir., inti, sales. 

PROGRAM HIGHLIGHTS 

Mountain Movers (8x60 min.) Follows Chris 

Gunnarson and the Snow Park Technologies 


team as they build some of the most impressive 
winter sports projects across the nation. 

The Illegal Eater (13x30 min.) Steven Page 
uncovers elusive restaurants in this series 
searching for the greatest underground food a 
city has to offer. 

Who Let the Dogs Out (26x30 min.) An animal 
loving series featuring Tillman the Skateboarding 
Dog and Norman the Scooter Dog in the quest to 
find the most incredible dogs. 

Buying Hawaii (10x30 min.) Takes clients to 
Hawaii to pick unique homes with access to 
great hunting, fishing, surfing, snorkeling, and 
other outdoor activities. 

Buying the Bayou (14x30 min.) Takes you 
deep into the marshes and waterways of the 
Bayou to see houses that can't be found 
anywhere else. 

Elder Skelter (3x60 min.) Unravels the shock¬ 
ing and bizarre stories of senior citizens who 
committed cold, calculating murders and other 
heinous crimes. 

Momo: The Sam Giancana Story (1x60 min.) 
Revealing who, why and how John F. Kennedy 
and Marilyn Monroe were murdered. 



Race to the Scene (8x60 min. HD) Hosted by 
Dolph Lundgren, features pairs of contestants 
competing in challenges and stunts inspired by 
memorable movie moments. 

Girls Guide to Depravity (26x30 min.) Scripted 
adult comedy about three best friends who have 
come up with their own set of rules designed for 
maximum pleasure and minimal heartbreak. 
Along for the Bride (1x60 min. & 6x30 min. HD) 
Takes viewers along for the ride leading up to the 
biggest day of a woman's life. 


RUSSIA TELEVISION AND 
RADIO/SOVTELEEXPORT 

37 Shabolovka str. 

Moscow 115162, Russia 
Tel: (7-495) 955-8920 

e-mail: ref.ste@vgtrk.com 
website: sales.vgtrk.com 


RUSSIA 

TELEVISION AND RADIO 


Stand: R31.01B 

Contact: Julia Matiash, dir., Sovteleexport; 
Maria Ryabova, mgr., inti, sales (worldwide, 
excl. CIS & Baltic states); Maria Brenerman; 
mgr., inti, sales (worldwide, excl. CIS & Baltic 
states); Ekaterina Grigorieva, head, sales, CIS 
& Baltic states. 

PROGRAM HIGHLIGHTS 
Demons (Drama, 4x44 min. HD) A psychological 
thriller based on Fyodor Dostoevsky's novel 
about a quiet provincial town turned upside 
down when its two prodigal sons return from 
St. Petersburg. 

Einstein: The Theory of Love (Drama, 4x44 
min. HD) The most important woman in Albert 


Einstein's life was Margarita Konenkova, the wife 
of a famous sculptor who was entrusted by the 
Soviet secret services to obtain intelligence on 
the development of the American atom bomb. 



Russia Television's Demons 


Life and Fate (Historical drama, 6x90 min. HD) 
The characters are involved in the Battle of Stal¬ 
ingrad. No matter what happens in their lives, 
their love is stronger than war and death. 
Secrets of the Institute for Noble Maidens 
(Costume melodrama, 259x44 min. HD) In 1880, 
as the Russian Empire is being shaken to its core 
by terrorism, the Smolny Institute for Noble 
Maidens is filled with curtsies, jokes, laughter, 
childhood infatuations and secrets. 

The Battle for Stalingrad: Memories Live On 
(History, 1x39 min. HD) The last of the surviving 
defenders of Stalingrad share their first-hand 
memories in this film about the legendary battle. 
WWI Top Secrets (History, 3x44 min. HD) 
After the Russian army's disastrous defeat in 
the war with the Kaiser, the Russian Empire 
collapsed and the Russian people were 
forced to abandon their faith and adopt the 
Bolshevik revolution. 

The Everyday Life of Russian Royalty (His¬ 
tory, 4x26 min. HD) The life of the Romanov roy¬ 
al family was richly chronicled in photos and on 
film, and subsequently preserved in the archives. 
Charles de Gaulle: His Majesty the President 
(History, 1x45 min. HD) The French President 
Charles de Gaulle was adored and lauded by 
some; hated and condemned by others. 

The Children Drew Death (History, 1x44 min. 
HD) Today, 65 years after the end of WWII, the 
surviving victims of Nazi horrors relate their 
experiences for the first time. 

Killers from Outer Space (Catastrophes, 1x44 
min. HD) Astrophysicists warn of the extremely 
high probability that a large asteroid, meteorite 
or comet will collide with the Earth. 


SBS INTERNATIONAL 

14 Herbert St. f Artarmon 
2064 NSW, Australia 
Tel: (61-2) 9430-3975 

e-mail: ips@sbs.com.au 

website: www.sbs.com.au/sbsinternational 


WSBS 

f f Internationa 

Stand: 04.42 

Contact: Lara von Ahlefeldt, head, pgm. sales; 
Carolyn Johnston, sales mgr. 

PROGRAM HIGHLIGHTS 
Destination Flavour Japan (Food/lifestyle, 
10x30 min. HD) Visit places off-the-beaten 
path and get to know the food, places, peo¬ 
ple and cultural history that make Japan such 
a fascinating place. 


616 World Screen 10/13 


























TV LISTINGS 31 


Luke Nguyen's France (Food/lifestyle, 10x30 
min. HD) Luke travels to France and discovers 
how Vietnamese recipes are influenced by 
French tastes and ingenuity. 

Marion's Thailand (Food/lifestyle, 8x30 min. 
HD) Australia's favorite MasterChef contestant 
travels back to her mother's native country to 
demonstrate how to cook genuine, authentic 
Thai meals at home. 



SBS's Destination Flavour Japan 


This Is Brazil! (Food/lifestyle, 12x30 min. HD) As 
interest builds in the lead up to the 2014 World 
Cup, well showcase the 12 capital cities playing 
host to the tournament in Brazil. 

Better Man (Drama, 4x50 min./2x100 min. HD) 
A powerful account of a young man desper¬ 
ately trying to provide for his family, for which 
he paid the ultimate price. 

Legally Brown (Comedy, 10x30 min. HD) Dar¬ 
ing new comedy series which pushes all the 
boundaries. 

Make Me a Cowgirl (Factual ent, 6x30 min. HD) 
Five "city" girls are sent to the Outback to learn 
how to muster cattle in a "fish-out-of-water" 
new reality series. 

The Vasectomist (Doc., 1x60 min. HD) Watch 
Doug Stein, an urologist who has performed 
over 27,000 vasectomies, as he travels the world, 
confronting the difficult ethical questions sur¬ 
rounding birth control. 

The President vs the Pirates (Doc., 1x52 min. 
HD) Somali-Australians return to their homeland 
with a mission: to piece together their broken 
State and set it on a path to becoming a mod¬ 
ern African nation. 

Once Upon a Time in Punchbowl (Doc., 4x52 
min. HD) An inside story of the succession of 
challenges that beset the Lebanese migrant 
community in Australia. 


SHAFTESBURY/ 

SMOKEBOMB 

163 Queen St. East, Suite 100 
Toronto, ON M5A 1 SI, Canada 
Tel: (1-416) 363-1411 

e-mail: saIes@shaftesbury.ca 
website: www.shaftesbury.ca 

Shaftesbury 

Stand: R27.12 

Contact: Christina Jennings, CEO & chmn.; 
Joanna Webb, SVP, content strategy; Adam 
Haight, SVP, scripted content; Katherine 
Wolfgang, VP, comms.; Ryan St. Peters, VP, sales; 
Rebecca Herr, mktg. exec. 

PROGRAM HIGHLIGHTS 
Mighty Mighty Monsters: Halloween Havoc 
and New Fears Eve (Animated kids' comedy, 
2x44 min.) Revolve around a group of classic 
movie monster kids, Frankie, Gunnar and Vlad, 
expelled from monster school and sent to a 
human immersion program at a "normal" 
middle school. 



Shaftesbury's Showdown: The Road to 
Nationals 


Backpackers (Comedy, 8x11 min.) This series for 
broadcast, web and mobile follows best friends 
Ryan and Brandon as they race across Europe in 
search of Ryan's missing bride-to-be. 

Long Story, Short (Drama, 11x5 min.) Series for 
web, mobile and broadcast follows a young 
woman and her two best friends as they navi¬ 
gate messy relationships, drunken mishaps and 
other humiliations on the road to adulthood. 
Good God (Comedy, 10x30 min.) Neurotic, left¬ 
leaning producer George Findlay (Ken Finkleman) 
agrees to run a new right-wing TV news network 
staffed by a dysfunctional team. 

State of Syn (Sci-fi motion comic, 8x5 min.) 
Futuristic sci-fi noir motion comic for broad¬ 
cast, web and mobile explores the mystery 
surrounding a technology corporation manu¬ 
facturing a highly addictive new sensory 
experience. 

Unlikely Heroes/Totally Amp'd (Kidscomedy, 
8x5 min./l0x6 min.) Unlikely Heroes follows the 
adventure of a rag-tag group of teens, while 
Totally Amp'd focuses on five teens with musi¬ 
cal talent, led by their manager. 

Showdown: The Road to Nationals (w.t.) 
(Doc., 1x60 min.) Charts the journey of two high 
school show choirs as they battle time, nerves 
and each other to create a routine for the Show 
Choir Canada National Championships. 

Romeos & Juliets (Doc., 1x60 min.) A look at 
the making of Romeo and Juliet in the studios 
of the National Ballet of Canada, as envisioned 
by choreographer Alexei Ratmansky. 

Why Men Cheat (Doc., 1x60 min.) Investigates 
the truth behind the motivations of powerful 
men who endanger marriages, reputations and 
careers in their quest for illicit moments. 

Who's Sorry Now? (Doc., 1x60 min.) Uses big 
marquee moments of regret from public figures 
to take a look at the art, the spin and the billion- 
dollar business behind The Big Apology. 


SIERRA/ENGINE 

TELEVISION 

9378 Wilshire Blvd. #210 
Beverly Hills, CA 90212, U.S.A. 
Tel: (1-424) 253-1084 

website: www.engine-ent.com 


SIERRA 


ENGINE 

TELEVISION 


Stand: Cl.14 

Contact: Chris Philip, CEO; Robert Kennedy, EVP, 
global sales & acq.; Paulette Bensussen, SVP, sales 


& business dvpmt. & mng. dir., Engine Latino; Pip 
Ngo, dvpmt./acq.; Hilary Taylor, mktg.; Pam 
Wilson, publicity; Tahir Aliyev, sales admin.; Noel 
Manzano, sales asst.; Nick Meyer, CEO, 
Sierra/Affinity; Marc Schaberg, COO/CFO, 
Sierra/Affinity. 



Sierra/Engine's Siberia 

PROGRAM HIGHLIGHTS 
The Black Box (Drama, 13x60 min.) Series for 
ABC about a neurologist who is part detective, 
part diagnostician, taking us inside the world of 
people outside the norm, even as she struggles 
to juggle her own secretly bipolar life. 
Crossbones (Action/adventure, 10x60 min.) It's 
1715 on the Bahamian island of New Providence, 
the first functioning democracy in the Ameri¬ 
cas, where Blackbeard reigns over a rogue nation 
of thieves, outlaws and miscreant sailors. 
Siberia (Drama, 12x60 min.) Reality-show 
contestants descend on the Siberian territory 
of Tunguska. When one is badly injured and 
no help arrives, the contestants realize that 
the strange occurrences are not part of the 
show. 

SAF3 (Action, 20x60 min.) From Greg Bonann, 
the creator of Baywatch, this U.S. syndicated 
series stars Dolph Lundgren as the leader of 
Southern California's elite task force of lifeguard, 
firefighter and coast guard heroes. 

The After (Drama) From Chris Carter, the creator 
of TheX-Files, a new show about the end of 
times, a chronicle of what could, and would, 
happen at the beginning of the end. 

Holmes on Homes (Lifestyle, 54x60 min.) North 
America's most trusted contractor helps unfor¬ 
tunate homeowners whose homes, lives and 
finances have been brutally disrupted by disas¬ 
trous renovations. 

Ghostbreakers (Comedy, 18x30 min.) With a 
slick, spooky brand of comedy-reality, Joey 
Greco ( Cheaters ) leads a team of specialists deep 
into the ghost-hunting fray. 


SMILEHOOD MEDIA 

Av. Cordoba 679, 7/FI. 

C1054AAF, Buenos Aires, Argentina 
Tel: (54-11) 5235-9500 

e-mail: sales@smilehood.com 
website: www.smilehood.com 



smilehood 


Stand: 06.30 

Contact: Guillermo Pino, pres.; Silvana 
D'Angelo, sales dir.; Anita Caratini, COO; Erika 
Lerebourg, sales asst. 

PROGRAM HIGHLIGHTS 

Plim Plim, A Hero of the Heart (Animated, 3 

seasons 20x7 min. HD/30 min. eps.) Revolves 



Smilehood’s Plim Plim, A Flero of the Fleart 


around the adventures of Plim Plim, a child who 
combines the features of a clown, hero and a 
magician. 

Wake Up with No Make Up (Musical youth 
series, 13x60 min.) A group of young people 
decide to create a band in an old firehouse. 
Segun Roxi (According to Roxi) (Sitcom, 
26x60 min.) A comedy about a politically incor¬ 
rect woman on a mission to emerge unharmed 
from the devastating experience of motherhood. 


SPI INTERNATIONAL/ 
FILMBOX 

55 White St., Suite 1A 
New York, NY 10013, U.S.A. 
Tel: (48) 512-097-546 

e-mail: lukasz.bulka@spiintl.com 
website: www.filmbox.eu 



Contact: Berk Uziyel, dir., new media & Film- 
Box Inti.; Revi Benshoshan, dir., acq.; Lukasz 
Bulka, dir., mktg. & PR. 

PROGRAM HIGHLIGHTS 
FightBox (TV channel, HD) Offers the best 
selection of martial arts from over 30 dif¬ 
ferent disciplines with HD coverage of pop¬ 
ular international competitions and live 
events. 

FashionBox (TV channel, HD) A style channel 
that covers the world's top designers, hottest 
brands and shopping trends. 

DocuBox (TV channel, HD) A nonfiction 
channel featuring documentary films on 
world culture, wildlife, history, popular sci¬ 
ence and more. 

360 TuneBox (TV channel, HD) A new 
worldwide music channel featuring 24 
hours of videos, mixed and organized into 
genre clusters: rock, indie, pop, electro, 
dance and hip-hop. 



SPI/FilmBox’s Fight Code on FightBox 
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FilmBox (TV channel, HD) A basic tier TV 
channel that offers blockbuster movies, hit 
TV series and mini-series to audiences 
across Central and Eastern Europe as well 
as Turkey. 


STARZ WORLDWIDE 
DISTRIBUTION 

9242 Beverly Blvd., Suite 200 
Beverly Hills, CA 90210, U.S.A. 
Tel: (1-424) 204-4110 

e-mail: info@starz.com 
website: www.starzglobal.com 



WORLDWIDE 


The Christmas Card (Holiday/family fea¬ 
ture, 1x90 min.) Jennifer returns home to 
take care of her sick father when she starts 
receiving Christmas cards from a secret 
admirer. She learns the cards are traveling 
through time and finds a way to communi¬ 
cate with him. 

Dan Vs. (Animated comedy, 53x30 min.) Dan, 
along with his reluctant sidekick Chris, hap¬ 
hazardly seeks revenge against the frustra¬ 
tions of modern life that conspire against him. 


STUDIO 100 MEDIA 

Nymphenburger Str. 82 
80636 Munich, Germany 
Tel: (49-89) 960-8550 

e-mail: info@studio100media.com 
website: www.studio100media.com 


Stand: RSV.25 

Contact: Gene George, EVP, worldwide dist.; 
Alisha Serold, VP, worldwide dist.; Alecia 
Dixon, VP, domestic TV sales; Meggan Kim¬ 
berley, sales exec.; Todd Bartoo, snr. mgr., 
sales & acq. 

PROGRAM HIGHLIGHTS 
Black Sails—Season 1 (Action/drama, 8x60 
min.) A gritty pirate action/drama following the 
most brilliant and feared pirate captain of his 
day, leading his crew for survival on New Provi¬ 
dence Island. 

The White Queen (Drama, 10x60 min.) Based 
on the historic novels by Philippa Gregory, a rich 
tale of love and loss, seduction and deception, 
betrayal and murder. 

Hit The Floor—Season 1 (Drama, 10x60 min.) 
Follows the sexy and dangerous world of the Los 
Angeles Devil Girls, the premiere dance team in 
all of professional basketball, where secrets and 
blackmail dance to an R&B beat. 

Magic City—Season 2 (Drama, 8x60 min.) Ike 
Evans risks everything in a life and death battle 
to rid his Miramar Playa Hotel of the mob and 
Ben "The Butcher" Diamond. 

Category 5 (Action/disaster feature, 1x90 min.) 
A series of disastrous geological coincidences 
occur, creating a perfect storm scenario and 
forming the largest hurricane in human history. 
One family is derailed by a series of intercon¬ 
nected events while trying to survive the storm. 
Destruction: Las Vegas (Action/disaster, 1x90 
min.) A furious windstorm hits Las Vegas and 
destroys everything in its path. Nelson and Olive 
must find a way to stop it before the city is 
entirely destroyed. 

Hidden Away (Thriller feature, 1x90 min.) A 
woman escapes her abusive husband with her 
young daughter. Ten years later, the husband 
tracks them down to learn about their new life 
until he can exact revenge. 



Starz's The White Queen 




Studioidq 

MEDIA 


Stand: R29.01 

Contact: Hans Bourlon, mng. dir.; Patrick Elmen- 
dorff, mng. dir.; Martin Krieger, head, inti. TV 
sales; Tanja Aichberger Schatzle, snr. sales exec.; 
Dorian Buhr, jnr. sales exec.; Nicole Braun, head, 
comms. 

PROGRAM HIGHLIGHTS 
Tashi (CGI, 52x11 min.) When Jack's parents 
bundle him off to stay with his distant cousin 
Tashi, the two boys become swept up in a series 
of wild adventures exploring a fantastical land 
far, far away and protecting Tashi's village from a 
host of creatures and villains. 



Studio 100's Galaxy Park 


SuperMegaHyperPets (CGI/3D, 52x12 min.) 
Always one to hatch a super plan, Timmy teams 
up with intergalactic alien pets to form a gang of 
superheroes who can save the world. 

Maya the Bee (CGI/3D, 78x11 min.) A story of a 
little bee that goes her own way. Her adventures 
sometimes lead her into trouble, but luckily she 
has Skip, an avuncular grasshopper, and Willy, 
her best friend. 

Vic the Viking (CGI/3D, 78x11 min.) Halvar, chief 
of the Flake tribe, tries desperately to teach his 
son Vic the true Viking way of life. They get 
involved in adventures accompanied by a color¬ 
ful crew of burly Vikings. 

Heidi (CGI/3D, 39x24 min.) Heidi lives happily 
with her grandfather in the scenic idyll of the 
Swiss Alps. Her best friends are Peter and Clara, 
with whom she embarks on exciting adventures. 
Hotel 13 (Live action, 120x12 min.) Six teenagers 
spend the time of their lives in a beautiful hotel 
on the coast, the setting for fun, intrigue and a 
big secret: where is room 13, which the stu- 
dents-and others-are looking for? 

Galaxy Park (Live action, Season 1: 52x12 min., 
2: 52x12 min.) Six teenagers working at an 
amusement park experience the summer of their 


lives. But there rapidly seems to be more to 
Galaxy Park than first impressions. 

ROX (Live action, Season 1:13x25 min., 2:13x25 
min. in prod.) The story of Rick, Olivia, Xavier and 
a car that is exceptional and out of this world. 
Together they solve and prevent crimes. 

Molly Monster (2D animation, 52x5 min. 
& 1x26 min. Christmas special) Molly is a 
happy little monster who lives in Monster- 
land with her parents and her best friend, a 
clockwork toy. 

Bibi Blocksberg (2D animation, 52x26 min.) 
Take flight with Bibi Blocksberg on her beloved 
broomstick and dive into the life of a schoolgirl 
who just happens to be a witch. 


SULLIVAN 

ENTERTAINMENT 

110 Davenport Rd. 

Toronto, ON M5R 3R3, Canada 
Tel: (1-416) 921-7177 

e-mail: inquire@sullivan-ent.com 
website: www.sullivanmovies.com 


sullivan 

entertainment 

Stand: 18.05 

Contact: Kevin Sullivan, CEO; Trudy Grant, pres. 
& exec, producer; Sharon Lee, mgr., sales & acq.; 
Marissa Asperjan, sales rep.; Petra Kobayashi, in- 
house prod. mgr. 

PROGRAM HIGHLIGHTS 
Ronaldinho Gaucho's Team (Kids/sports/edu¬ 
cational animation, 52x15 min. HD) Animated 
series created by Mauricio de Sousa based on a 
fictional childhood of two-time FIFA World 
Player of the Year Ronaldinho Gaucho. 

Super Rupert (Kids/youth/family, 13x30 min.) 
This boys' action, half live-action and half ani¬ 
mation series follows 10-year-old Rupert, who 
has a big imagination. 

By Way of the Stars (Family/youth/teen dra¬ 
ma, 6x60 min./2x120 min.) Set against the 
majestic beauty of the wild plains of 19th cen¬ 
tury America, this coming-of-age story chron¬ 
icles a young boy's adventures of intrigue and 
bravery as he adjusts to life in the New World. 
P.R. (Comedy/ent., 13x30 min.) Follows 29- 
year-old Alex Reed and her partner Jill Hayes 
as they try to build a flourishing public rela¬ 
tions firm and struggle to serve their multi¬ 
tude of clients in the entertainment world. 
Love on the Land (Drama, 2x120 min.) A man 
builds an important family and has an affair with 
the new neighbor's wife. His wife struggles to 
adapt to their illegitimate daughter as she keeps 
her family together. 



Sullivan's By Way of the Stars 


What Could Have Been (Family drama, 1x95 
min. HD) A once-aspiring novelist's life is over¬ 
turned when her deceased daughter re-appears 
as a variety of characters who remove every 
unhappy aspect of her life. 

Under the Piano (Drama, 1x92 min.) Autistic 
child lives in the shadow of her diva mother 
who believes her daughter's prodigy piano 
skill is mere mimicking. She punishes the 
child until her older sister helps her live an 
independent life. 

Out of the Shadows (Arts/culture/science 
doc., 1x60 min. HD) Follow Dr. Dik, a Dutch 
"Indiana Jones," on a quest that finds him 
uncovering hidden works of art beneath 
well-known masterpieces by artists such as 
Rembrandt. 

Mozart Decoded (Music/history/culture 
doc., 1x60 min. HD) Discover what inspired 
Mozart to compose the masterpieces that 
immortalized him as one of the greatest 
composers the world has ever known. 
Magic Flute Diaries (Music/ent. movie, 
1x105 min. HD) An elaborate musical spec¬ 
tacle that brings to life the extravagance of 
the 18th century with the energy of a con¬ 
temporary video. 


TANDEM 

COMMUNICATIONS 

Sonnenstr. 14 

80331 Munich, Germany 

Tel: (49-89) 9622-8300 

e-mail: info@tandemcom.de 
website: www.tandemcom.de 



TANDEM 

COMMUNICATIONS 
ft *TUDI DC AN AL 


Stand: RB.39 

Contact: Rola Bauer, pres. & partner; Tim 
Halkin, COO & partner; Jonas Bauer, EVP & 
partner; Randall Broman, VP, sales; Patrick 
Phelan, snr. sales mgr.; Jan Endres, snr. sales mgr.; 
Mirela Nastase, sales coord.; Adrien Planes, sales 
coord.; Mitch Zamarin, press & P.R. mgr.; Lisa 
Pierce, events & markets publicist. 

PROGRAM HIGHLIGHTS 
Crossing Lines—Season 2 (Procedural crime, 
12x60 min.) Global action/crime series tapping 
into the charter of the International Criminal 
Court (ICC) to mandate a special unit functioning 
as a European-based FBI that investigates crimes 
crossing over European borders and hunts down 
and brings criminals to justice. 



TANDEM's Crossing Lines 


Breaking Off (Event mini/catastrophe, 2x90 
min.) In the Arctic, recent melting due to 
greenhouse gases has made the recovery of 
fossil fuel now a reality. The Arctic Circle 
countries are battling over ownership and 
their struggles will launch this planet's 
greatest natural disaster. 
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Sex, Lies and Handwriting (Procedural 
crime, 12x60 min.) Follows the exploits of 
Leslie Bold, an accomplished artist and hand¬ 
writing expert, with her own newspaper col¬ 
umn on the subject, who is unexpectedly 
drawn into the world of crime-solving 
because of her extraordinary skills. 


TCB MEDIA RIGHTS 

1, Kings Ride Gate 
Richmond, TW10 5BL, U.K. 
Tel: (44-208) 334-6450 

e-mail: sales@tcbmediarights.com 
website: www.tcbmediarights.com 



Stand: LR4.15 

Contact: Paul Heaney, mng. dir.; Pamela Mar¬ 
tinez, sales exec. 

PROGRAM HIGHLIGHTS 
Hairy Bikers' Restoration Road Trip (Factual 
ent, 3x60 min.) Si and Dave travel across the U.K. 
to rediscover and help fix a number of lost treas¬ 
ures of the industrial age. 

Heavy Metal Monsters (Factual, 6x30 min.) The 
stars of our show are the most impressive 
machines on the planet. They are taking on 
incredible engineering challenges in locations 
that range from the Arctic to the African jungle. 
Hustling America (Factual ent., 3x60 min.) 
Alexis Conran travels across the U.S. in the 
footsteps of history's greatest conmen, hop¬ 
ing his skills in deception and magic will allow 
him to measure up. 

I Want That Car (Factual ent., 10x60 min.) Taps 
into the massive second-hand car market by 
looking into how you can buy a dream car on a 
fixed budget. 

Mega Food (Factual, 6x60 min.) Get behind the 
scenes in some of the biggest and busiest 
kitchens in the world. 

Rescue Code:1 (Factual, 10x30 min.) Profiling 
the dangerous but life-saving work of a rescue 
helicopter crew and its paramedics. 
Surveillance (Factual, 12x30 min.) Every day 
millions of cameras monitor your every public 
move-you won't believe what's being recorded. 
Terror in the Skies (Factual, 4x60 min.) Stories 
of imminent disaster with user-generated con¬ 
tent at the heart of each show. Modern insight 
into what's really going on in our skies. 

Twisted History (Factual, 4x60 min.) Discover 
the chance meetings, friendships, collisions of 
ideas and crazy stories that have shaped the 
most iconic moments in modern times. 

Worlds Busiest (Factual, 4x60 min.) The world's 
busiest places provide a backdrop for incredible 
stories: the enormous challenges and mindbog- 
gling logistics and behind-the-scenes mayhem 
that "mega-scale'' brings. 



TCB’s Mega Food 


TECHNICOLOR DIGITAL 
PRODUCTIONS 

1, rue Jeanne d'Arc 

92443 Issy-les-Moulineaux, France 

Tel: (33-1) 4186-5000 

website: www.technicoloranimation.com 


technicolor 



Stand: Buyers Club Level 01 
Contact: Steven Wendland, VP, animation; 
Alison Warner, VP, IP sales, acq. & coprod.; Fon¬ 
da Snyder, creative dvpmt. advisor; Gary Jan, dir., 
business dvpmt. 

PROGRAM HIGHLIGHTS 
Chamelia (2D animated preschool, 52x13 min.) 
Based on the book series from Ethan Long, stars 
6-year-old chameleon Chamelia who, contrary 
to the nature of chameleons, would rather stand 
out than blend in. 

The Deep (CGI action adventure, 26x30 min.) 
Follows a family of adventurers who explore 
unchartered areas of the Earth's oceans, seeking 
to unravel the mysteries of the deep sea. 



Technicolor's The Deep 


Atomic Puppet (Animated comedy, 52x11 min.) 
When Captain Atomic, Model City's fearless 
superhero, is transformed into a powerless pup¬ 
pet by his disgruntled sidekick, the hero's pow¬ 
ers are accidentally transferred to his biggest fan, 
12-year-old Joey. 


titi L'li'ii' 

INTERNATIONAL 

Prilidiano Pueyrredon 2989 2/FI. 
(B16401LA) Martinez 
Buenos Aires, Argentina 
Tel: (54-11) 4102-5810 

e-mail: sales@telefeinternational.com.ar 
website: www.telefeinternational.com.ar 


m 

telefe 

Stand: RSV. 14 

Contact: Claudio Ipolitti, inti, business dir.; 
Guillermo Borensztein, business dvpmt. & 
research; Maria Eugenia Costa, inti, business 
exec., pgmng., formats & prod, services; 
Maria del Rosario Cosentino, inti, business 
exec., pgmng., formats & prod, services; Diana 
Coifman, inti, business snr. exec., pgmng., for¬ 
mats & prod, services; Meca Salado Pizarro, 
head, mktg. 

PROGRAM HIGHLIGHTS 
Aliados (Youth telenovela, 40x60 min. HD) 
Cris Morena, the creator of huge hits such 
as Rebels' Way and Flinderella, returns to TV 
with a 360-degree project which includes 



Telefe's Stories from the Fleart 


programs on the web, on TV, music, shows, 
games, etc. 

Neighbors at War (Los Vecinos en Guerra) 

(Comedy, 150x60 min. HD) Family comedy 
about Mecha, a reformed swindler now living 
as a housewife, who comes face to face with 
her presumed-dead former partner and ex¬ 
love Alex, now living right next door to her. 
Stories from the Heart (Historias de Corazon) 
(Drama, 30x60 min.) Well-known actors in 
each episode will deal with different topics 
related to love, passion, friendship, emotion, 
tenderness, the strength of values and the 
fight to defend them. 

Ramirez (Series, 13x60 min. HD) A police drama 
focused on Diana Ramirez. Each episode will fea¬ 
ture a different crime, but during the season we 
will see her trying to find to person who killed 
the father of her son. 

Candy Love (Dulce Amor) (Telenovela, 120x60 
min., HD) The love story of four couples, four 
generations and four kinds of love that are 
completely different but equally intense. 
Graduates (Graduados) (Romantic comedy, 
180x60 min., HD) About a group of high school 
classmates who meet 20 years after graduation, 
with a love story that will involve them again 
and change the course of their current lives. 


TELEFILMS 

Av. Libertador 1068 Piso 11 
Buenos Aires, Argentina 
Tel: (54-11) 5032-6000 

e-mail: telefilms@telefilms.com.ar 
website: www.telefilms.com.ar 

y 

Telefilms 

Stand: 09.04 

Contact: Tomas Darcyl, pres.; Ricardo Cos- 
tianovsky, CEO; Humberto Delmas, sales 
mgr.; Alejandro Carballo, sales mgr.; Alfre¬ 
do Andreoti, sales mgr. 

PROGRAM HIGHLIGHTS 
The Mortal Instruments (Action/adventure) Set 
in contemporary New York City, a seemingly 
ordinary teenager discovers she is the descen¬ 
dant of a line of Shadowhunters, a secret cadre 
of young half-angel warriors locked in an 
ancient battle to protect our world from demons. 
You're Next (Feature film) The Davisons decide 
to celebrate their wedding anniversary with a 
family union at a slightly rundown weekend 
estate, where they come under siege by a mask- 
wearing team of crossbow-bearing assailants. 
The Butler (Feature film) Tells the real story of a 
White House butler who served eight American 
presidents over three decades. 


Paranoia (Feature film) Two powerful tech 
billionaires are bitter rivals who will stop at 
nothing to destroy each other. A young 
superstar becomes trapped in the middle 
of their life-and-death game of corporate 
espionage. 



Telefilms' Ender's Game 


Ender's Game (Feature film) Based on the Orson 
Scott Card book, set in the near future where a 
hostile alien race has attacked Earth. 


TELEMUNDO 

INTERNATIONAL 

2555 Ponce de Leon Blvd., 4/FI. 
Coral Gables, FL 33134, U.S.A. 
Tel: (1-305) 774-0033 

e-mail: Olimpia.DelBoccio@nbcuni.com 
website: www.telemundointernacional.com 


T 

TELEMUNDO 

INTERNACtONAL 
Stand: A0.21 

Contact: Marcos Santana, pres.; Xavier Aris- 
timuno, SVP, sales & business dvpmt.; Esperanza 
Garay, SVP, sales & acq., Latin America; Karen 
Barroeta, SVP, inti, cable; Karina Etchison, VP, 
sales, Europe, Africa & Middle East; Melissa 
Pillow, sales dir., Europe; Olimpia Del Boccio, mktg. 
& promo, dir.; Emanuela Bosco, format sales mgr. 
PROGRAM HIGHLIGHTS 
Santa Diabla (Broken Angel) (Telenovela, 
120x60 min.) Santa Martinez leaves her life 
behind and assumes a new identity in order 
to seek revenge on a powerful family that 
framed her son and had him imprisoned for 
30 years. 

Marido en Alquiler (My Dear Handyman) 

(Telenovela, 120x60 min.) A female handyman 
wins the lottery and finds herself dealing with a 



Telemundo's Dama y Obrero 
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feared society woman, her scoundrel ex- 
husband and a new lover. 

Dama y Obrero (Labour of Love) (Telenovela, 
120x60 min.) Ignacia and Pedro will find that, 
despite having every reason not to be together, 
their impossible love is above all prejudices and 
obstacles. 

El Senor de los Cielos (The Lord of the Skies) 

(Telenovela, 74x60 min.) To become the sole drug 
dealer in Mexico in the '90s, Aurelio Casillas must 
overcome all sorts of obstacles, including Marco 
Mejia, the police officer intent on capturing him. 
Separados (Better Off Single) (Telenovela, 
100x60 min./format) Turning 40, Pedro decides 
to leave his intolerable wife and the job he hates 
and takes on the project of remodeling an old 
house, which he will share with other men who 
are separated from their wives. 

Efecto Naim (News & talk show, 30 min. eps.) 
Hosted by Moises Naim in Washington, D.C., this 
weekly TV show addresses the main issues in the 
world today. 

Letris (Ent.) A contest that combines the 
intensity and strategy of word games with the 
excitement and speed of puzzle games. 


TELESCREEN 
(AN M4E COMPANY) 

Hoge Naarderweg 42 

1217 AG Hilversum, Netherlands 

Tel: (31-35) 6299-999 

e-mail: info@telescreen.nl 
website: www.telescreen.nl 


TELESCREEN 

an m 4e company 

Stand: R33.05 

Contact: Sjoerd Raemakers, gen. mgr.; Hans 
Ulrich Stoef, CEO, m4e AG; Lisette Looman, 
group content & prod, mgr.; Peter Kleinschmidt, 
SVP, group mktg. & lie.; Karola Bayr, CEO YEP! 
TV Betriebsgesellsehaft; Angelika Stebbings, 
head, acq. 

PROGRAM HIGHLIGHTS 

Mia and me (Live action & animated fantasy/ 
adventure, 26x23 min. & season 2 in prod.) 
Plunged into a fairy tale turned real, Mia must 
find the strength within herself to save a race 
of unicorns-and an entire world. 

Tip the Mouse (Comedy, 52x7 min.) Based 
on the character Topo Tip from the best¬ 
selling children's book series published by 
Dami/Giunti. 

Conni (Animation, 26x11.5 min.) Based on the 
successful and popular children's book charac¬ 
ter of the same name, following Conni in her 
day-to-day activities. 

Pixi and the Magic Wall (Family edutain¬ 
ment, 27x12 min.) Based on the million-selling 
books, the TV series brings to life little Pixi, 



Telescreen's Tip the Mouse 


who encounters a Magic Wall that answers 
all his questions. 

Ask Lara (Comedy, 26x11 min.) Lara and her 
friends embark on the rocky road of puberty 
while living abroad with host families, and cop¬ 
ing with this in very different ways. 

Cramp Twins (Comedy, 104x24 min.) Based on 
graphic novels, the story of Wayne and Lucien 
Cramp, 10-year-old twins who are not at all alike! 
Dex Hamilton and the Doomsday Swarm 
(Animated sci-fi adventure, 1x76 min.) Alien 
entomologist Dex Hamilton is all that stands 
between the forces of evil and the most incredi¬ 
ble insect species the galaxy has ever known. 
Moomin (Comedy, 104x24 min. & 1x74 min.) 
Young Moomin of the mysterious Moomin trolls 
and his family experience many strange adven¬ 
tures, both magical and mundane, in the remote 
Moomin valley. 

Frog & Friends (Preschool, 26x7 min.) The 
adventures of Frog and his friends center in a 
humorous way on a philosophical theme and are 
always resolved with a happy ending. 

Rudolf (Animated comedy, 52x3 min.) A door- 
to-door salesman meets the weirdest customers 
in the wildest neighborhoods. 


TELEVISA INTERNACIONAL 

6355 NW 36th St. 

Miami, FL 33166, U.S.A. 

Tel: (1-786) 265-2500 

website: www.televisainternacional.tv 



Televisa 


Stand: RSV.02 

Contact: Fernando Perez Gavilan, VP; Carlos 
Castro, gen. sales dir.; Ricardo Ehrsam, gen. dir., 
Europe & Asia; Mario Castro, dir., Asia & Africa; 
Claudia Sahab, dir., Europe. 

PROGRAM HIGHLIGHTS 
Forever Yours (Classic telenovela, 150 eps.) 
Arturo has been happily married to Eugenia 
for 10 years. Sonia, Eugenia's cousin, is con¬ 
sumed by an obsessive love for Arturo. 
Isabel spent two years married to a conman. 
Surprising events will change the course of 
their lives. 

Life of Lies (Classic telenovela, 150x60 min.) 
The story of a woman who thought she had 
a full life with her family. Destiny is about to 
offer her a path full of hardships as she is 
forced to run away to another country 
because of her husband. 

Head Over Heels (Classic telenovela, daily 60 
min. eps.) Natalia falls in love with Diego. They 



Televisa's Life of Lies 


never imagined that their lives would dramati¬ 
cally change because Rodrigo, Diego's twin 
brother, was ready to do anything to get Natalia. 
The Madame (Drama, 150x60 min.) The 
Madame is forced to narrate the story of 
each of her girls when she is kidnapped by 
dangerous mafia capo Alejandro Puerta. 


TERRA MATER 
FACTUAL STUDIOS 

Wambachergasse 2 
1130 Vienna, Austria 
Tel: (43-1) 87003-0 

e-mail: office@terramater.at 
website: www.terramater.at 



Terra Mater 

Factual Stutfios 
Stand: 11.02/13.01 

Contact: Sabine Holzer, head, TV; Sven West- 
phal, inti, coprod. mgr. 

PROGRAM HIGHLIGHTS 
Plants Behaving Badly (Nature/science, 2x53 
min.) Concentrating on the orchids and the car¬ 
nivorous plants, this documentary reveals a 
world of deceit and treachery. 

Namibia's Desert Kingdom (Nature, 1x53 
min.) The deserts of northern Namibia har¬ 
bor a remarkable diversity of life-all 
dependent on the rain, which in some years 
never arrives. 



Terra Mater's Elephant King 


Lions on the Move (Nature, 2x53 min. & 
1x90 min.) Kevin Richardson's plan to move 
27 lions and 14 hyenas to a larger game 
reserve in Southern Africa turns out to be 
quite a challenge. 

The Real Dingo (Nature, 1x53 min.) Using the 
latest science, explores how the dingo fits into 
the Australian landscape and how it has taken 
the role of top predator. 

Stonehenge—Bringing Back the Dead (His¬ 
tory/science, 1x53 min.) Pioneering scientific 
analysis and new excavations bring the people of 
Stonehenge back from the dead, tracing the rise 
and fall of this prehistoric society. 

White Beauty (Nature, 1x53 min.) Famous for 
their grace of movement and majesty, the strik¬ 
ing white Lipizzaner stallions originally were bred 
for their courage, strength and character. 
Elephant King (Nature, 1x53 min.) As 
Namibia's worst drought on record grips Etosha 
National Park, the fate of an extraordinary band 
of bull elephants hangs in the balance. 

Dust and Stripes (Nature, 1x53 min.) 
Focusing on southern Africa's largest plain 
zebra population, this documentary tells a 
story of loyalty and sacrifice, home and 
exile-of death and new life. 

The Tulip Bubble (History, 1x53 min.) The 
events in the Netherlands in the spring of 


1637 were the first examples of speculative 
frenzy taking over a marketplace-until the 
bubble burst. 

Eyes of the Atacama (Science, 1x53 min.) 
ALMA, the biggest space observatory ever 
constructed by man, takes space observa¬ 
tion to new heights in the Atacama desert 
in Chile. 


TERRANOA 

155 rue de Charonne 
75011 Paris, France 
Tel: (33-1) 5525-5942 

e-mail: igraziadey@terranoa.com 
website: www.terranoa.com 


V 

TGRRfinOfi 

Stand: 02.15 

Contact: Emmanuelle Jouanole, gen. mgr.; 
Isabelle Graziadey, head, inti, sales & acq.; 
Veronique Commelin, snr. sales mgr.; Laetitia 
Giansily-Doyle, snr. sales mgr. 

PROGRAM HIGHLIGHTS 
Brazil Coastlines (Travel, 5x52 min.) A journey 
blending the best aerial shots to reveal the coun¬ 
try's geography, cultural diversity and heritage. 
Picasso, The Legacy (Arts & culture, 1x52 
min./lxllO min.) With unprecedented access to 
family archives, this film provides new insights 
into the artist's life and rich creative process. 
Animal Doctors (Science, 1x52 min.) Find out 
what health-care strategies animals use in the 
wild. Are these suitable for human medicine? 
Extreme Trucking (Travel & adventure, 5x52 
min.) Travel the most dangerous roads with 
truckers who are not run-of-the-mill drivers. 
Digital Memory Gatekeepers (Science & tech., 
1x52 min.) Who are the gatekeepers of our 
memory? How reliable are they? Enter the digital 
space and the cloud-computing network and 
find out more. 

South Pole Revealed (Science, 1x52 min./lx90 
min.) Discover the first zero emission polar 
research station and witness the daily life of the 
team exiled at the farthest reaches of the earth. 
Children of the Cold (Human & adventure, 
1x52 min.) Two little girls grow up in the magical 
and harsh environment of the Arctic and fully 
experience the polar way of life. 

Picasso Museum's Renaissance (Arts & culture, 
1x52 min.) Behind the scene of the Paris Picasso 
Museum, home to the largest collection of the 
artist's work. 



Terranoa's I Am Kombi 


I Am Kombi (Pop culture, 1x52 min.) A legendary 
van and a way of life. The Kombi has never been 
out of fashion and enjoys a strong comeback 
these days. 

Saved from Extinction? (Wildlife, 6x52 min.) 
Species once thought to be saved are under 
threat of extinction again. Find out what initia¬ 
tives are undertaken to defeat the forces of 
destruction again. 
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TM INTERNATIONAL 

Luise-Ullrich-Str. 6 
82031 Gruenwald, Germany 
Tel: (49-89) 290-93-0 

e-mail: sales@tmg.de 
website: www.tmg.de 



Stand: LR 1.06 

Contact: Herbert L Kloiber, mng. dir.; Carlos 
Hertel, head, inti, sales; Myriam Gauff, inti, sales 
mgr.; Angelika Koch, inti, sales mgr.; Giannina 
Antola, inti, sales mgr. 

PROGRAM HIGHLIGHTS 
Unknown Heart (Romantic drama, 2x90 min. 
HD) Emotional upheavals keynote this 
Rosamunde Pilcher two-parter about a heart- 
transplant patient who becomes estranged 
from her husband and falls in love with her 
donor's widower. 



TM International's Cosmos 


Ruby Red (Mystery/romance, 1x122 min. HD) 
Sixteen-year-old London teen Gwen becomes 
a pawn in a sinister conspiracy when she real¬ 
izes that she can time-travel. With the help of 
a dashing young man and fellow time-trav¬ 
eler, she sets out to learn the truth about a 
secret society with a mysterious agenda. 
Hubert & Staller (Crime & smile, 50x60 min. 
HD) Drily humorous police series played out 
against a fantastic mountain backdrop. 

Cosmos (Wildlife doc., 16x60 min. HD) An 
intriguing and spectacularly photographed 
wildlife documentary series from award¬ 
winning filmmaker Prof. Dr. Kurt Mundl. 

The Other Wife (Romantic drama, 2x90 min. 
HD) A privileged woman's world collapses 
around her when she learns of her husband's 
double life and dubious business dealings. She 
must now confront the "other wife." 


TOONMAX MEDIA 

No. 2000, Dong Fang Rd. 
Shanghai, China 200125 
Tel: (86-21) 5881-2000 

e-mail: gujianyu@smg.sh.cn 
website: www.toonmaxmedia.com 



&&&& 

TOONMAX 

MEDIA 


Stand: 09.01 B 

Contact: Yang Wenyan, mng. dir.; Ye Chao, gen. 
mgr.; Gu Jianyu, dir., content dist. 

PROGRAM HIGHLIGHTS 
Beijing Opera Cats (Action comedy, 
40x22 min.) A kung-fu adventure comedy 
produced by Toonmax and targeted at kids 
6 to 11. 



Toonmax's Beijing Opera Cats 


Stone Bone Rocks (Slapstick comedy, 52x11 
min.) A slapstick 2D animated show for kids aged 
8 to 11. 

NuNu&LuLu (Slapstick comedy, 52x11 min.) 
Delightful series for preschoolers aged 4 to 6. 

Tales from Journey to the West (Adventure 
comedy, 26x11 min.) An adventure comedy for 
kids aged 5 to 9. 


TOONZONE STUDIOS 

3450 Cahuenga Blvd. West 
Unit 804, Los Angeles 
CA 90068, U.S.A. 

Tel: (1-323) 315-7900 

website: www.toonzonestudios.com 



Stand: N/A 

Contact: Konnie Kwak, CEO; Grant Kahn, VP, 
mktg. & sales. 

PROGRAM HIGHLIGHTS 
Tiny Warriors (6-11 action adventure, 26x22 
min.) Follow five amazing kids in this series that 
melds martial arts and the arena of the cyber 
universe, the playground for kids worldwide. 
BigFoot LittleFoot (6-11 comedy/action, 26x11 
min.) Twins Bigfoot Kevin and Littlefoot Troy try 
to live normal teenage lives in a small sleepy 
town-an impossible scenario since they are 
sought-after sasquatches. 

Action Dad (6-11/family action comedy, 26x22 
min.) Meet the only super spy family who can 
maintain their day-to-day routine in one hand, 



Toonzone's Tiny Warriors 


while using high-tech gadgetry to battle the 
biggest bad guys in the other. 


TRICON FILMS 
& TELEVISION 

372 Richmond St. West, Suite 200 
Toronto, ON M5V 1X6, Canada 
Tel: (1-416) 341-9926 

e-mail: info@triconfilms.com 
website: www.triconfilms.com 



Stand: R34.07 

Contact: Andrea Gorfolova, pres.; Jon Ruther¬ 
ford, SVP, dist. & business dvpmt.; Lewin Webb, 
exec, producer & head, scripted pgmng.; Lia 
Dolente, dir., inti, sales & comms.; Ashley Rite, 
dvpmt. & inti, sales; Nick Solowski, dir., inti, sales 
& acq.; Karthiga Ratnasabapathy, dir., digital sales 
& acq.; Liz Coucean, mgr., mktg. & acq. 
PROGRAM HIGHLIGHTS 
HitRecord On TV! (Variety, 8x30 min.) Variety 
show from Joseph Gordon-Levitt, who gives the 
spotlight to countless artists from his global 
open-source online community-hitRECord-to 
create short films, live performances, music, ani¬ 
mation, conversation and more. 

Raising McCain (Docu-talk, 10x30 min.) Follows 
Meghan McCain, the outspoken daughter of 
Senator John McCain, on the road talking to 
unexpected experts, regular people and members 
of her generation. 

Jersey Strong (Docu-soap, 10x30 min.) Chroni¬ 
cles the lives of two families from parallel uni¬ 
verses—the street and the executive suite. 

Take Part Live (Late-night talk show, 60 min. 
daily) Pivot's daily late-night show tackles 
timely issues, without taking itself too seriously. 
The Spoils of Babylon (Comedy, 6x30 min.) A 
mini-series based on fictional famous author 
Eric Jonrosh's (Will Ferrell) epic best-selling 
novel The Spoils of Babylon, a century-spanning 
saga about the sexy and dramatic lives of a fam¬ 
ily that has made a fortune in the oil business. 
The Birthday Boys (Comedy sketch, 10x30 min.) 
From Bob Odenkirk, Ben Stiller and the comedy 
troupe the Birthday Boys, the series is in the clas¬ 
sic vein of absurd/silly/smart/funny variety 
shows featuring sketches that twist real-life 
moments and cultural touchstones. 



Tricon’s Jersey Strong 


Comedy Bang Bang (Comedy, 30x30 min.) Riffs 
on the well-known format of the late-night talk 
show, infusing celebrity appearances and 
comedy sketches with a tinge of the surreal. 
Now Eat This! (Lifestyle/food, 20x30 min.) 
Drawing from his own real-life experience, 
Rocco is determined to bring families back 
together over a delicious, healthy meal. 


Extreme Collectors (Factual, 14x30 min.) Host 
and professional appraiser Andrew Zegers trav¬ 
els across North America to visit so-called 
extreme collectors and their curated memora¬ 
bilia and collectibles. 

Wildernuts (Animated preschool, 26x7 min.) 
Introduces preschoolers to biodiversity and ecol¬ 
ogy in a thrilling, quest-based format. 


TV FILM INTERNATIONAL / 
CHILEVISION 

Ines Matte Urregola 
0890 Santiago, Chile 
Tel: (56-2) 2244-1452 

e-mail: jpcarpenter@tvfilm.cl 

websites: www.chilevision.com,www.tvfilm.cl 



TeVe de Verdad 

Stand: 05.24 

Contact: Juan Pablo Carpenter, dir. & CEO, TV 
Film Inti.; Pamela Argandona, mgr., inti, sales, TV 
Film Inti.; Juan Manuel Egana, mgr., inti, new 
business, Chilevision. 

PROGRAM HIGHLIGHTS 
La Dona (80x60 min. HD) Catalina de los Rios y 
Lisperguer never thought that falling in love with 
the most powerful man in Santiago, the Gover¬ 
nor Cristobal Garcia de Leon, would make her 
experience a feeling she never felt before: love. 
La Sexologa (85x60 min. HD) Pancho, a sex 
addict, falls in love with Florencia, his therapist, 
who hosts a popular radio show on a station run 
by his mother. 

Luxurious Women (Mujeres de Lujo) (70x60 
min.) Filled with passion, love, sensuality, pain 
and conflict, a story of a group of women who 
practice the world's oldest profession. 

The Undercover Agents (Infiltradas) (70x60 
min. HD) Four female detectives lead a sexy and 
dangerous double life. 

Mr. Devil (Don Diablo) (52x60 min.) A story of a 
well-behaved boy whose life is turned around on 
the day of his mother's funeral, when a party- 
loving, filthy-rich entrepreneur shows up claim¬ 
ing to be his father. 

The Fatty (Gordis) (80x60 min. HD) A youth 
drama production that narrates a story of an 
overweight girl, who, after being bullied and 
humiliated by her classmates, turns into a gor¬ 
geous woman that will seek vengeance on 
everyone who used to make fun of her. 



TV Film's La Dona 


The Cheaters (Infieles) (HD) Each episode tells a 
different story and the individual stories are not 
related to each other. 

Living with 10 (Vivir con 10) (105x60 min.) The 
12-member Sole family loses its patriarch, who 
chokes to death on an olive in his dry martini 
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when he finds out that his best-guarded secret is 
about to be revealed on the day of his daughter 
Eloisa's 15th birthday. 

Yingo (Format) A youth TV entertainment show 
with dancing and singing performances. 

Vina del Mar Festival (HD) This music festival is 
held every February in the city of Vina del Mar 
and has been broadcast on Chilevision since 2011. 


TVE 

Avda. Radiotelevision 4 
28223 Pozuelo de Alarcon 
Madrid, Spain 
Tel: (34-91) 581-5401 

e-mail: venta.contenidos@rtve.es 
website: www.rtve.es 


Stand: R36.07 

Contact: Ignacio Corrales, dir.; Marta Abad, 
mktg. dir.; Rodolfo Dominguez Alfageme, 
commercial dir.; Maria Jesus Perez, head, 
channels sales; Rafael Bardem, head, pgm. 
sales; M a Victoria Altemir, deputy dir., mktg. 
& commercial; Fernando Hernandez, exec., 
inti, sales; David Priego, exec., inti, sales; 
Rosalia Alcubilla, exec., inti, sales; Maria 
Jesus Rojo, exec, content sales; Alessia di 
Giacomo, exec, content sales; Raul Molina, 
exec, content sales; Antonio Perez, exec, 
content sales. 

PROGRAM HIGHLIGHTS 
Isabel (Fiction, 13x70 min.) Historical series 
narrates the life of one of the most impor¬ 
tant women of Spain, Queen Isabel the 
Catholic. 

Isabel—The Second Season (Fiction, 13x70 
min.) Isabel and Fernando are just beginning 
their lives together but they will have to over¬ 
come great difficulties and go to war. 

Vintage—The Origins (Fiction, 82x50 min.) The 
Cortazar and Reverte wineries are allies and 
struggling to make it in an environment ruled 
by the firm hand of an unscrupulous third com¬ 
pany, Miranda Wineries. 

Know It & Win (Game show, 3,800x26 min.) 
Game show hosted by Jordi Hurtado. The con¬ 
testants must answer cultural questions. 

Love in Difficult Times (Fiction, 1,466x70 min.) 
Set during the Spanish civil war and the Franco 
dictatorship. 

Mom Detective (Fiction, 19x70 min.) Laura Lle- 
brel is not just any inspector-her weapons, intu¬ 
ition and instinct help her dismantle the most 
perfect alibis. 





TVE’s Know It & Win 


TWENTIETH CENTURY FOX 
TELEVISION DISTRIBUTION 

P.O. Box 900, Beverly Hills 
CA 90213, U.S.A. 

Tel: (1-310) 369-5952 

e-mail: Peter.Ritchie@fox.com 
website: www.foxfast.com 



Stand: E3.01 

Contact: Mark Kaner, pres.; Marion Edwards, 
pres., inti. TV; Gina Brogi, EVP, worldwide pay TV 
& SVOD; Scott Gregg, SVP, worldwide all media 
sales operations; Cristina Mancini, SVP, world¬ 
wide mktg. 

PROGRAM HIGHLIGHTS 
24: Live Another Day (Drama, 12x60 min.) 
A series that follows the exploits of heroic 
agent Jack Bauer, who will resume his story 
several years following the events of 24 's 
final season. 

Sleepy Hollow (Drama, 13x60 min.) A 
mystery-adventure drama series in which a 
resurrected Ichabod Crane pairs up with a 
present-day cop to save the enigmatic town 
of Sleepy Hollow. 

The Crazy Ones (Comedy, 13x30 min.) Academy 
Award-winner Robin Williams returns to tele¬ 
vision as advertising genius Simon Roberts, 
whose unorthodox methods would get him 
fired... if he weren't the boss. 

Axe Cop (Animation, 24x15 min.) From the 
unfettered imagination of a 5-year-old boy 
comes an action-comedy about the most badass 
superhero who ever existed! 

High School USA! (Animation, 12x15 min.) 
Join these super-positive millennial stu¬ 
dents as they confront all the unique chal¬ 
lenges of growing up in a modern world. 



Twentieth Century Fox's The Crazy Ones 


TWOFOUR RIGHTS 

Twofour Studios 
Estover, Plymouth 
PL6 7RG, U.K. 

Tel: (44-1752) 727-400 

e-mail: sales@twofour-rights.co.uk 
website: www.twofour-rights.co.uk 

tw©four 

rights 


Stand: 02.42 

Contact: Melanie Leach, mng. dir.; Andrew 
Mackenzie, group creative dir.; Seth Goolnik, 
VP, dvpmt., U.S. office; Anthony Hughes, 
commercial dir.; Anthony Appel I, head, 
sales; Holly Hodges, snr. sales exec.; Eniela 
Bella, snr. sales exec.; Christina Mann, sales 
coord.; Gill Garland, mktg. mgr. 

PROGRAM HIGHLIGHTS 
The Hotel Inspector (Factual ent., for¬ 
mat/102 eps., 30-60 min.) Alex Polizzi, TVs 
most glamorous business expert and 
award-winning hotelier, gives a wake-up 
call to failing hotels and their hapless 
owners. 

Tom Daley Takes On the World (Factual 
ent., 6x60 min.) Diving sensation and 
Olympian Tom Daley embarks on a back¬ 
packing voyage of a lifetime to hunt down 
some of the most extreme adventures the 
planet has to offer. 

Harry's South Pole Heroes (Factual, 2x60 
min.) Spearheaded by Prince Harry, three 
teams of wounded servicemen and women 
compete in the one of the world's most hos¬ 
tile yet stunning environments, as they race 
to the South Pole. 

Storage Hoarders (Factual ent., for- 
mat/50x60 min.) The challenge format that 
turns forgotten items into hard cash and 
helps serial hoarders to a happier, richer, 
more organized life. 



Twofour’s Tom Daley Takes On the World 


The Resort (Magaluf Weekender) (Factual 
ent., format/18x60 min.) A fresh bunch of 
teenagers check into the Lively Hotel on the 
island of Magaluf in this candid coming-of-age 
constructed reality series. 

Born to Kill? (Factual, 36x60 min.) The hit 
crime factual series focuses on one killer 
and the psychology behind their path to 
murder. Also produced for the U.S., titled 
Twisted. 

Nurses To Be (Factual, 8x30 min.) An inti¬ 
mate portrayal of student nurses at differ¬ 
ent stages in their training and the pres¬ 
sures they face, both in the classroom and 
on the wards. 

First Great Western Railways (Factual, 
8x60 min.) Take a ride across a stunning 
countryside and meet the staff of one of 
the U.K.'s largest train operating companies 
to see the everyday dramas of life on the 
railways. 

The Body Shocking Show (Factual ent., 
8x30 min./3x60 min.) There are no limits in 
this romp through some of the most 
shocking body transformations from 
across the globe. 

James Nesbitt's Ireland (Factual, 8x30 
min.) One of Ireland's most famous exports, 
James Nesbitt showcases the people, 
places, culture and history of this incredi¬ 
ble land. 


VENEVISION 

INTERNATIONAL 

121 Alhambra Plaza, Suite 1400 
Coral Gables, FL 33134, U.S.A. 
Tel: (1-305) 442-3411 

e-mail: info@venevisioninternational.com 
website: www.venevisioninternational.com 



\enevision 

INTERNATIONAL 


Stand: 14.02 

Contact: Cesar Diaz, VP, sales; Miguel Somoza, 
sales dir.; Daniel Rodriguez, sales dir.; Cristobal 
Ponte, exclusive independent rep.; Juan Julio 
Baena, exclusive independent rep.; Peter Tinoco, 
pres. & CEO, Venevision Productions. 

PROGRAM HIGHLIGHTS 
Lucia's Secrets (Los Secretos de Lucia) (Series, 
75x45 min. HD) This action-packed series breaks 
away from the classic telenovela. Lucia must first 
bury her horrid past before it destroys her prom¬ 
ising future. 

Sweet Thing (Cosita Linda) (Telenovela, 120x45 
min. HD) The Lujan and Rincon families live in 
almost opposite socio-economic worlds; but 
fate, combined with the love between Diego 
Lujan and Ana Rincon, will unite them forever. 
Miss Venezuela, All for the Crown (Miss 
Venezuela, Todo por la Corona) (Reality, 15x45 
min. HD) Contestants are groomed and trained 
in their quest to become Venezuela's representa¬ 
tive in the most important international beauty 
pageant in the world, Miss Universe. 

Inside Football (Futbologia) (Sports, 
34x30 min. HD) Newsmagazine on the world 
of international football, presenting in- 
depth and insightful stories about players, 
teams, leagues and stadiums. (English- 
speaking territories) 

Love Gone Crazy (De Todas Maneras Rosa) 

(Telenovela, 120x45 min.) Rosa falls hopeless¬ 
ly in love precisely when doctors conclude 
that she has a mental disorder. Regaining her 
sanity years later, she must prove that even 
"lunatics" are entitled to love. 

Rosario (Telenovela, 107x45 min. HD) A 
young law student falls in love with a 
prominent attorney, but then discovers he's 
the same man who left her mother at the 
altar 21 years earlier. 

My Life in Sayulita (Mi Vida en Sayulita) 

(Reality, 17x30 min. HD) Centered on seven 
teenagers living it up in the coastal village of 
Sayulita during a summer break, forever alter¬ 
ing their perspective and outlook on life. 

Animal Atlas (Reino Animal) (Series, 
208x30 min. HD) Entertaining adventure 



Venevision’s Lucia's Secrets 


622 World Screen 10/13 






















TV LISTINGS 37 


through the animal world is also informative 
and culturally relevant as it promotes a bet¬ 
ter understanding of how various animal 
species live and survive. 

Home Videos & Bloopers (Videos 
Caseros & Bloopers) (Comedy, 200+ hrs.) 
From French production house Novovision, 
these non-dialogue comical programs 
include Hilarious Home Video Show and 
Extreme Sport Bloopers. 

Latin Angels Special (Variety, 52x30 min. 
FID) Travel and beauty show that takes view¬ 
ers to exotic locations around the world fol¬ 
lowing top bikini models, actresses, celebri¬ 
ties and famous Latinas posing for photo 
shoots. 


VER1A LIVING WORLDWIDE 

One Penn Plaza 
250 W. 34th St. 

Suite 3501, New York 
NY 10119, U.S.A. 

Tel: (1-646) 745-9044 
website: www.verialiving.com/programsales 



VERIALIVING 

WORLDWIDE 


Stand: G3.07 

Contact: Raymond Donahue, chief revenue 
officer;Anthony Kimble, head, sales, U.K. & 
Europe. 

PROGRAM HIGHLIGHTS 
The Lisa Oz Show (Talk, 39x60 min.) Best¬ 
selling author and relationship expert Lisa 
Oz's talk show empowers viewers to live 
well by establishing meaningful relation¬ 
ships with their surroundings, family, 
friends and themselves. 

Yogi Cameron: A Model Guru (Reality, 
26x60 min.) Yogi Cameron, former super¬ 
model turned Ayurvedic healer and yoga 
master, uses ancient healing treatments to 
help people recover from their health 
issues. 

Good Food America (Travel/food, 26x30 
min.) The Emmy-nominated series returns for 
a new season with chef Danny Boome 
embarking on a culinary adventure in search 



Veria's The Lisa Oz Show 


of the best healthy places to eat across 
America. 

Linder The Sun (Travel, 33x60 min.) Host 
Nathan LeRoy travels the globe to explore fla¬ 
vorful and nutritious organic foods that are 
at the heart of the healthy living revolution. 
Naturally Beautiful (Talk, 39x60 min.) Host 
and certified life-coach Nitika Chopra works 
with beauty experts to provide fun and 
relatable alternative beauty tips to help 
viewers achieve a natural look that is right 
for them. 

BollyBlast (Fitness, 52x30 min.) Hemalayaa 
leads Bollywood dance-based routines sure 
to get hearts pumping, hips shaking and feet 
stomping-all while dancing away insecuri¬ 
ties and toning problem areas. 

Workout From Within (Fitness, 52x30 min.) 
Jeff Halevy leads fun and simple at-home 
exercise routines guaranteed to get blood 
flowing, hearts pumping and muscles 
stretching. 

Nirmala's Spice World (Food, 39x30 min.) 
Host Nirmala Nardine prepares healthy and 
delicious meals using international spices, 
revealing their natural healing secrets. 

Got Zen? (Talk, 39x30 min.) Bex Borucki, 
mother of four and yoga instructor, shares 
her expertise and philosophies to help view¬ 
ers find Zen in all aspects of life. 

Peggy K's Kitchen Cures (Food, 39x30 min.) 
Registered holistic nutritionist, health educator 
and culinary consultant Peggy Kotsopoulos 
whips up healthy and delicious dishes that are 
both good and good for you. 


WARNER BROS. 
INTERNATIONAL 
TELEVISION DISTRIBUTION 

111 North Hollywood Way 
Burbank, CA91505, U.S.A. 

Tel: (1-818) 954-6000 

website: www.wbitv.com 



Stand: RB.50 

Contact: Jeffrey Schlesinger, pres., Warner 
Bros. Worldwide TV Dist.; Jose Abad, SVP & 
mng. dir., Southern Europe; Rita Akkari, dir., 
sales, Central & Eastern Europe; Robert 
Blair, SVP & mng. dir., Northern Europe, 
Middle East & Africa; Jim Brehm, SVP, sales, 
Canada, Latin America & Asia Pacific; Tony 
Cornish, VP, sales; Domizia De Rosa, dir., 
sales admin.; Malcolm Dudley-Smith, SVP & 
mng. dir., Asia Pacific, business mgmt.; 
John Garcia, SVP & gen. mgr.; Caroline 
Lang, SVP & mng. dir.; Chris Law, SVP & 
mng. dir., U.K. & Eire, TV & digital dist.; Alison 
Morris, dir., sales, U.K. & Eire; Alex Ogilvie, 
SVP, business, dvpmt. & operations, Europe; 
Roni Patel, VP, sales, Scandinavia, Benelux 
& Middle East; Sylvia Rothblum, SVP & 
mng. dir., German-speaking territories; 
Mickie Steinmann, VP & gen. mgr., Cana¬ 
da; Nicky Wood, SVP, Russia, Central & 
Eastern Europe & South Africa; Angel 
Yllera, dir., sales; Oege Boonstra, strategy & 
operations; Claudia Danser, VP, sales, 
Europe; Ronald Goes, EVP, inti. TV prod.; 
Tom McClelland, VP, worldwide sales; 
Andrew Zein, SVP, creative, format dvpmt. 
& sales. 



PROGRAM HIGHLIGHTS 
Hostages (Drama, 15x60 min.) Toni Collette and 
Dylan McDermott star in a thrilling and sus¬ 
penseful new series from Jerry Bruckheimer and 
Jeffrey Nachmanoff about a family caught in the 
middle of a grand political conspiracy that will 
change their lives forever. 

Almost Human (Drama, 13x60 min.) In this 
cop show from JJ. Abrams and J.H. Wyman 
set in 2048, a worse-for-wear cop teams up 
with a second-hand synthetic android to 
fight a strain of urban crime that's evolved 
in frightening ways. 

Believe (Drama, 13x60 min.) In this drama 
from Alfonso Cuaron and J.J. Abrams' Bad 
Robot Productions, a young girl with super¬ 
natural powers is placed under the protec¬ 
tion of an escaped Death Row inmate who 
must shield her from the mysterious forces 
out to hunt her down. 

Mom (Comedy, 13x30 min.) A new comedy 
from Chuck Lorre about a newly sober single 
mom who tries to untangle years of reckless 
decisions in order to make a better life for 
her and her kids. 

The Tomorrow People (Drama, 13x60 min.) 
Middle-of-the-road teenager Stephen Jameson 
stands at the crossroads between the world we 
know and that of the next evolutionary shift of 
mankind-a generation of humans born with 
paranormal abilities. 

The 100 (Drama, 13x60 min.) In this sci-fi 
survival drama, set 100 years after Earth's 
nuclear apocalypse, a group of 100 juvenile 
prisoners is sent from the surviving space 
station Ark to the Earth's surface to test 
whether it's habitable. 

The Originals (Drama, 13x60 min.) Centers 
on the Original vampire family as the dan¬ 
gerous vampire/werewolf hybrid Klaus 
returns to New Orleans, the town he helped 
build centuries ago, to find his diabolical 
former protege in control. 

Surviving Jack (Comedy, 13x30 min.) Christo¬ 
pher Meloni stars in this brash comedy as an 
outspoken, no-BS father who becomes a stay- 
at-home dad for the first time, while his son 
becomes a man. 

Super Fun Night (Comedy, 13x30 min.) Popular 
comedian Rebel Wilson stars in this single¬ 
camera comedy that follows three nerdy female 
friends on their "funcomfortable" quest to have 
fun every Friday night-even if it kills them. 
Undateable (Comedy, 13x30 min.) Broman- 
tic comedy series about a group of undate¬ 
able guys who are this close to finding a 
relationship. 


WWE 

5 Jubilee Place 
London, SW3 3TD, U.K. 
Tel: (44-20) 7349-1740 

e-mail: wweintl@wwecorp.com 
website: www.wwe.com 



Stand: R31.37 

Contact: Gerrit Meier, EVP, inti.; Ed Wells, 
SVP & mng. dir., inti, operations; Jo Parkinson, 
VP & gen. mgr., EMEA; Sweesin Wu, VP & 
gen. mgr., Asia Pacific; David Anon, VP & 
gen. mgr., Latin America; Perkins Miller, EVP, 
digital media; Barry Loudis, VP, digital busi¬ 
ness dvpmt.; James McEvoy, snr. dir., media 
dist.; Augustine Tan, snr. dir., inti, media 
dist., Asia Pacific; Emilio Revelo, snr. mgr., 
inti, media dist., Latin America; Adam Cox, 
mgr., inti, media dist., EMEA; Heather Lubin, 
snr. mgr., inti, mktg.; Christine Wypy, dir., 
inti, media & affiliate relations, EMEA. 
PROGRAM HIGHLIGHTS 
Raw (Sports/ent., 52x60 min./52x120 min./ 
52x180 min.) Emanating each week from 
arenas across the globe, this live-event- 
based show combines in-ring match compe¬ 
tition, rock-concert ambiance and dramatic 
interactions. 

SmackDown (Sports/ent., 52x60 min./52x120 
min.) This weekly live-event program brings 
you high-flying match-action, dazzling 
pyrotechnics and unpredictable drama from 
packed venues around the world. 

WWE Main Event (Sports/ent., 52x60 min.) 
Offers a big arena experience with live audiences 
like current WWE weekly programs. 
Superstars (Sports/ent., 52x60 min.) Each 
week provides an opportunity to catch the 
entire WWE roster all in one place, as the 
Superstars and Divas converge in this action- 
packed program. 

NXT (Sports/ent., 52x60 min.) Each week, WWE 
Rookies compete in a series of challenges and 
matches aimed at finding the WWE's next break¬ 
out star. 

The WWE Experience (Sports/ent., 52x60 
min.) The destination for the weekly hap¬ 
penings in the WWE, containing incredible 
action, key encounters, fresh commentary 
and sneak-peeks. 

BottomLine (Sports/ent., 52x60 min.) On- 
camera hosted program that brings all the 
highlights from Raw. 

AfterBurn (Sports/ent., 52x60 min.) On-camera 
hosted program chronicles the action from 
SmackDown, featuring show recaps, match 
highlights, WWE updates, post-match analysis 
and the "inside scoop." 



WWE's Raw 
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WWE Pay-Per-Views/Specials (Sports/ent., 
150 min./l80 min. eps.) Feature unique and 
emotional stories, unparalleled athleticism and 
larger-than-life confrontations capped off with 
the biggest annual event in sports entertain¬ 
ment, WrestleMania. 

Total Divas (Sports/ent., 14x60 min.) Show¬ 
cases all of the drama of celebrity life inside the 
ring-and out of it, with a diverse cast full of 
unique personalities. 


XILAM ANIMATION 

86-90 Rue Notre Dame De Nazareth 
75003 Paris, France 
Tel: (33-1) 4018-7200 

e-mail: erouille@xilam.com 
website: www.xilam.com 


Stand: R35.14 

Contact: Marc du Pontavice, chmn. & CEO; Erick 
Rouille, EVP, sales TV & lie. 

PROGRAM HIGHLIGHTS 
Paprika (Preschool, 26x30 min./52x13 min.) Stan 
and Oliver, with a little help from their friends, 
have a special knack for turning problems into 
solutions and even handicaps into strengths. 
Welcome to the Ronks (Comedy, 26x30 
min./52x13 min.) Flash, a refined alien, is sent 
to Earth in order to get the Ronks, a tribe of 
Neanderthals, to evolve. But are they ready for 
(r)evolution? 

The Race (Action/comedy, 26x30 min./52x13 
min.) On and off the racetrack, the road to vic¬ 
tory for young daredevil pilot Pepper Roc is scat¬ 
tered with traps but also fits of laughter! 
Hubert & Takako (Comedy, 26x30 min./78x7 
min.) For Hubert, the pig who aspires to become 
the archetype of the modern, clean-cut guy, 
Takako, a deliciously out-of-control fly, is mess¬ 
ing up his plans... But they're friends for life, 
whatever happens! 

Oggy and the Cockroaches (Slapstick comedy, 
91x30 min./270x7 min.) A fast-paced slapstick 
comedy about a cat who can't rid his home of 
three pesky cockroaches that constantly torment 
him and have no intention of ever leaving! 

The Daltons (Comedy, 65x30 min./l95x7 min.) 
The Daltons are back in jail. And they want out! 
Each episode is a new chance to escape. Of 
course, they're so dumb they blow it every time. 
Zig & Sharko (Slapstick comedy, 52x30 min./l56x7 
min.) A pretty mermaid on a rock and a starving 
hyena on the island next door. Zig will do anything 
to get his paws on Marina. If only her best friend 
Sharko (the shark) stopped getting in his way! 



Xilam’s The Race 


Floopaloo (Comedy, 52x30 min./l04x13 min.) 
In a summer camp, kids discover an astound¬ 
ing world, inhabited by the mysterious 
Floopaloo, who is supposed to make your 
dreams come true. 

Space Goofs (Madcap comedy, 52x30 min., 
104x13 min.) In 1998, they landed on Earth and 
discovered the human race, and they just got 
goofier by the minute. In 2005, they're back, and 
there's no reason things should get any easier. 
What's the Big Idea? (Philosophical, 52x5 
min.) All the big questions that we can never 
answer but are better off asking anyway. 


YAIR DORI 

Av. Scalabrini Ortiz 2394 P.B. "A" 
Buenos Aires, C1425DBR, Argentina 
Tel: (54-11) 4832-1573 

e-mail: info@yairdori.com 
website: www.yairdori.com 



YAIR DORI 


Stand: 06.23 (Argentina Audiovisual) 

Contact: Yair Dori, CEO; Carolina Vespa, gen. 
dir., prod. & content; Avinoam Kaldes, partner; 
Miri Dori Mor, mktg. dir.; Amir Michaeli; 
Suzana Liberman, exec, dir., Brazil; Andre 
Duarte, VP, Brazil; Nora Seoane, VP, inti, sales; 
Maureen Walmsley, sales exec. 

PROGRAM HIGHLIGHTS 
Senales del fin del Mundo (Signals from 
Beyond) (Teen telenovela, 120x60 min.) A musi¬ 
cal series that revolves around Catalina and a 
group of teens attending a school for the per¬ 
forming arts in Laguna Deseada. Their stories of 
love and friendship, and their passion for music 
and dancing, will be enriched by the arrival of 
two adolescent clones from another dimension. 
Historias De Divan (Couch Stories) (Drama, 
26x30 min.) For Manuel, the analyst, each of 
his patients is a box of surprises that he has 
to disarm in order to find the source of their 
problems and help them to move past their 
pain. But will he have the courage to face his 
own truths? 



Yair Dori's Historias de Divan 


ZDF 

ENTERPRISES 

Erich-Dombrowski-Str. 1 
55127 Mainz, Germany 
Tel: (49) 6131-9910 

e-mail: info@zdf-enterprises.de 
website: www.zdf-enterprises.de 


^DF.enterprises 



ZDF Enterprises' Talking to the Dead 


Stand: 21.02-23.01 

Contact: Alexander Coridass, pres. & CEO; 
Fred Burcksen, EVP & COO; Christine Deni- 
la u I er, VP, mktg. & corp. comms; Ralf 
Rueckauer, VP, ZDFE.factual; Tasja Abel, VP, 
ZDFE.drama; Peter Lang, VP, ZDFE.junior; 
Sylvia Brucker, VP, ZDFE.entertainment. 
PROGRAM HIGHLIGHTS 
The Bridge, 2nd Season (Crime/suspense, 
10x110 min./20x60 min. HD) The second 
season of the phenomenally successful 
series begins with the discovery of a deadly 
freight in a crewless ship headed for the 
Oresund Bridge. 

Clan (Dramedy, 10x50 min. HD) The 
Goethals sisters like doing things together. 
Like murder. Finally, they managed to liqui¬ 
date their brother-in-law. But now they've 
got to deal with persistent insurance 
agents... 

Talking to the Dead (Crime/suspense, 1x90 
min./2x45 min. HD) Brilliant rookie inspector 
Fiona Griffiths has a secret history of mental ill¬ 
ness that has left her with a deep empathy for 
the dead and a violent streak. 

Countdown to a Catastrophe (Science/ 
knowledge, 3x50 min. HD) This production 
makes use of CGI along with the latest 
camera technology to come closer than 
ever to bubbling lava lakes, defy noxious 
gases and seismic tremors. 

Terra X—Lost Treasures of the Silk Road (His¬ 
tory/bio, 1x50 min. HD) Reveals amazing insights 
from experts worldwide, which could rewrite the 
history of the relations between East and West... 
Sam Fox: Extreme Adventures (Live- 
action, 26x26 min. HD) Packed with action 
and fun, chronicles the endless chain of 
unbelievable things that happen to an ordi¬ 
nary teenage boy. 

Q Pootle 5 (Animation, 52x11 min. HD) Q 
Pootle 5 and his friends find fun and adventure 
wherever they go, with inventive and engaging 
stories that will spark children's imaginations 
everywhere! 

Knight Rusty (Animation, 52x13 min. HD) 
The series' characters have been put together 
from various recycled household utensils. 
They devote their talents to getting the 
cocky but lovable ex-cash register Knight 
Rusty out of trouble. 

Your Song (Ent./music format, 16x25 min. & 
1x100 min.) Youngsters present their original 
songs to a TV audience in the hope of winning 
the coveted Songwriter of the Year Award. 
Dalli Dalii (Quiz format, 60/90 min. eps.) It 
takes serious spontaneity and creativity to 
solve tricky problems in quick-fire guess¬ 
ing rounds. 


ZEE ENTERTAINMENT 
ENTERPRISES 

Continental Bldg., 135 
Dr. Annie Besant Rd., Worli 
Mumbai 400018, India 
Tel: (91-22) 2483-1234 

e-mail: alisha.goriawala@zee.esselgroup.com 
websites: www.zeebollyworld.com, 
www.zeetelevision.com 


BOLLYW iRLD 
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Stand: 20.01 

Contact: Sunita Uchil, global head, synd.; 
Jesal Doshi, snr. sales mgr., U.K.; Nitin Michael, 
asst. VP, Middle East, North Africa, Pakistan; 
Zubin Engineer, mgr., synd., Asia Pacific. 
PROGRAM HIGHLIGHTS 
Dance India Dance (Nonfiction, 3 seasons, 90 
min. eps./format) India's biggest dance talent 
show is a unique platform for talented and 
aspiring dancers to become future sensations. 
Buddha (Historical, 52x60 min.) This is the first- 
ever series in HD which traces the unique life 
of Gautama Buddha and his teachings. 

Qubool Hai (I Accept) (Romance, 240x30 min.) 
Two families related by blood are distanced by 
circumstances. This show aims to dispel stereo¬ 
types related to Islam through this story of the 
lives of two brothers. 

Jodha Akbar (Historical, 70x30 min.) Epic love 
story of Mughal emperor Akbar and princess 
Jodha. Her love was the only force that trans¬ 
formed this brutal warrior into "Akbar The Great." 
Pavitra Rishta (Sacred Relationship) 
(Romance, 1,140x30 min.) Archana is edu¬ 
cated and her mother wants her to marry a 
well-settled boy. Manav, a garage owner, lies 
about his credentials to marry her. 

Punarvivaah (Remarriage) (Family, 325x30 
min.) A story of two people who have already 
shared their lives with someone else, but are now 
bonded into marriage for a second time. 
Kasamh Se (I Promise) (Romance, 742x30 min.) 
Story of three sisters and their lives after the 
death of their father. Sacrifices will be made to 
ensure their survival. 

Saat Phere (Seven Promises) (Family, 854x30 
min.) Saloni, a young woman with a dark complex¬ 
ion, will show her courage to come out of the shad¬ 
ows and undertake a journey of self-discovery. 
Chotti Bahu (Younger Daughter-in-Law) 
(Family, Season 1: 469x30 min., 2: 333x30 min.) 
Through the life of a family's youngest daugh- 
ter-in-law, focuses on the vices of the Hindu 
caste system while glorifying the spirituality of 
the bonds of marriage. 

Yahan Main Ghar Ghar Kheli (My Maternal 
Home) (Family, 700x30 min.) When age-old tra¬ 
ditions come face to face with the contemporary 
value system, a struggle of acceptance and non- 
acceptance starts at both ends. 



Zee’s Kasamh Se 
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real 


screen.. 
summit 


Jan 26-29,2014 
Washington Hilton 


Realscreen Summit is the definitive global market and conference for the business of unscripted 
entertainment, and a must attend event for content creators, distributors, agents, commissioners 
and multi-platform broadcasters of unscripted and factual entertainment programming. 


CO-CHAIR 



Jonathan Murray 

Chairman 

Bunim/Murray Productions 


CO-CHAIR 



Eileen O'Neill 

Group President 
Discovery , TIC and 
D/scovery Fit & Heairh Networks 


ADVISORY BOARD 

Julian Bellamy, Creative Director, Head of Production & Development, Discovery Networks Internationa/ 

Michael Davies, President, Embassy Row 
Nick Fraser, Commissioning Editor, BBC Storyv/lJe' 

Eden Gaha, President, Shine America 
Carl Hall, Managing Director, Sky Vision 

Beth Hoppe, Chief Programming Executive & General Manager, Genera! Audience Programming, PBS 
Lauren Lexton, Co-Founder & Executive Producer, Authentic Entertainment 
Greg Lipstone, Partner, /CM 
David Lyle, CEO, Naf/onaJ Geograph/c Chonne/s 
David McKillop, EVP & General Manager, A+E Nefwork 
Andy Singer, General Manager, Travel Channei 

REGISTER NOW 

TO REGISTER GO TO SUMMIT.REALSCREEN.COM 
OR CALL JOEL PINTO AT 416-408-2300 X6S0 













INTERNATIONAL EMMY* AWARDS 

MONDAY, NOVEMBER 25,2013 NEW YORK CITY 

SPECIAL AWARD RECIPIENTS 

J.J. ABRAMS ANKE SCHAFERKORDT 

FOUNDER & PRESIDENT BAD ROBOT PRODUCTIONS CO-CEO RTL GROUP & CEO RTl GERMANY 

INTERNATIONAL EMMY® FOUNDERS AWARD INTERNATIONAL EMMY® DIRECTORATE AWARD 

NEW YORK FIILTON HOTEL 1335 AVENUE OF THE AMERICAS 


RESERVE YOUR GALA TABLES & TICKETS NOW 

www.iemmys.tv +1-212-489-6969 


/ 


» A INTERNATIONAL EMMY® WORLD TELEVISION FESTIVAL 






SATURDAY & SUNDAY NOVEMBER 23-24. 2013 HOTEL SOFITEL NEW YORK 
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